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Letter to our stockholders

Twenty years of helping people
communicate better

Building an ePaper platform for
the digital enterprise

Helping creative professionals
assert their visual voice

Opening the digital darkroom to
home and business users

Adobe and the future

Mission Statement

Founded in 1982, Adobe
Systems Incorporated helped
launch the desktop publishing
revolution. Twenty years later,
Adobe software products and
solutions lie at the heart of

an equally innovative com-
munications model: Network
Publishing. With Adobe tools for
Network Publishing, enterprises,
creative professionals, and
home and office users can make
reliable, visually rich information
available to anyone, anywhere,
on virtually any device. One of
the world'’s largest PC software
companies, Adobe generates
annual revenues exceeding
US$1 billion. Today, more than
3,000 employees across the
world share Adobe’s commit-
ment to helping people commu-
nicate better. Headquartered

in San Jose, California, Adobe

is traded on the Nasdaq Stock
Market under the symbol ADBE.



Welcome

This was the year that Adobe Systems celebrated
its twentieth anniversary; from Adobe®
PostScript® to Adobe Photoshop® to Adobe
Acrobat® software, we’ve built a legacy of tech-
nological leadership that few software compa-
nies can match. This was also the year that we
extended our solutions into the enterprise. After
two decades of helping creative professionals and
workgroups communicate better, we introduced
robust, server-based solutions for large organiza-
tions and government agencies that help stream-
line document processes and deliver enhanced
return on existing technology investments.

Through it all, we maintained our commitment
to our core customers, delivering and supporting
the products that help creative professionals work
smarter and assert their visual voice. We also gave
home and office users the software they need to
express themselves through digital photography
and video. Today we’re thriving on innovation,
cultivating ethical business practices, and striving
to provide return for our stockholders through
careful management of our resources. Thank you
for joining us, and welcome to our fiscal year 2002
Annual Report.




To our stockholders

As Adobe Systems’ twentieth year of helping
people communicate better comes to a close,
we’re pleased to see our customers using
Adobe solutions—as well as complementary
technologies from our partners—to create,
manage, and deliver visually rich information
to anyone, anywhere, on any device. For the
fourth consecutive year, strong sales of Adobe
Acrobat software licenses have contributed to
making the enterprise our single greatest market
opportunity. We’ve made significant inroads
with Adobe InDesign® page layout software.
And Adobe Photoshop Elements software has
been embraced by over a million customers
as the professional-quality, mid-level digital
imaging software of choice.




Still, this past year many of our core customers
grappled with unfavorable business conditions and
market uncertainty. Design agencies, publishing
houses, and other creative organizations faced smaller
client budgets and reduced staffing, leading them to
decrease their spending on capital expenditures such
as new software. As a result of this reduced demand,
as well as an overall weakened global economy, our
diluted earnings per share for fiscal year 2002
decreased by 5% year over year from $0.83 to $0.79,
and our operating profit decreased by 24% year over
year. In this difficult economic climate, we concen-
trated on reinforcing our strong market positions
and preparing ourselves for the future with increased
research and development.

The results of our efforts will allow us to take advan-
tage of several culminating market trends. Cost-con-
scious enterprises are looking to find greater return
on their existing technology investments, creative
professionals are looking for ways to save money and
improve efficiency, and home and office users need
easy-to-use software to help them work with a new
generation of digital cameras and video cameras.
Adobe plans to roll out solutions that address each of
these trends, and we’ve realigned our organization

to more effectively deliver these solutions to an eager
customer base.

In addition to a strong product roadmap, we remain
profitable, with a strong cash position achieved
through highly disciplined operational controls. Our
transparent reporting system gives us a 24/7 view into
worldwide operations, leading to greater efficiencies
and reduced costs. Unusual among software compa-
nies, this financial strength gives Adobe a competitive
advantage and long-term confidence. With a com-
bination of powerful customer-facing solutions and
solid bottom-line financials, we will strive to provide
strong market leadership and stockholder value as we
enter decade number three.

