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Adobe Signs Multi-Year Distribution Agreement with 
Google

Adobe and Google Team to Distribute the Google Toolbar with Adobe’s Macromedia Shockwave Player, 

Additional Adobe Products in the Future

SAN JOSE, Calif. — June 21, 2006 — Adobe Systems Incorporated (Nasdaq:ADBE) today announced the signing of a 

multi-year agreement with Google Inc. (Nasdaq:GOOG) to distribute the Google Toolbar with various Adobe 

products over the life of the deal.  As a part of the agreement, Adobe and Google today will launch availability of the 

Google Toolbar with downloads of Adobe’s Macromedia Shockwave® Player.  The Google Toolbar will now be offered 

as part of the Shockwave Player installation process for Internet Explorer on Windows.  Under the terms of the 

agreement, the Google Toolbar will also be offered as part of other Adobe product installations in the future.

With over 200 million downloads to date, the Macromedia Shockwave Player is the Web standard for powerful 

multimedia playback. Available for free, the Shockwave Player allows users to view interactive Web content such as 

games, business presentations, entertainment, and advertisements from a Web browser.  Hundreds of thousands of 

Shockwave Players are downloaded every day, and Shockwave Player is installed on more than 55 percent of Internet-

enabled desktops.  Additional information is available at www.adobe.com/products/shockwaveplayer/.

The Google Toolbar is a free download that adds a Google search box to a Web browser, so users can access Google 

search capabilities from any Website. The Toolbar also includes innovative features that make browsing more efficient 

-- such as instant suggestions as you type in the search box, a spellchecker, and a pop-up blocker.  Users can also 

personalize the Toolbar by adding buttons for their favorite sites. Additional information is available at 

toolbar.google.com.

“As leaders in our respective market categories, it’s fitting for Adobe and Google to work together to improve the ways 

customers engage with ideas and information,” said Shantanu Narayen, president and chief operating officer at 

Adobe.  “Our customers will benefit from the power and convenience of the Google Toolbar, and the popularity and 

reach of Adobe technology gives Google even broader exposure to a growing base of consumers. We expect the 

agreement to represent significant revenue to Adobe over a period of years.”
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“Adobe customers are some of the most savvy, enthusiastic consumers of Web content, and we think they’ll love the 

fact that Google Toolbar will let them take the power of Google search with them anywhere on the Web,” said Omid 

Kordestani, senior vice president of global sales and business development at Google.  “Adobe and Google are teaming 

up to help users more easily and quickly find the ever-increasing sources of information that are important to them.” 

Financial terms of the agreement were not disclosed.  Estimated revenue for Fiscal Year 2006 as a result of this 

agreement was factored into Fiscal 2006 financial targets provided by Adobe June 15, 2006. 

About Adobe Systems Incorporated

Adobe revolutionizes how the world engages with ideas and information – anytime, anywhere and through any 

medium. For more information, visit www.adobe.com.

Forward Looking Statements Disclosure 

This press release contains forward looking statements, including those related to revenue and products which involve 

risks and uncertainties that could cause actual results to differ materially. Factors that might cause or contribute to 

such differences include, but are not limited to: intellectual property disputes and litigation, inability to protect 

Adobe’s intellectual property from unauthorized copying, use, disclosure or malicious attack, or changes to 

distribution channels. For further discussion of these and other risks and uncertainties, individuals should refer to 

Adobe’s SEC filings. Adobe does not undertake an obligation to update forward looking statements.
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