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GRI 102-1
GRI102-3

GRI102-2

Name of Organization

Location of Organization’s Headquarters

Primary Brands, Products, and Services

Adobe Inc.

San Jose, CA

Digital Media Offerings: Adobe Creative Cloud (Adobe Photoshop, Adobe Photoshop Lightroom, Adobe Illustrator, Adobe
Fresco, Adobe InDesign, Adobe Stock, Adobe XD, Adobe Premiere Pro, Adobe Premiere Rush, Adobe After Effects, Adobe
Dimension, Adobe Aero, Substance by Adobe, Adobe Fonts, Behance, Adobe Spark); Acrobat and Adobe Document Cloud
(Adobe Acrobat DC, Adobe Sign, Adobe Scan)

Digital Experience Cloud Products and Services: Data and Insights (Adobe Experience Platform, Adobe Analytics, Adobe
Audience Manager, Customer Journey Analytics, Real-Time Customer Data Platform); Content and Commerce (Adobe
Experience Manager, Adobe Target, Magento Commerce); Customer Journey Management (Adobe Campaign, Marketo
Engage, Journey Orchestration); Advertising (Adobe Advertising Cloud Demand Side Platform, Adobe Advertising Cloud Search,
Adobe Advertising Cloud TV, Adobe Advertising Cloud Creative)

REFERENCE INDICES KEY PERFORMANCE INDICATOR 2017* 2018* 2019
GRI102-7 Total Revenue $7302B $9.030B SNI71B
% of Total Revenue
Americas 58% 57% 58%
EMEA 27% 28% 27%
APAC 15% 15% 15%
Net Income $1.6948B $2.591B $2951B
% Effective Tax Rate 21% 7% 8%
Total Final Shareholder Resolutions 0 0 1
GRI102-22 gg;‘ringcgtiirveecfonrg Non-Executive Members of the 10 10 il
GRI1102-22 % Independent Board Members 90% 90% 91%
GRI1102-23 Separate CEO and Chair Roles No No No
% Female Board Members 20% 20% 27%
Acquisitions TubeMogul Marketo + Magento Allegorithmic SAS

# of Patents Held

* Prior year Adobe Corporate Social Responsibility Reports are available here.

345 363 359
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https://www.adobe.com/content/dam/cc/en/investor-relations/pdfs/ADBE-10K-FY19-FINAL-CERTIFIED.pdf#page=42
https://www.adobe.com/content/dam/cc/en/investor-relations/pdfs/ADBE-10K-FY19-FINAL-CERTIFIED.pdf#page=44
https://www.adobe.com/content/dam/cc/en/investor-relations/pdfs/ADBE-10K-FY19-FINAL-CERTIFIED.pdf#page=44
https://www.adobe.com/content/dam/cc/en/investor-relations/pdfs/ADBE-10K-FY19-FINAL-CERTIFIED.pdf#page=44
https://www.adobe.com/content/dam/cc/en/investor-relations/pdfs/ADBE-10K-FY19-FINAL-CERTIFIED.pdf#page=58
https://www.adobe.com/content/dam/cc/en/investor-relations/pdfs/ADBE-10K-FY19-FINAL-CERTIFIED.pdf#page=48
https://www.adobe.com/content/dam/cc/en/investor-relations/pdfs/ADBE-Proxy2020.pdf#page=88
https://www.adobe.com/content/dam/cc/en/investor-relations/pdfs/ADBE-Proxy2020.pdf#page=13
https://www.adobe.com/content/dam/cc/en/investor-relations/pdfs/ADBE-Proxy2020.pdf#page=22
https://www.adobe.com/content/dam/cc/en/investor-relations/pdfs/ADBE-Proxy2020.pdf#page=13
https://www.adobe.com/content/dam/cc/en/investor-relations/pdfs/ADBE-Proxy2020.pdf#page=14
https://www.adobe.com/content/dam/cc/en/investor-relations/pdfs/ADBE-10K-FY19-FINAL-CERTIFIED.pdf#page=38
https://www.adobe.com/corporate-responsibility/corporate-responsibility-reports.html
https://www.adobe.com/content/dam/cc/en/investor-relations/pdfs/ADBE-10K-FY19-FINAL-CERTIFIED.pdf
https://www.adobe.com/content/dam/cc/en/investor-relations/pdfs/ADBE-10K-FY19-FINAL-CERTIFIED.pdf
https://www.adobe.com/content/dam/cc/en/investor-relations/pdfs/ADBE-10K-FY19-FINAL-CERTIFIED.pdf#page=11
https://www.adobe.com/content/dam/cc/en/investor-relations/pdfs/ADBE-10K-FY19-FINAL-CERTIFIED.pdf#page=11
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REFERENCE INDICES KEY PERFORMANCE INDICATOR 2017 2018 2019

