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Safe harbor statements and disclaimer

In addition to historical information, this presentation and accompanying oral commentary (the “Materials”) contains “forward-looking statements” within the meaning of applicable securities laws, 
including statements related to our product development plans and new or enhanced offerings; our business, strategy, artificial intelligence (“AI”) and innovation momentum; our market and AI opportunity 
and future growth; market and AI trends; and stock repurchases. In addition, when used in the Materials, the words “will,” “expects,” “could,” “would,” “may,” “anticipates,” “intends,” “plans,” “believes,” “seeks,” 
“targets,” “estimates,” “looks for,” “looks to,” “continues” and similar expressions, as well as statements regarding our focus for the future, are generally intended to identify forward-looking statements. Each 
of the forward-looking statements we make in the Materials involves risks, uncertainties and assumptions based on information available to us as of the date of this presentation. Such risks and 
uncertainties, many of which relate to matters beyond our control, could cause actual results to differ materially and adversely from these forward-looking statements. Factors that might cause or contribute 
to such differences include, but are not limited to: failure to innovate effectively and meet customer needs; failure to compete effectively; issues relating to development and use of AI; damage to our 
reputation or brands; failure to realize the anticipated benefits of acquisitions, investments or other strategic transactions; failure to recruit and retain key personnel; service interruptions or failures in 
information technology systems by us or third parties; security incidents; failure to effectively develop, manage and maintain our sales channels or critical third-party business relationships; risks associated 
with being a multinational corporation and adverse macroeconomic and geopolitical conditions; complex sales cycles; litigation, regulatory inquiries, investigations and other actions; changes in, and 
compliance with, global laws and regulations, including those related to information security and privacy; failure to protect our intellectual property; changes in tax regulations; complex government 
procurement processes; risks related to fluctuations in or the timing of revenue recognition from our subscription offerings; fluctuations in foreign currency exchange rates; impairment charges; our existing 
and future debt obligations; catastrophic events; and fluctuations in our stock price. Further information on these and other factors are discussed in the section titled “Risk Factors” in Adobe’s most recently 
filed Annual Report on Form 10-K and Adobe's most recently filed Quarterly Reports on Form 10-Q. The risks described in this press release and in Adobe’s filings with the U.S. Securities and Exchange 
Commission should be carefully reviewed. Adobe assumes no obligation to, and does not currently intend to, update the forward-looking statements. 

The Materials contain non-GAAP financial measures, including constant currency revenue growth rates, which are not prepared in accordance with generally accepted accounting principles (“GAAP”). These 
non-GAAP financial measures are not an alternative for measures prepared in accordance with GAAP and may be different from non-GAAP measures used by other companies. In addition, these non-GAAP 
measures are not based on any comprehensive set of accounting rules or principles, and should only be used to evaluate the Company’s financial results in conjunction with the corresponding GAAP 
measure. Additional information and reconciliations for our non-GAAP financial measures are available on www.adobe.com/ADBE. Constant currency revenue growth rates are calculated by converting 
non-United States Dollar revenue using comparative period exchange rates and determining the change from prior period reported revenue, adjusted for any hedging effects. 

Some products, capabilities, offerings or functionality discussed in the Materials may not be generally available. The information in the Materials on new or future products, capabilities, offerings or 
functionality (the “Availability”) is intended to outline our general product direction and should not be relied upon in making a purchasing decision. The Availability is for informational purposes only and 
shall not be incorporated into any contract. The Availability is not a commitment, promise, or legal obligation to deliver any future products, capabilities, offerings or functionalities. The development, 
release, and timing of any of the Availability described in the Materials remain at our sole discretion and may differ from what is presented in the Materials. Additional fees may be charged for any products, 
capabilities, offerings and/or functionality. 

Numbers in the Materials may be rounded for presentation purposes.

http://www.adobe.com/ADBE
http://www.adobe.com/ADBE
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Customer-Focused Strategy 

AI-powered, quick & easy 
apps to stand out through 
Creativity & Productivity

Customer Experience Orchestration 
to create, deliver and optimize 

personalized digital experiences

Creators & 
Creative Professionals

Marketing
Professionals

Business Professionals
& Consumers

Power & precision to bring 
creative visions to life across 
any media type and surface
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Adobe’s market opportunity is changing and expanding across 
Creativity, Productivity & Customer Experience in the era of AI

Additional surfaces for creation & consumption include AI chatbots, 
agentic browsers & terminals along with desktop, web & mobile

New conversational interfaces & agents orchestrate across 
tools to achieve outcomes faster

Proliferation of media generation models reshape and 
democratize content workflows

New AI-first applications serve broader audiences

Business models add freemium and consumption to 
subscription-based pricing

Additional channels offer companies new opportunities to 
acquire and engage customers 

New AI coworkers & agents deliver automation and outcomes 
powered by context, data, intelligence, tools, MCPs, and skills 

Enterprise models customized with deep proprietary data and 
context deliver results at scale

AI coding enables enterprise software customization accelerated by 
integrated services and orchestration

Business models expand to include consumption and outcome-
based pricing along with subscription

INDIVIDUALS ENTERPRISES
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Adobe’s recent innovation highlights across Creativity, 
Productivity & Customer Experience in the era of AI

Additional surfaces

New conversational interfaces & agents

Proliferation of media generation models

New AI coworkers & agents

New AI-first applications

Business models

INDIVIDUALS ENTERPRISES

METRICS MAU    |     Credits     |    AI-influenced ARR     |     AI-first ARR    |       Total ARR