Financial overview

For fiscal year 2002, we are reporting earnings of
$191.4 million. This represents a 7% decrease com-
pared with fiscal year 2001. We made changes to our
reporting structure, moving some of our products
into new categories that more accurately reflect their
usage by our customers. Adobe’s Creative Professional
revenue was $351.3 million, an 11% decrease over
fiscal year 2001. Digital Imaging and Video revenue
was $411.9 million, a 6% decrease. Sales of Adobe
Acrobat software and related products pushed
Adobe ePaper® solutions application revenue from
$291.9 million to $312.5 million, an increase of

7% over fiscal year 2001. Revenue from our OEM
PostScript and Other segment declined from

$104.8 million to $89.0 million, a decrease of 15%.

During fiscal year 2002, gross margins were 91.0%,
compared to 93.4% in fiscal 2001. As a percentage
of revenue, research and development expenses were
21.1%, compared to 18.2% in 2001—a reflection

of Adobe’s commitment to continue to invest in its
future. Sales and marketing expenses and general
and administrative expenses, as a percent of revenue,
were 32.7% and 9.3% respectively—essentially at
the same levels in 2002 when compared to 2001.
Thanks to our ongoing financial discipline, we once
again end the year in a solid financial position, with
$617.7 million in cash and cash equivalents.

Highlights and partners

Fiscal year 2002 was marked by several highlights.
Accelerating our reach into the enterprise was our
April acquisition of Accelio. The company’s electronic
forms offerings provide the foundation of our newest
ePaper solutions, and we anticipate that the acquired
expertise in selling into the enterprise should be a
major asset moving forward. We introduced several
server-based applications, including Adobe®
Document Server, which automates document



production and delivers targeted, secure, and reliable
electronic documents to virtually any platform a
business or government agency may require.

Within the design community, Adobe InDesign 2.0
software gained more customers among publishers
and creative agencies worldwide. This version of our
next-generation page layout software incorporates
several innovative new features to deliver a top-notch
application. Since its release in January, InDesign 2.0
has gained significant market share. In April, we re-
leased a new version of Adobe Photoshop software to
widespread acclaim. And professional videographers
working with corporate and broadcast video continued
to make Adobe Premiere® and Adobe After Effects®
software leaders in their category on the

Windows® platform.

Software collections, bringing together several
flagship Adobe applications for specific customer
requirements, continued to do well. Offering a com-
plete solution, these suites allow customers to adopt
multiple Adobe applications simultaneously at a great
value. Licensing of Adobe Collections by our custo-
mers continues to represent a significant portion of
Adobe’s revenue.

In fiscal year 2002, our partnerships became more
strategically important. Of particular note is our
agreement with enterprise software provider SAP. By
integrating Adobe Portable Document Format (PDF)
technology with SAP solutions, this partnership is an
important step toward establishing Adobe as an
essential enterprise infrastructure provider. Other
important relationships include those with Dell

and Documentum.

Corporate governance

At a time when investor confidence is being tested,
Adobe is committed to closely following all newly
established rules, certifications, and board indepen-
dence requirements, and we will continue to conduct
our operations with integrity.

Focus and strategy

Adobe’s focus for the coming fiscal year is threefold:
to extend our business to the enterprise by developing
and delivering enterprise-class ePaper solutions, to
provide more value to our creative professional
customers, and to extend our digital imaging and
video businesses to meet the needs of home and busi-
ness users. Underlying each of these goals is the evolu-
tion of Adobe PDF as a robust, rich media container
that complements other established standards such

as the eXtensible Markup Language (XML). The use
of Adobe PDF as a format for reliable, multiplatform
communications spans all of Adobe’s customers, in-
cluding creative professionals, businesses, and govern-
ment agencies. No other technology today can equal
what Adobe PDF provides, and we intend to continue
to innovate its functionality—including extending it
as a container for delivering digital photographs.

For the enterprise, we are extending our Adobe
Acrobat software-based ePaper solutions to help
corporations, government agencies, and other large
organizations move from paper-based workflows to
electronic document-based workflows. Leveraging our
reach through the now ubiquitous Acrobat Reader;
we are delivering end-to-end, client- and server-based
solutions that help enterprises both save and make
money. To support these goals, we are refocusing our
direct sales force to sell directly to executives, line of
business managers, and IT managers.



