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Idea Cellular Partners with Adobe to Drive its Digital
Transformation Agenda
Adobe Experience Cloud Technologies to Help Idea Cellular Deliver Enhanced Customer Experiences, Bolster Sales,
and Reduce Operational Costs
NEW DELHI, India, May 04, 2017: Idea Cellular, one of India’s leading mobile operators, today announced a
strategic partnership with Adobe to further its long term digital transformation journey. As part of the alliance,
Adobe Experience Cloud will play an instrumental role in empowering Idea Cellular to deliver personalized
customer experiences to its nearly 200 million subscribers across the country. The partnership, which entails
deployment of Adobe Experience Cloud solutions including Adobe Analytics Cloud, Adobe Advertising Cloud and
Adobe Marketing Cloud, is expected to help Idea Cellular automate aspects of its customer care and benefit from a
potential increase in sales as well as savings around operational costs.
“The Indian telecom market landscape presents a plethora of opportunities and challenges, several of which can
be addressed by the massive potential of digital technologies. With the rapid penetration of mobile devices and
massification of data services, consumers in India are now increasingly getting online, and it has been our
endeavour at Idea Cellular to deliver the industry’s best digital experience for our customers. With our focus on
growing Digital Idea, we are confident that our alliance with Adobe will help us inch closer to our company’s digital
transformation charter by delivering customized experiences, and augment our growth strategy through enhanced
customer retention as well revenue generation,” said Himanshu Kapania, Managing Director, Idea Cellular Ltd.
With Adobe as partner, Idea Cellular will also automate aspects of its customer care and introduce advanced digital
self-service options, thus reducing call center traffic and saving on operational costs.
The partnership with India’s fastest-growing telecommunications company attests Adobe’s industry leadership and
expertise in offering enhanced customer experiences across multiple digital channels. The alliance was announced
at Symposium 2017, the leading industry conference for customer experience and business transformation hosted
by Adobe in Mumbai on 4th May 2017.
“The power of standout customer experiences has now proven its mettle for the world’s leading brands, and
India’s fiercely competitive telecom industry has been among the first to acknowledge the role digital marketing
can play in furthering business goals. Idea Cellular has been an industry leader when it comes to embracing a
digital mindset, and we are delighted to be a strategic partner in their long term digital transformation journey,”
added Kulmeet Bawa, Managing Director, Adobe, South Asia. “We are confident that Adobe Experience Cloud
capabilities will help Idea Cellular increase revenues through online channels, reduce customer acquisition costs,
improve cross-sell and upsell opportunities, and above all, deliver the best customer experience in the Indian
telecom industry.”
The partnership entails a long-term agreement for Idea Cellular’s sites and assets capabilities across Adobe
Experience Cloud including Adobe Analytics and Adobe Audience Manager (Adobe Analytics Cloud), Adobe Media
Optimizer (Adobe Advertising Cloud), Adobe Target (Adobe Marketing Cloud), and Adobe Consulting Services for a
Master Services Agreement around implementation, and training.

Powered by Adobe Sensei’s Artificial Intelligence capabilities at the backend, these Adobe technologies will help
Idea Cellular map end-to-end customer journeys – starting with acquiring users on digital platforms, to the
engagement and retention phase by delivering personalized customer experiences across channels.

About Idea Cellular
IDEA Cellular is India’s 3rd largest national mobile operator, with nearly 200 million subscribers. With traffic in
excess of 2.5 billion minutes a day, Idea ranks among the Top 6 country operators in the world. With a spectrum
portfolio of nearly 900 MHz in FDD and TDD bands, Idea has national wireless broadband footprint. Using the
latest in technology, Idea provides world-class service delivery through the most extensive network of customer
touch points. Idea is listed on the National Stock Exchange (NSE)
IDEA Cellular is an Aditya Birla Group Company, India's first truly multinational corporation. The Group ranks
Number 4 globally and Number 1 in the Asia Pacific in the 2011 Top Companies for Leaders (TCFL) study conducted
by Aon Hewitt, Fortune (the Global Business Magazine) and the RBL Group. It operates in 36 countries, and is
anchored by more than 120,000 employees belonging to 42 nationalities. More information on Idea Cellular is
available at www.ideacellular.com and on the Aditya Birla Group at www.adityabirla.com.
About Adobe Experience Cloud
Adobe Experience Cloud is a comprehensive set of cloud services designed to give enterprises everything needed
to deliver exceptional customer experiences. Comprised of Adobe Marketing Cloud, Adobe Advertising Cloud and
Adobe Analytics Cloud, Experience Cloud is built on the Adobe Cloud Platform integrating with Adobe Creative
Cloud and Document Cloud. Leveraging Adobe Sensei’s machine learning and artificial intelligence capabilities,
Adobe Experience Cloud combines world-class solutions, a complete extensive platform, comprehensive data and
content systems, a robust partner ecosystem delivering an unmatched expertise on experience delivery.
About Adobe
Adobe is changing the world through digital experiences. For more information, visit www.adobe.in.
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