Employees
GRI1102-7 Global Employees 17973 21,357 22,634
SASB TC-SI-330a.1 % Employees in US. 48% 51% 52%
SASB TC-SI-330a.1 % Employees Outside US. 52% 49% 48%
GRI102-8, SASB TC-SI-330a.3 9% Female Employees 31% 32% 33%
GRI 102-8, SASB TC-SI-330a.3 % Male Employees 69% 68% 67%
GRI 102-8, SASB TC-SI-330a.3 % Female People Managers 27% 28% 29%
GRI 102-8, SASB TC-SI-330a.3 9% Male People Managers 73% 72% 71%
GRI102-8, SASB TC-SI-330a.3 % Female Leaders (Director +) 23% 24% 25%
GRI102-8, SASB TC-SI-330a.3 % Male Leaders (Director +) 77% 77% 75%
GRI 102-8, SASB TC-SI-330a.3 % Females in Tech Roles* 22% 24% 25%
GRI 102-8, SASB TC-SI-330a.3 % Males in Tech Roles* 78% 76% 75%
* Note: % in Tech Roles across all years does not add up to 100% due to 1% of voluntary non-disclosure

Ethnicity (U.S. Only)
GRI 102-8, SASB TC-SI-330a.3 % White 63% 61% 59%
GRI 102-8, SASB TC-SI-330a.3 % Asian 28%** 309%** 31%
GRI 102-8, SASB TC-SI-330a.3 % Hispanic 5% 5% 5%
GRI 102-8, SASB TC-SI-330a.3 % Black 2% 2% 2%
GRI 102-8, SASB TC-SI-330a.3 % Pacific Islander xx x% 1%
GRI 102-8, SASB TC-SI-330a.3 % Native American/Alaska Native <1% <1% <1%
GRI 102-8, SASB TC-SI-330a.3 % Two or More Races 2% 2% 2%

** Note that prior to FY19, the Asian ethnicity category also included Pacific Islander.
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https://www.adobe.com/diversity/data.html
https://www.adobe.com/diversity/data.html
https://www.adobe.com/diversity/data.html
https://www.adobe.com/diversity/data.html
https://www.adobe.com/diversity/data.html
https://www.adobe.com/diversity/data.html
https://www.adobe.com/diversity/data.html
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REFERENCE INDICES KEY PERFORMANCE INDICATOR 2017 2018 2019

Talent Development

Net Employment Creation as a % of Total Employees 14% 19% 13%
SASB TC-SI-330a.2 Satisfaction Level of Employees 89% 88% 87%

% Open Positions Filled by Internal Candidates 23% 30% 29%
GRI 403-2 # of Employee Fatalities Resulting from Operational Accidents per 100,000 0 0 0
GRI 403-2 # Contractor Fatalities Resulting from Operational Accidents per 100,000 0 0 0
GRI 403-2 # Injuries and Illnesses per 200,000 Hours Worked 0 0 0

# of Incidents of Non-Compliance (Health and Safety of Products, Incidents Resulting in a Fine or Penalty, Incidents

Resulting in a Warning) 0 0 0
Public Policy
Total Financial Contributions to Political Parties, Politicians, and PACs S0 S0 S0