“Adobe’s focus for the coming fiscal year is threefold: to extend our business to the

enterprise by developing and delivering enterprise-class ePaper solutions, to provide
more value to our creative professional customers, and to extend our digital imaging
and video businesses to meet the needs of home and business users.”

Total Revenue (in Millions of Dollars) Diluted Earnings per Share (in Dollars)

2002 1,164.8 2002 0.79




Net Income (in Millions of Dollars) Revenue by Operating Segment (in Millions of Dollars)

2002 1914

Cash and Cash Equivalents at End of Year
(in Millions of Dollars)

617.7

ePaper The numbers above reflect our new business seg-
CreativeProfessional ments, which have been restated for fiscal 2002 and
Digital Imaging & Video the prior two years historically. For information on
OEM PostScript & Other our former method of business segment reporting,
please see Note 16 of the 2002 Form 10-K, which is
included in this Annual Report.




“As we take our mission to help people communicate better into the enterprise,
we are determined to uphold the values that make Adobe Systems a great company

in every sense of the word.”

We’re also giving increased attention to creative
professionals, developing powerful tools that allow
them to do their jobs more efficiently, creatively,
and at a lower cost. Whether working in the creative
departments of large enterprises or as independent
professionals, these demanding power users depend
on Adobe products to help them create the visually
rich content found in newspapers, magazines, on
television, on the Web, and in marketing communi-
cations of all kinds. Besides continuing to improve
the industry-standard applications that are found in
nearly every creative professional’s toolbox, we plan
to offer newly designed software collections with
greater integration and interoperability for enhanced
creative workflows.

Lastly, Adobe stands to benefit from the explosive
trend of home and business users migrating from
analog to digital photography and video. For these
customers—including photography enthusiasts,
home users, educators, and office workers in charge of
producing corporate videos and internal Web sites—
we’re rolling out applications designed to help them
master the world of digital expression. In addition to
a new version of our well-received Adobe Photoshop
Elements software, we recently released Adobe
Photoshop Album software. This new Adobe soft-
ware will help people organize and share their digital
photos. We're also developing a new professional tool
for video authoring that creative professionals can
use to deliver rich media on a new, portable broadband
platform: DVD.

An anniversary and a birth

We consider this year to mark not only a twentieth
anniversary, but also a birth; with solid solutions
developed and key partnerships established, we

are emerging as a key competitive player in the
enterprise. The following pages of this Annual
Report will show you how we are working to deliver
robust solutions that help enterprises communicate
better with their employees, their customers, and
their business partners.

As we take our mission to help people communi-
cate better into the enterprise, we are determined to
uphold the values that make Adobe Systems a great
company in every sense of the word. We plan to
continue to invest heavily in research and develop-
ment, creating innovative products and services that
meet our customers’ diverse needs. We remain com-
mitted to seeking out, hiring, and retaining the most
creative employees in the industry. And we are proud
of our community involvement: our community
relations department sponsors a variety of programs
to benefit our local communities, including software
donations, cash grants, and volunteer efforts.

We're excited about the next twenty years, and are
committed to serving our customers, employees, and

you, our valued stockholders.

Sincerely,

et Gl ikl o P




Twenty years of helping people

communicate better

Over the last two decades, Adobe Systems has
been introducing powerful, creative ways for
people to communicate. From Desktop Pub-
lishing in the eighties to Web Publishing in the
nineties, standard-setting innovations such as
Adobe PostScript and Adobe Photoshop soft-
ware have helped put visually rich communi-
cations within the reach of millions of people
worldwide. PDF has made universal document
exchange a commonplace reality—to date,
more than half a billion copies of Adobe
Acrobat Reader software have been distrib-
uted, allowing anyone to exchange and
interact with Adobe PDF documents from
nearly any computer.

