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FOR IMMEDIATE RELEASE 

 

Adobe Acquires Auditude to Capitalize on Exploding Video 
Advertising Opportunity 
Auditude Platform Empowers Publishers and Media Companies to Maximize Value of Video Content 

SAN JOSE, Calif. — Nov. 1, 2011 — Adobe Systems Incorporated (Nasdaq:ADBE) today announced that it has acquired privately 
held Auditude Inc., a leader in video ad management and monetization technologies for premium publishers and media 
companies. Through the acquisition of Auditude, Adobe® is now uniquely positioned to provide an end-to-end video offering, 
seamlessly connecting authoring, publishing, monetization and optimization with the goal of helping customers build long-term 
businesses through the delivery of quality video content and superior viewing experience across all IP-enabled devices. 

“Premium video publishers want to capitalize on the foundational shift to digital by providing viewers with great media 
experiences and maximizing the value of their content on every IP device,” said David Wadhwani, senior vice president and 
general manager, Digital Media Business Unit, Adobe. “With this acquisition, Adobe can now offer an unparalleled platform for 
authoring, distributing, analyzing and monetizing digital video experiences everywhere – simplifying workflows, increasing 
consumer engagement, delivering insights and driving increased revenue for content publishers.” 

Supporting video ad management and monetization delivered via an open architecture platform, Auditude lets premium 
publishers and media companies efficiently create a high-quality, TV-like, multi-device advertising experience that is an essential 
component to viewer loyalty and attracting major brand advertisers. Industry-leading features of the Auditude platform include: 
easy integration into content management and other video operations systems; outstanding targeting capabilities; flexible ad 
placement and ad product offerings; intuitive sales rights management; access to and control of incremental advertising demand; 
and efficient cross-device workflow. 

“By joining Adobe we are accelerating our vision of helping top media companies and publishers maximize the value of their 
video content,” said Jeremy Helfand, chief executive officer, Auditude. “Adobe has deep roots in video and bringing our 
capabilities together will provide great incremental benefits for our customers. As part of Adobe we are excited to bring publishers 
and media companies a platform offering that has never been possible before, driving unprecedented monetization opportunities 
for them.” 

Auditude’s advertising server platform meshes neatly with Adobe’s video technologies, such as Adobe Flash® Media Server 
4.5 software and Adobe Pass. The Flash Media Server family of products delivers media to multiple platforms – including  
Flash, HTML and native apps – with a choice of powerful protocols that can save significant bandwidth costs and lighten network 
load. In addition, Adobe Pass, the industry leading TV Everywhere Platform, is enabling premium content publishers to securely 
bring large catalogues of programming online. The combination of Adobe Flash Media Server, Adobe Pass and 
Auditude creates the most comprehensive solution for the world’s leading content publishers, broadcasters and brands 
to encode video once, securely deliver their content across platforms on-demand and efficiently monetize it. 

Adobe also plans to integrate Auditude with the Adobe Digital Marketing Suite, which consists of integrated analytics and 
optimization products to collect and unleash the power of customer insight. For example, using the Suite, customers can identify 
the most effective marketing and content delivery strategies and ad placements as well as create relevant, personalized and 
consistent customer experiences across channels, such as onsite, video, display, email, social and mobile. The Suite enables Adobe 
customers to better maximize marketing ROI and advertising yield, which ultimately can positively impact the bottom line. 
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Forward-Looking Statements Disclosure 
This press release includes forward-looking statements, within the meaning of the Private Securities Litigation Reform Act of 1995, 
that are subject to risks, uncertainties and other factors, including risks and uncertainties related to Adobe’s ability to successfully 
address the market for digital video advertising and Adobe’s ability to integrate Auditude’s technology into other products and 
services offered by Adobe. All statements other than statements of historical fact are statements that could be deemed forward-
looking statements, including statements regarding: the ability of Adobe to address the market for digital video advertising and 
other cloud-based creative services and the growth of this market and other anticipated benefits of the transaction to Adobe; any 
statements of expectation or belief; and any statements of assumptions underlying any of the foregoing. These risks, uncertainties 
and other factors, and the general risks associated with Adobe’s business, could cause actual results to differ materially from those 
referred to in the forward-looking statements. The reader is cautioned not to rely on these forward-looking statements. All 
forward-looking statements are based on information currently available to Adobe and are qualified in their entirety by this 
cautionary statement. For a discussion of these and other risks and uncertainties, individuals should refer to Adobe's SEC filings. 
Adobe does not assume any obligation to update any such forward-looking statements or other statements included in this press 
release. 

About Adobe Systems Incorporated 
Adobe is changing the world through digital experiences. For more information, visit www.adobe.com. 
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