GRI 415-1 Lobbying and Political Expenses S1IM $920K $1.34M Senate | House

Community

REFERENCE INDICES KEY PERFORMANCE INDICATOR 2017 2018 2019

GRI 201-1 Total Community Investment (Cash and In-Kind) $391M $507M $491M
Value of Talent Contributions Through Pro Bono Projects (USS) $2,865600  $1132,838 $1,278,000
Employee Participation Percentage 63% 65% 70%
Organizations Served 42,218 36,768 60,844
Number of Hours Volunteered 13,71 120,641 134,594
Company Match of Employee Financial Contributions and Volunteer Hours (USS) $7844,272 $8,864,593  $10,059,599
Product Donation (FMV) $169M $301M $24.8M

2019FEEDET —RIFRFTFE Q018F1281H~2019F11830H) DHD T,


https://soprweb.senate.gov/index.cfm?event=selectFields&reset=1
http://disclosurespreview.house.gov
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REFERENCE INDICES KEY PERFORMANCE INDICATOR 2017 2018 2019
Climate
Total Space Worldwide (Sq. Ft.) 3909412 4,633,898 4,685,530
% LEED/ Green-Certified Buildings [Owned and Leased]* 78% 76% 75%
% Employees in LEED/ Green-Certified Workspaces* 70% 64% 61%
% of Total Owned and Managed 65% 57% 54%
% of Total Leased 35% 43% 46%
% of Total in US. 58% 61% 62%
% of Total in India 25% 21% 21%
% of Total in Rest of World 17% 18% 17%
CDP Score A A A
GRI 302-1 Total Energy Consumption [MWh] 237959 223,248 221,486
SASB TC-SI-130a.1 Total Energy Consumption [GJ] 853,042 803,693 797351
SASB TC-SI-130a.1 % of Total Energy Consumption that is Grid Electricity N/A 70.8% 719%
SASB TC-SI-130a.1 % of Total Energy Consumption that is Renewable Energy N/A 6.6% 252%
% of Total Electricity Consumption that is Renewable Electricity N/A 94% 349%
Global Grid Electricity Purchased and Consumed [Mwh] 156,479 157958 159,277
% Electricity Purchased and Consumed from Managed Colocated Data Centers 26% 25% 21%
Global Fuel Purchased and Consumed (Natural Gas and Diesel/Gas Oil) [Mwh] 75226 66,100 62,210
Fuel Cell Electricity Produced [Mwh] 1,745 1,337 1,230
% Fuel Cell Electricity Produced On-Site 99% 72% 70%
Adobe Workspace Total Energy Use (Does Not Include Managed COLO Energy) [Mwh] 197256 184,481 186,894
Energy Use Intensity of Adobe Workspaces (Mwh/Square Foot) 00505 00406 00399
% of Employees Driving Registered EVs to Work (San Jose, San Francisco, Seattle, Lehi) 15% 18% 24%

100% renewable energy 100% renewable energy  100% renewable energy

G4-EN6 Renewable Energy Goal Established by 2035 by 2035 by 2035

*Due to improvements in data accuracy, Adobe has updated our LEED percentage calculation methodology for FY17-19 for both square footage and % of employees.
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* Due to improvements in our data accuracy, our FY17 Scope 1 emissions are 11,361 MTCO2e compared to previously reported 14,477 MTCO2e.

*In FY19, the air travel portion of business travel emissions increased significantly from FY18 because we began applying air travel emissions
factors that account for radiative forcing and because we began applying air travel emissions factors that are specific to class of travel.

**In FY19, we began applying emissions factors that are specific by commute mode of travel.

*4% The WRI Aqueduct Water Risk Atlas Tool reclassified risk areas in 2019.