Today, Adobe PDF lies at the heart of a new
communications model: Network Publish-
ing. Bringing together Adobe software and

the complementary technologies of dedicated
partners, Network Publishing allows large
organizations as well as individuals to cre-

ate, manage, and deliver visually rich content
to anyone, anywhere, on any device. As an
increasing number of influential customers
embrace Network Publishing, they’re realizing
lowered costs, heightened efficiencies, and bet-
ter return on their technology investments.

Looking ahead, Adobe has developed a highly
focused business strategy for the future. We’re
extending our reach into the enterprise,
delivering solutions that solve the real-world
document workflow challenges of large cor-
porations and government agencies. We're
continuing to help creative professionals work
more efficiently and more economically. And
we’re helping a new generation become fluent
in the languages of digital photography and
digital video.

As we step forward into our next twenty years,
Adobe is committed to maintaining industry
leadership. To conducting our business
ethically. To acting in the best interests of our
stockholders. To meeting the expectations of
our customers, our employees, and our com-
munity. And, as always, we remain committed
to helping people communicate better.
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Building an ePaper
platform for the
digital enterprise

Today’s enterprises are leveraging document-
based information to achieve faster time to
market, increase operational efficiencies, and
enhance return on their technology invest-
ments. To realize these objectives, they need
a common “electronic paper” platform that
allows them not only to share information,
but also readily access it for use in back-end
systems. Adobe provides this platform with
several ePaper solutions—based on Adobe
Acrobat software, Adobe PDF, and XML—
that drive efficiencies, help companies get their
products to market faster, and keep everyone
in the digital enterprise on the same page.
Adobe Document Generation solutions allow
enterprises to turn everyday documents into
strategic communications vehicles that drive
business. Adobe Document Collaboration
solutions speed workgroup review cycles.
And Adobe Document Process Management
solutions help enterprises automate business
processes and extract valuable intelligence for
use in critical infrastructure applications.




Adobe
Acrobat

As the leading provider of
enterprise content manage-
ment solutions, Documentum
shares a common vision with
Adobe: to see content securely
captured, managed, and lever-
aged across large organizations
for use by everyone who needs
it. Documentum has become
one of Adobe’s most important
Network Publishing partners,
building solutions that incorpo-
rate Adobe Acrobat technology
and Adobe PDF to enable its
customers to securely access,
interact with, distribute, and
publish digital content.

“Adobe’s concept of Network
Publishing is very much in line
with Documentum'’s strategic
vision of having a unified set of
platform services that allow for
the entire content lifecycle to be
well-managed and automated.
Adobe solutions help with
everything from capturing
content at its creation, to
managing it, to streamlining its
review and approval, to seeing it
through its publishing lifecycle,
and, ultimately, securing its
long-term archival.”

Documentum
Whitney M. Tidmarsh
Vice President
Product Marketing
Pleasanton, California




Document generation

Innovative enterprises know that documents can
do much more than just communicate. Compel-
ling, high-quality documents—whether a one-
page printed invoice or a 100-page user manual
delivered over the Web—can actually drive
business by delivering revenue-generating infor-
mation to the right customer at the right time. As
corporations, government agencies, and regulated
industries attempt to create more highly targeted
communications for their customers and constitu-
ents, they are evaluating solutions to help them
generate documents that can be delivered across a
number of access devices. They also want to deliver
these documents in a visually rich format that
supports their brand identity.

Adobe Document Generation solutions unite mul-
tiple Adobe document and graphics technologies in
business-critical, IT-friendly toolsets. Leveraging
the strengths of XML, these solutions work
together with standard content management and
enterprise applications to create customized,
visually rich documents that can be quickly and
securely delivered in a number of formats—
including Adobe PDF—to multiple outputs,
including print, fax, e-mail, Web, and wireless
devices. Enterprises that choose Adobe Document
Generation solutions can extend the reach of their
communications, improve their competitive
advantage, and lower the costs of doing business.

Document collaboration

As workgroups spread across organizational and
geographical boundaries, enterprises are investing
heavily in collaboration technologies. From enter-
prise messaging applications to integrated suites
that track documents and their workflow through-
out an organization, such technologies introduce
new efficiencies by allowing individuals and teams
to work together better. In an era when shortened
time to market and mass customization are the
norm, collaboration can also help manufacturers
slash product development costs and gain a compet-
itive edge. Repositories of project schedules, supplier
information, and CAD drawings can be instantly
accessed by multiple team members, leading to
increased savings during the development phase.

