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By offering its titles as Adobe
eBooks, McGraw-Hill Professional
has created a new revenue stream
from existing content.
McGraw-Hill Professional entered
the eBook market quickly and with
nominal expense by forming a
relationship with Lightning Source,
which has an infrastructure that
leverages Adobe Content Server.
Adobe Content Server allows
Lightning Source to package and
protect eBooks, distribute them to
e-retailers, and provide fulfillment.
Flexible packaging options in
Adobe Content Server enable
McGraw-Hill Professional to allow
customers to print content but
not copy it from an eBook into
another application.

Customers who purchase Adobe
eBooks can search and annotate
them without marring them.
Adobe PDF files look exactly like
the originals, so McGraw-Hill
Professional can control the
appearance of the content to

be consistent with the author’s
and publisher’s intentions.
Adobe Acrobat eBook Reader
format works with both PCs and
newer Macintosh computers.

Adobe® Content Server
Adobe Acrobat® eBook Reader™

McGraw-Hill
Professional

Publisher delivers eBooks easily and cost-effectively, thanks to

Adobe Content Server and Lightning Source, Inc.

In publishing, it’s not only the content that

sells, but the medium. Consider McGraw-Hill
Professional, for instance. A publisher of trade and
technical books for business executives, engineers,
and other professionals, McGraw-Hill Professional
began publishing eBooks in August 2000 and
now offers 1,850 titles, a number of which are
published in Adobe Acrobat eBook Reader format.
“With continuing improvements in technology,
the market for eBooks has tremendous potential
for publishers, retailers, and customers,” says
Robert Bolick, vice president of new business

development for McGraw-Hill Professional.

The publisher entered the eBook market quickly
and with nominal expense by forming relation-
ships with digital distribution service compa-
nies. One such company is Lightning Source,
Inc., which takes advantage of Adobe Content
Server software to package, protect, and distrib-
ute eBooks in Adobe Portable Document Format
(PDF) and sell them to leading online retailers.
Customers can purchase McGraw-Hill Profes-
sional eBooks by visiting www.ebooks.mcgrawhill
.com or the sites of additional retailers that obtain
the eBooks from Lightning Source and other
wholesalers. Consumers can read eBooks using
Adobe Acrobat eBook Reader software, which is
available for both the Windows® and Macintosh
platforms and can be downloaded at no charge

from www.adobe.com.

Adobe Content Server, behind the scenes
McGraw-Hill Professional starts with the same
files prepared for print publication, which are
already available as Adobe PDF files. After receiv-
ing the Adobe PDF files, Lightning Source takes
advantage of Adobe Content Server to make the
titles available to retailers and to handle back-end
processing of sales, online inventory, and delivery
of eBooks to customers. Adobe Content Server
also provides digital rights management (DRM)
technology. McGraw-Hill Professional was flex-
ible in its selection of usage rules. For example,
though purchasers cannot copy eBook content
and paste it elsewhere, they can print files for their

convenience.

“Adobe Content Server software helps us
respond to our customers’ needs, whether they
deal with the creation of eBooks, management of
sales, or delivery of eBooks to customers,” says
Ed Marino, president and chief executive officer
of Lightning Source. “Adobe software enables
Lightning Source and other participants in the
eBook arena to expand the appeal of eBooks
with rich content-presentation formats and a

user experience our customers want.”

Adds Bolick, “Working with authorized DRM
service providers like Lightning Source makes
life easier for us and eBook retailers. Lightning

Source has the infrastructure, including secure
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By offering its titles as eBooks, McGraw-Hill
Professional can publish both print and
eBook publications from the same content.
Publications are output to Adobe PDF and
sent to Lightning Source, which uses Adobe
Content Server to handle back-end processing
of sales, online inventory, and delivery of
eBooks to customers. Adobe Content Server
also provides DRM technology. Customers
who purchase eBooks in Adobe PDF benefit
from the ease of navigating, searching, and
even annotating eBooks within Acrobat
eBook Reader.
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“Adobe PDF allows us to
easily control the appearance
of the eBook content so it’s
consistent with the author’s
intention and our own.”
Robert Bolick
Vice president of new

business development
McGraw-Hill Professional

content management, to protect our publications
from alteration or unauthorized distribution.
That means we don’t have to invest in an
infrastructure, and retailers can conveniently
obtain content from multiple publishers from

one wholesaler.”

The appeal of eBooks

The primary benefit of eBook publishing is

that McGraw-Hill Professional can sell the same
content in different ways, creating new revenue
streams. For example, by using Adobe Content
Server to specify the length of read time, the
company can “rent” eBooks, checking them in

and out for use. And the publisher can slice
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and dice its publications in a way that’s impos-
sible with printed books, even selling individual
chapters. “With eBooks, we offer our customers
more alternatives and can better compete with
other publishers. The technology is easy to use
and cost effective, in terms of bringing new

books to market,” Bolick notes.

The eBook format benefits customers as well.
“eBooks satisfy a customer demand in a way that
print books do not, giving readers the ability

to save time by electronically searching through
books,” says Bolick. Readers who use Acrobat
eBook Reader can also annotate books with elec-
tronic sticky notes, inline notes, and text high-
lighting without permanently marring the book.
They can also navigate easily with search capa-

bilities and bookmarks.

True to the author’s intentions

To McGraw-Hill Professional, an important
benefit of Adobe PDF for eBooks is that it main-
tains exact fidelity with the original, including
details such as font, color, and graphics. Says
Bolick, “Adobe PDF allows us to easily control
the appearance of the eBook content so it’s con-

sistent with the author’s intention and our own.”
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