Extremely High Risk: 43%)

- ° oge
«  Sustainability i
REFERENCE INDICES KEY PERFORMANCE INDICATOR 2017 2018 2019
Climate
GRI 305-1 Scope 1 GHG Emissions [Tonnes CO2e] 1,361* 1219 1,817
[Tor?rc]ggigger—]lG Emissions from Stationary Combustion (Natural Gas, Diesel, and LPG) 13280 12103 10,855
Scope 1 GHG Emissions from Natural Gas Used in Fuel Cells [Tonnes CO2e] 4,794 4,625 4,611
GRI 102-56 Verification Status of Reported Scope 1 Emissions Third party verified Third party verified Third party verified
GRI 305-2 Scope 2 GHG Emissions, Location-Based [Tonnes CO2e] 66,268 58,874 56,128
Scope 2 GHG Emissions, Market-Based [Tonnes CO2e] 59184 47871 43893
Scope 2 GHG Emissions, Location-Based, from Managed Collocated Data Centers 18,648 16,271 10,870
GRI 102-56 Verification Status of Reported Scope 2 Emissions Third party verified Third party verified Third party verified
GRI 305-3 Scope 3 GHG Emissions [Tonnes CO2e] 43258 51,738 542,874
Scope 3 GHG Emissions from Purchased Goods and Services [Tonnes CO2e] N/A N/A 358,472
Scope 3 GHG Emissions from Capital Goods [Tonnes CO2e] N/A N/A 39706
Scope 3 GHG Emissions from FERA [Tonnes CO2e] N/A N/A 14180
Scope 3 GHG Emissions from Upstream Transportation and Distribution N/A N/A 739
Scope 3 GHG Emissions from Employee Travel [Tonnes CO2e] 32,512 40,498 88,959**
Scope 3 GHG Emissions from Employee Commuting [Tonnes CO2e] 10,746 10,603 42,037%%*
GRI102-56 Verification Status of Reported Scope 3 Emissions Third party verified Third party verified Third party verified
GRI 305-5 Emissions Reductions from Energy Efficency Projects [Tonnes CO2e] 420 492 143
GRI 305-6 Emissions of Ozone-Depleting Substances [Tonnes] 57 6 486
GRI 305-4 Normalized Carbon Intensity [Tonnes CO2e (Scope 1+2)/ FTE] 45 33 30
_f_i(I:R_IS?;g?;-(;;SzI\SB ',I\'/cl);?él}g\ﬁater Consumption—U.S. and India Owned and/or Managed Facilities [Cubic 279000 251136 262045
SASB TC-SI-130a.2 % of Water Recycled N/A 1.6% 154%
SASB TC-SI-130a.2 % of Water in Regions with High or Extremely High Baseline Water Stress N/A 809 (High Risk: 37%, 42% (High Risk: 33%,

Extremely High Risk: 9%****)
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@ Sustainability b

REFERENCE INDICES KEY PERFORMANCE INDICATOR 2017 2018 2019
Waste

GRI 306-2 Waste Diverted from Global Owned and/or Managed Facilities [Short Tons] 1,669 1493 1,652

GRI 306-2 Waste Diversion Rate (% of Total) 92% 91% 92%

GRI 307-1 Environmental Fines, Penalties, and Settlements S0 S0 S0

Data Centers

Scope 2 Location-Based GHG Emissions from Adobe-Owned Data Center in

Hillsboro, OR [Metric Tonnes CO2e] 12,326 11,365 15,368
Electricity Purchased and Consumed from Adobe-Owned Data Center in Hillsboro, 29749 38230 51695
OR [MWh]
Scope 2 Location-Based GHG Emissions from Collocated Data Centers [Metric Tonnes 18,429 16,547 10,870
CO2e]
Electricity Purchased and Consumed from Collocated Data Centers [MWh] 40,703 38,767 32,831
SASB TC-SI-130a.3 Description of Integration of Environmental Considerations to Strategic Planning for N/A Data Center Management  Data Center Management
Data Center Needs
Suppliers
% Suppliers Required to Comply with RBA 100% 100% 100%
RBA Validation Audits of Turn-Key Suppliers None Required None Required None Required
GRI 412-3 % Significant Suppliers That Have Undergone Human Rights Screenings 100% 100% 100%
GRI 407-1 # Incidents Related to Freedom of Association 0 0 0
GRI 408-1 # Incidents Related to Child Labor 0 0 0
GRI 409-1 # Incidents Related to Forced Labor 0 0 0
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https://www.adobe.com/corporate-responsibility/sustainability/data-centers.html
https://www.adobe.com/corporate-responsibility/sustainability/data-centers.html