Leveraging the strengths of Adobe PDF as a
container for both visual data and metadata,

Adobe Document Collaboration solutions deliver
the perfect foundation for workgroup collabora-
tion. Internal documents, outbound marketing
communications, contracts, electronic forms, tech-
nical drawings, and all other kinds of visually rich
documents can be converted to Adobe PDF, shared
among reviewers, commented upon, secured, and
digitally signed. They can also be directly integrated
into a number of industry-standard Enterprise
Resource Planning (ERP) and document manage-
ment systems, allowing I'T managers to leverage
their existing technology investments. Hundreds

of organizations worldwide have integrated com-
ponents of Adobe’s solution into their collaborative
workflows, including government agencies, pharma-
ceutical companies, aerospace manufacturers, and
financial institutions.




Adobe
Document
Collaboration
Solutions

Berry Network Inc, a subsidiary

Adobe of telecommunications giant
Document BellSouth, produces more than
Generation

40,000 Yellow Pages advertise-

Adohe|  Solutions ° . -
ments and publishes in nation-

Open Access Limited provides wide directories. Because each
corporate customers with a advertisement requires manual
complete outsourcing solution collaboration between Berry
for group retirement plans and Network Inc., customers, and
defined contribution pension creative staff, both human error
plans. Using Adobe Document an.d schedule Fo‘nﬂicts can
Generation solutions, the bring productivity to a halt.
company dynamically generates ~ Using Adobe Document
hundreds of customer-facing Collaboration solutions, Berry
documents—including enroll- Network Inc. automated the

ment applications and quarterly collaborative review process,
account systems—in Adobe PDF.  resulting inimproved client
Client information captured from  relationships, lowered costs,
these documents is automatically ~ and increased efficiencies.
merged with templates to create

customized, visually rich docu- ~ “Acrobatand Adobe PDF win
ments that can be delivered elec-  high praise from our developers,
tronically in hours instead of days. ~ Creative staff, and clients. Work
Due to reduced costs in printing,  that previously required hours

handling, and mailing materials, and many employees can )
the company realizes savings of now be done in seconds with
tens of thousands of dollars a lot less effort.

each quarter.
Berry Network Inc.

“With Adobe software, we can Rise Davis, Director of Product
reach more clients and enhance Support and Creative Services
services without experiencing Dayton, Ohio

big increases in administrative
costs. Our ability to process client
information and generate docu-
ments has improved tenfold, plus
our client materials look better
than ever.”

Open Access Limited
Sean Dalley, Manager
Information Technology
Toronto, Canada




Document process management

Today’s enterprises have invested heavily in a
number of complex business systems to help
them manage the flow of information across their
organizations, including Customer Relationship
Management (CRM), Enterprise Resource Plan-
ning (ERP), and Document Content Management
(DCM) systems. Unfortunately, in many enter-
prises these systems remain disconnected not only
from each other, but also from the ways workers
deal with documents on a daily basis. As a result,
operational efficiencies are diminished and pro-
ductivity is reduced.

Using Adobe Document Process Management
solutions, enterprises can integrate the way they
use electronic documents with their established
business processes. These solutions allow orga-
nizations to capture information from highly
secure electronic forms via virtually any preferred
platform or device. This information can then

be directly integrated with core business systems,
including CRM, ERP, and DCM systems.

Besides reducing immediate costs, enterprises end
up further leveraging their existing technology
investments and achieving higher return on invest-
ment. Practical applications of these solutions can
be found in many enterprises: government agencies
can extend their reach to constituents, manufac-
turers can get their products to market faster, and
financial institutions can accelerate loan applica-
tion processes.

Sales, licensing, and services

Adobe recognizes that meeting the needs of the
enterprise requires more than delivering world-
class software. Adobe’s dedicated enterprise sales
force is available to help organizations plan, install,
and manage the most appropriate Adobe enterprise
solution. Volume software licensing enables cost-
conscious implementation across even the largest
organizations. Additionally, Adobe enterprise
customers gain access to a worldwide network of
professionals who support and enhance Adobe’s
products and services.