Firefly 
Foundry

Firefly 
Custom Models

Brand 
Intelligence

Engagement 
IntelligenceFirefly Models Partner Models

Google OpenAI Runway LumaBFL Topaz Eleven PikaMoonv. Ideogram

Acrobat AI Assistant Firefly Firefly Boards Firefly Graph1 Firefly Creative 
Production

GenStudio 
Performance Marketing

LLM 
Optimizer

Sites 
Optimizer

Consumption
Token-Based Credits Unified Pricing Outcome-Based

Anthropic Claude1OpenAI ChatGPT Microsoft Copilot LLM Optimizer Brand Concierge GenStudio for ChatGPT Ads

CX Enterprise 
Coworker1

AEP Agent 
Orchestrator

CXO 
Agents

GenStudio Content 
Production Agent

Adobe 
Marketing Agent

Freemium
      Firefly  |        Express

Consumption
Token-based Credit Packs

Enterprise models 

Additional channels

New AI-first applications

Business models

1 Coming Soon
2 Beta

Subscription Subscription

Creative agent Productivity agent Firefly1 Photoshop2 Express Acrobat
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87%
Of Fortune 100 
registered for events

Brands

~14,000
In-person

Attendees Highlights Partners Product Innovation

• Strategy and luminary keynotes

• ~300 total sessions

• ~20,000 online attendees

• Adobe CX Enterprise

• CX Enterprise Coworker 

• Adobe Agents / Skills / MCPs

• Adobe Brand Intelligence 

• Adobe Experience Intelligence

• Adobe CX Analytics

Jensen Huang 
NVIDIA

Shailesh Jejurikar
Procter & Gamble
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Adobe’s recent innovation highlights across 
Customer Experience in the era of AI

Additional surfaces

New conversational interfaces & agents

Proliferation of media generation models

New AI coworkers & agents

New AI-first applications

Business models

METRICS MAU    |     Credits     |    AI-influenced ARR     |     AI-first ARR    |       Total ARR

Firefly 
Foundry

Firefly 
Custom Models

Brand 
Intelligence

Engagement 
IntelligenceFirefly Models

Acrobat AI Assistant Firefly Firefly Boards Firefly Graph1 Firefly Creative 
Production

GenStudio 
Performance Marketing

LLM 
Optimizer

Sites 
Optimizer

Anthropic Claude1OpenAI ChatGPT Microsoft Copilot LLM Optimizer Brand Concierge GenStudio for ChatGPT Ads

CX Enterprise 
Coworker1

AEP Agent 
Orchestrator

CXO 
Agents

GenStudio Content 
Production Agent

Adobe 
Marketing Agent

Enterprise models 

Additional channels

New AI-first applications

Business models

1 Coming Soon
2 Beta

Creative agent Productivity agent Firefly1 Photoshop2 Express Acrobat

INDIVIDUALS ENTERPRISES

Consumption
Token-Based Credits

Unified Pricing Outcome-Based
Freemium
      Firefly  |        Express

Consumption
Token-based Credit Packs

Subscription Subscription

Partner Models
Google OpenAI Runway LumaBFL Topaz Eleven PikaMoonv. Ideogram
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Adobe’s recent innovation highlights across 
Creativity & Productivity in the era of AI

Additional surfaces

New conversational interfaces & agents

Proliferation of media generation models

New AI coworkers & agents

New AI-first applications

Business models

METRICS MAU    |     Credits     |    AI-influenced ARR     |     AI-first ARR    |       Total ARR

Firefly 
Foundry

Firefly 
Custom Models

Brand 
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Engagement 
IntelligenceFirefly Models
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Production

GenStudio 
Performance Marketing

LLM 
Optimizer

Sites 
Optimizer

Anthropic Claude1OpenAI ChatGPT Microsoft Copilot

Creative agent Productivity agent

LLM Optimizer Brand Concierge GenStudio for ChatGPT Ads

CX Enterprise 
Coworker1

AEP Agent 
Orchestrator

CXO 
Agents

GenStudio Content 
Production Agent

Adobe 
Marketing Agent

Enterprise models 

Additional channels

New AI-first applications

Business models

Firefly1 Photoshop2 Express Acrobat

1 Coming Soon
2 Beta
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Consumption
Token-Based Credits

Unified Pricing Outcome-Based
Freemium
      Firefly  |        Express

Consumption
Token-based Credit Packs

Subscription Subscription

Partner Models
Google OpenAI Runway LumaBFL Topaz Eleven PikaMoonv. Ideogram
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Executing against our customer focused strategy in the era of AI

1 Q1FY26
2 Q1FY26 in constant currency, 13% as reported

Business Momentum

>850M MAU across Acrobat, Creative 
Cloud, Express and Firefly1

>45% Generative Credit consumption 
Q/Q growth1

>$250M Firefly Ending ARR (App, Credit 
Packs, Services, Foundry)1

>$1B GenStudio ending ARR1

>$1B AEP + Apps ending ARR1

>$1B AEM + Agentic Web ending ARR1

12%
y/y growth in total customer group 

subscription revenue2
AI-first ARR1

>$400M
Total Adobe ending ARR1
>$26B
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Driving shareholder value with new buyback authorization

New Share Repurchase Authorization
New repurchase authority announced through end of April 2030

$25B
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