w7 % Policies

REFERENCE INDICES

KEY PERFORMANCE INDICATOR

2019 AdobeI—HRL— M RFFEUFcL K~k 15

2019

GRI102-15
GRI 102-16

GRI1102-43

GRI 102-24
GRI102-35
GRI1102-35
GRI102-36

GRI102-37

GRI1102-36

* Adobe will be updating our Materiality Assessment in 2020 and will post that on our website and in our 2020 Corporate Social Responsibility report.

Governance

Evaluation of Risks of Taxation on Future Company Value Creation
Statement on Company’s Main Risk Factors

Tax Policy

Shareholder Engagement Procedures

Restated Certificate of Incorporation

Independent Audit Committee

Independent Compensation Committee

Independent Nominating and Governance Committee

Board Remuneration Disclosure

External Reporting of Compensation of Senior Executives

CEO Compensation Linked to Total Shareholder Return (TSR) or Similar

Shareholders Have Right to Vote on the Remuneration of Executives

% Average Overall Attendance of Coard Meetings

Audit, Audit Related and Non-Audited Related Fees Paid

Executive Stock Ownership Guidelines Promotes Long-Term Performance Perspective

Clawback Policy
Adobe Materiality Assessment

Adobe Form 10-K
Adobe Form 10-K
Adobe Tax Policy
Adobe 2020 Proxy Statement

Certificate of Incorporation

Adobe 2020 Proxy Statement

Adobe 2020 Proxy Statement

Adobe 2020 Proxy Statement
Adobe 2020 Proxy Statement
Adobe 2020 Proxy Statement

Adobe 2020 Proxy Statement

Adobe 2020 Proxy Statement

Adobe 2020 Proxy Statement

Adobe 2020 Proxy Statement

Adobe Corporate Governance Guidelines

Adobe 2020 Proxy Statement

Materiality Assessment*
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https://www.adobe.com/content/dam/acom/en/investor-relations/pdfs/ADBE-10K-FY19-FINAL-CERTIFIED.pdf#page=29
https://www.adobe.com/content/dam/acom/en/investor-relations/pdfs/ADBE-10K-FY19-FINAL-CERTIFIED.pdf#page=22
http://www.adobe.com/corporate-responsibility/taxation-policy.html
https://www.adobe.com/content/dam/cc/en/investor-relations/pdfs/ADBE-Proxy2020.pdf#page=9
https://www.adobe.com/content/dam/cc/en/corporate-responsibility/pdfs/Cert-of-amendment-to-restated-cert-of-incorporation.pdf
https://www.adobe.com/content/dam/cc/en/investor-relations/pdfs/ADBE-Proxy2020.pdf#page=23
https://www.adobe.com/content/dam/cc/en/investor-relations/pdfs/ADBE-Proxy2020.pdf#page=25
https://www.adobe.com/content/dam/cc/en/investor-relations/pdfs/ADBE-Proxy2020.pdf#page=24
https://www.adobe.com/content/dam/cc/en/investor-relations/pdfs/ADBE-Proxy2020.pdf#page=30
https://www.adobe.com/content/dam/cc/en/investor-relations/pdfs/ADBE-Proxy2020.pdf#page=38
https://www.adobe.com/content/dam/cc/en/investor-relations/pdfs/ADBE-Proxy2020.pdf#page=38
https://www.adobe.com/content/dam/cc/en/investor-relations/pdfs/ADBE-Proxy2020.pdf#page=97
https://www.adobe.com/content/dam/cc/en/investor-relations/pdfs/ADBE-Proxy2020.pdf#page=23
https://www.adobe.com/content/dam/cc/en/investor-relations/pdfs/ADBE-Proxy2020.pdf#page=84
https://www.adobe.com/content/dam/cc/en/corporate-responsibility/pdfs/asi-corporate-governance-guidelines.pdf
https://www.adobe.com/content/dam/cc/en/investor-relations/pdfs/ADBE-Proxy2020.pdf#page=54
https://www.adobe.com/content/dam/cc/en/corporate-responsibility/pdfs/adobe-cr-materiality-assessment.pdf
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REFERENCE INDICES KEY PERFORMANCE INDICATOR 2019