Adobe
PDF

With more than 80,000
employees around the world,
Hitachi, Ltd. must distribute
payroll information in the fastest,
least costly manner possible. To
lower its administrative costs
and improve employee access
to information, the company
turned to Adobe solutions. By
delivering payroll statements

as secure Adobe PDF files to
Hitachi employees worldwide,
the company has eliminated the
delivery of paper statements.
The savings in time and
resources reduce the admin-
istrative burden on human
resources, while improving the
company’s responsiveness to
employee requests.

“The Adobe software offers a
winning solution all around. Our
employees have quick, reliable
access to the information they
need, and our departments
are more efficient than ever at
processing and responding to
employee requests.”

Hitachi, Ltd.

Tadao Yabuki

General Manager of
Human Solution Center
Tokyo, Japan

AdobezPDF
>~ Adobe
PDF

Pinnacle Law Group LLP has
invested enormous amounts of
time and resources managing
the volumes of paper associated
with real estate transactions and
complex civil litigation. From
lease agreements to supporting
evidence, thousands of critical
documents must be archived,
searched, and made ready to be
retrieved at a moment'’s notice.
By converting electronic files,
faxes, and mailed documents
into fully searchable Adobe PDF
files, Pinnacle streamlines docu-
ment-intensive tasks and makes
its attorneys better prepared for
cases. The firm also conserves
time and money—per year,
Pinnacle estimates savings

of about 180 hours and over
$10,000 in courier costs, fax costs,
and administrative time alone.

“In the past, the large volume of
paper made it difficult to find
information—and impossible
for attorneys in remote loca-
tions. By converting documents
to Adobe PDF, we enable all of
our attorneys to search for and
access relevant files, from any
location.”

Pinnacle Law Group
Jason Heard

Firm Administrator

San Francisco, California

ePaper — The Enterprise Opportunity

Portal

PP

2’ Document Generation
AdobePDF  Document Collaboration
Document Process Management

]
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Fax Web Print Archive

Adobe PDF bridges the gap between an organization’s information
infrastructure and its business-critical communications.




InDesign

Fossil, Inc., one of the world’s
leading designers of contem-
porary watches, employs a
staff of one hundred creative
professionals who produce over
300 projects a week and fifty
catalogs a year. When it came
time to upgrade the creative
department’s design software,
the company evaluated several
options before choosing an
integrated Adobe Network Pub-
lishing solution. Using Adobe
InDesign as the cornerstone of
the solution allows the design-
ers to focus on their creativity
while increasing productivity.
Furthermore, standardizing

on Adobe PDF facilitates

easy collaboration with the
department’s remote creative
contributors.

“Our big push in an environment
this size is obviously to work as
smart as we can. And we feel
that InDesign lets us work very
smart, seamlessly, and to be very
streamlined. Anytime we can
increase our productivity, make
it easier for our people to work,
it helps us as a business.”

Fossil, Inc.

Tim Hale

Senior Vice President
Richardson, Texas




Helping creative
professionals assert
their visual voice

Countless graphic designers, digital artists, and
professional photographers around the globe
speak in a common voice: their visual communi-
cations arouse universal thoughts and emotions,
regardless of the recipient’s native language.
Everywhere you look—from the printed page to
the World Wide Web to the silver screen—the
compelling work of creative professionals
entertains, informs, and inspires people to make
critical investment decisions. Behind the scenes,
creativity is often best displayed in meeting
client demands while working within tightened
budgets and increased overhead. More than ever,
these professionals need sophisticated and effi-
cient software to help them articulate their most
creative ideas to the world.
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Adobe
Photoshop

“The whole digital workflow is

born of who you are as an artist;
that's really the most important
thing. What you bring to a tool
like Photoshop is as different as
what different painters bring to
their craft. It needs to be about
concept and thought and vision
and then execution. The great
thing about where we are today
with this digital workflow is that
if you have the vision, the world
opens up to you.”

