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OJ70wvE ISEF DI

OdZq>Mod7—)vMaoday M 03 20EFREELHIEERT 7S —, The Kamono Kana™ typefaces are
EEFRIEEOEMEEFT > TOETH composed of three kana typeface families:
0324 7D K5 ai—ROHHEHHNEESNZDHNHBEORR T, LogoLine]" LogoArl" and LogoCut."
3DDEXRERHFEDETAVSGE, TELEEFBAENARETT, Each of the Kamono Kana typefaces
BHEHIGIE IZ—TTA VN7 FDHZBBENREESEZET, has their own individual features, yet

the three typefaces are commonly
EFEFRILM B.UDADDT 4 b EFBRBLVERICHBETER Y, characterized by their good visual align-

ment as can be seen in logotypes.

For this reason, combining these type-
faces together in a single composition
is also effective to enhance the typo-
graphic effect. The Kamono Kana type-
faces are a means to deliver a strong
visual impact to the reader.

Each typeface is composed of four
weights: L (Light), M (Medium), B (Bold),
and U (Ultra). The typeface family covers
a wide range of purposes.
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03512 LogoLine
TARTLAEEKELTEFDH SO 1V, B « BIED/INZ >V XD ENTRERDN LogoLine has been a popular display
AvF)ELMRESHCATVET, typeface since the old days of phototype-

setting in Japan. LogoLine is a clean
SAYDZEA2OT24 THENRMER T MO L PMFLEEIE—PF v v F and useful display typeface with the well-
TL—XE RDDTF X MCAWTEHBEGNRNMPFTCEL T, balanced combination of straight lines
and curves, and it is characterized by its
logotype-like effect plus good horizontal
alignment.

The L (Light) and M (Medium) weights are
suitable not only for short headlines, but
also for longer texts in advertising copies
and catchlines.
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ZICEARRA bO—7 DWBHIFR COIHROT 4 A 7L A RE52F T, LogoArl has stroke elements with various

AOdZ4 v EEFEDENE. E5ILT7 T2 FEZ(bDHBMBEDAREE TY F T, shapes, which create a unique display
effect.

You can combine LogoArl and LogoLine,
which result in typographic effects with
very appealing strength.
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FXDHERAIE, Adobe InDesign® AA<sEAR %= FALNTHERR L.
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The Japanese explanatory text is set in Kozuka Gothic!"
The English text is set in Adobe Myriad™ Pro.

The Japanese specimen text is composed with Adobe
InDesign™ Japanese Edition, and set solid without
special spacing adjustments.
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O3Jhwl LogoCut

BERNICHY FENFR bO—UDBINGA A=V %52 5 BMNGERTT, Strokes with linearly cut edges give this
KBEGHREE>TVWETHA OS54, 07— )LIKBLR LEPHELZHAT typeface a strong and dynamic appear-
WET, RIRDIBEAELLIF ST« AT LAERTT, ance, and it is thus very unique.

Besides its visual strength, LogoCut is also
characterized by its carefully controlled
composition of strokes. LogoCut helps to
widen the range of your creative

expression.
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