Michael Elins, Photographer
Los Angeles, California




Powerful software for publishing

When it comes to powerful software that helps
produce and refine compelling publications, Adobe
Systems has led the industry for years. Today,

most creative professionals use Adobe software
products, such as Adobe Photoshop. Tools and
technologies including Adobe Illustrator,’Adobe
Acrobat, Adobe GoLive;’Adobe FrameMaker;
Adobe PageMaker; PostScript, and typefaces
provide creative freedom and improve efficiency.
Worldwide, many creative professionals are adopt-
ing Adobe InDesign software for making visuals
and words work together. They’re standardizing

on Adobe PDF as the format of choice for client
review, internal routing, and final printing. And
they are keeping costs down by obtaining pre-bun-
dled applications in high-value Adobe Collections
meant to address specific creative workflows.




Workflow tools for enhanced collaboration
Creative professionals are also using Adobe
products to work more resourcefully with each
other. The same Acrobat software-based collabora-
tive tools that deliver increased efficiencies to the
enterprise can be applied to creative workflows,
helping teams share ideas, refine concepts, and
prepare materials for production. Adobe plans to
introduce new XML-savvy versions of its software
tools that turn creative assets into “smart” assets,
allowing visual content to be easily repurposed
across design projects for use in different media.
These smart assets can also be centrally managed,
shared, and directly imported into the publishing
systems of the future.

Adobe
Design
Collection

Based in Milan and Valmadrera,
Italy, RedFrog is an integrated
Web and multimedia collec-
tive dedicated to pushing the
envelope of strategic visual
communications. For their Digital
Decennium project—a visual
history of the first decade of
digital photography—RedFrog
wanted to create an interactive
document that could be readily
delivered to a number of
devices, including print, Web,
and handheld devices. The
Adobe Network Publishing
solution allowed them to
create, manage, and deliver a
rich experience for the Digital
Decennium and other compel-
ling communications.

“We're very interested in Network
Publishing. We've been consider-
ing this concept for a long time,
and today it’s finally becoming
areality. Using Adobe products,
we can work better and more
productively. We can also handle
ever more complex projects,
which is the most fun for us.”

RedFrog

Luca Pianigiani

Strategic & Creative Director
and Cofounder, and
Giovanni Rossi

Chief Operating Officer and
Cofounder

Milan and Valmadrera, Italy

Adobe
InDesign

Publishing over sixty-five
magazine titles in Australia,
New Zealand, Singapore,

and Malaysia, the Australian
Consolidated Press (ACP) is
always looking for ways to
streamline their creative
workflow, improve quality, and
reduce costs. By implementing
Adobe InDesign 2.0 software,
this large-scale publisher was
able to establish an integrated,
digital Network Publishing
workflow that was quickly em-
braced by contributing artists,
designers, and editors. Within
months, ACP had realized sig-
nificant prepress cost reductions
and productivity gains.

“The whole Network Publishing
concept is very important for us
to allow a greater productivity
flow—we don't want to add
resources in order to republish
our content. With Adobe
InDesign, we've seen at least a
20% productivity improvement.
And we've used that 20% to
improve the quality of
our magazines.”

Australian
Consolidated Press
Michael Mangan

Chief Information Officer
Sydney, Australia







Opening the digital
darkroom to home
and business users

As families worldwide embrace a digital life-
style, point-and-shoot cameras and videocams
are giving way to a new generation of high-
quality, inexpensive digital cameras and digital
video cameras. In fact, within the next three
years, most still-photo cameras sold will be
digital cameras, and a significant percentage

of video cameras will be digital. Consumers
are using these new devices to capture memo-
ries, build family Web sites, and learn the art
of digital photography. But the furious rise

in digital imaging is not limited to the home
user. In the workplace, salespeople, marketing
personnel, and educators are using digital
photography and video to enhance company
intranets, create trade show and training
videos, and add interactivity to their

classroom curricula.

Adobe
t& Photoshop
WEL Elements

(IR

“Adobe Photoshop Elements is
an excellent mid-range program
that is ideal for people who have
purchased a scanner or digital
camera. It offers a clean user
interface that makes it easy
to quickly access all the tools
you need.”

Robert Hill, Teacher
Lutz, Florida

Adobe
Photoshop
Album

“Adobe Photoshop Album is an
awesome product with several
features that will differentiate
it from the sea of other photo
management applications.”

Jon Linthacum
Technical Sales Manager
San Jose, California

Adobe
Photoshop

“There is so much more to being
a professional photographer
than making pretty pictures. We
have to prepare and deliver files
to clients, deal with business
and copyright issues, be Web
publishers, and more. Adobe
continues to expand Photoshop
from being the best image-edit-
ing application in the world to
also being an essential tool for
streamlining every aspect of my
business and helping me expand
itin a global marketplace.”

Seth Resnick
Professional Photographer
Chestnut Hill, Massachusetts




Simple needs for busy people

More technology-savvy than ever before, home
and office users want to use professional software
to help them edit, optimize, and process their
pictures and video. And because these users don’t
have to worry about physical film or videotape,
they are capturing many more images than ever
before, resulting in a need for software that helps
them manage and share their digital output.

And they are willing to purchase more powerful
software than what comes with their cameras or
operating systems. However, for amateur digital
photographers and videographers, time is of the
essence—they want to come up to speed on the
language of the digital darkroom quickly, without
having to learn overly complex programs.

Adobe
Photoshop
Elements

TRWEL

“I've been taking pictures
seriously since | was a kid, and
I began using computers to
edit digital photographs very
early on. Outside of my profes-
sional life, you might say I'm
the ultimate ‘prosumer.’ Adobe
Photoshop Elements is the ideal
software for people like me
who want to edit, enhance, and
share digital photographs as
simply and as well as possible.”

Gregory Georges
Photographer, digital artist,
and author

Chapel Hill, North Carolina

The power of Adobe for everyone

Adobe has leveraged the same industry-leading
technology found in Adobe Photoshop software
to create highly accessible software for users new
to the digital photo experience. Sophisticated

yet straightforward, Adobe Photoshop Elements
software provides everything needed to access,
edit, and enhance digital photos. With Adobe
Photoshop Album software, users can organize
and share digital photos, preserving memories for
family and friends in Adobe PDF albums and slide
shows. And when it comes to digital video, both
corporate professionals and home enthusiasts

can edit and produce everything from training
videos to personal documentaries using Adobe
Premiere software.

. Adobe
¢ &= Photoshop
{8 wi.  Elements

“I'm no computer genius, but
Photoshop Elements makes
me look like one. With features
like GIF animation, | can even
easily animate my photos.
Photoshop Elements is an
excellent program.”

Steve Wojnarski, UPS driver,
digital imaging enthusiast
Aurora, Colorado




Adobe
Premiere

“Especially when combined into
a seamless workflow with Adobe
Photoshop and After Effects,
Adobe Premiere is an invaluable
toolin our arsenal. The full
Adobe tool set is becoming
essential to our ability to
develop content once and
deliver it to tape, DVD, the
Web, or other media.”

Dennis Chominsky
President, PFS Marketwyse
Totowa, New Jersey

Adobe
Premiere

“Titles are a major part of my
work as a wedding video-
grapher. With the Adobe Title
Designer in Adobe Premiere
6.5, | can format my titles faster
using high-end typographical
controls. Instead of highlighting
text and taking the time to go to
amenu to change the font size,
| can do it quickly and intuitively.
With a few clicks and drags, | can
have titles looking exactly how
I want them.”

Luisa Winters
Unforgettable Events
Odenton, Maryland




Adobe and the future

Two years ago, Adobe Systems introduced
Network Publishing, a revolutionary com-
munications model based on the concept that
anyone—whether in the enterprise, creative
environment, or home—should be able to
create, manage, and deliver visually rich
content that can be universally and securely
accessed from virtually any device. This vision
attracted the commitment of many leading
technology partners who believed Network
Publishing could both create lasting value and
help people communicate better.

Combining Adobe publishing and imaging
software with content management systems
and se