Data Security, Privacy, and Managing Systemic Risks from Technology Disruptions

GRI102-16, SASB TC-SI-220a.1  Privacy Policy Adobe Privacy Policy
GRI 102-16, SASB TC-S1-220a.1 éedr?/tivceezrust Center—Operational Health, Security, Privacy, and Compliance of Adobe’s Cloud Adobe Trust Center
SASB TCI-SI-220a.3 Total Amount of Monetary Losses as a Result of Legal Proceedings Associated with User No material monetary losses as a result of legal proceedings
Privacy associated with user privacy.
SASB TCI-SI-220a.4 Law Enforcement Requests, Policies, and Disclosure Law Enforcement Requests
Pl Adobe’s G tR tsand Ti Report
SASB TC-SI-220a.5 Government-Required Monitoring eése >¢¢ , OE 5 MOVETNENE Feduests a,n ranspareﬁcy et
for information related to government required data practices.
SASB TC-SI-230a.2 Adobe Data Security Adobe's Approach to Managing Data Security Risk
SASB TC-SI-550a.1 Status of Adobe Products and Performance status.adobe.com
Pl Item 1A (Risk Fact in Adobe’s A [R t: F
SASB TC-SI-550a.2 Business Continuity Risks Related to Disruption of Operations ease see Item 1A (Risk Factors) in Adobe's Annual Report: Form

10-K for risks related to disruptions of operations.
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http://www.adobe.com/privacy/policy.html
https://www.adobe.com/trust.html
https://www.adobe.com/legal/lawenforcementrequests.html
https://www.adobe.com/legal/lawenforcementrequests/transparency.html
https://www.adobe.com/corporate-responsibility/data-security-risk.html
https://status.adobe.com/
https://www.adobe.com/content/dam/acom/en/investor-relations/pdfs/ADBE-10K-FY19-FINAL-CERTIFIED.pdf
https://www.adobe.com/content/dam/acom/en/investor-relations/pdfs/ADBE-10K-FY19-FINAL-CERTIFIED.pdf
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REFERENCE INDICES KEY PERFORMANCE INDICATOR 2019

Society: Employees

Top Employer Recognition Lists Adobe Awards
GRI 401-2 Benefits Programs Health & Wellness, Life Insurance, Vacation & Sick, Sabbatical, Family-Friendly
Benefits
GRI 401-2 Education Reimbursement Program Adobe Benefits
Diversity and Inclusion Adobe for All
GRI 205-1 Anti-Discrimination Policy Adobe Code of Business Conduct
Employee Engagement Activities Adobe Benefits
GRI1102-17 Adobe Help Line (Confidential Means of Reporting Internal and External Concerns) Adobe Help Line: Employees can call 6-HELP and all can email ERC@adobe.

com

Adobe Help Line (Confidential Means of Escalation, Whistleblowing Mechanisms, and

GRI1102-17 Hotline) Compliance Office: Email integrity@adobe.com, or call 1-800-300-1026
Society: Public Policy
Total Financial Contributions to Policial Parties, Politicians, and Political Action Committees  Adobe Integrity
GRI102-16 Political Involvement Policy Adobe Public Policy and Government Relations Policy
GRI 205-2 Antitrust Policy Adobe Code of Business Conduct
GRI 205-2 Measures Taken to Ensure Antitrust Compliance Adobe Integrity
GRI 205-2 Whistleblower Programs Adobe Code of Business Conduct
GRI 205-2 3rd Party Anti-Corruption Risk Assessment Procedures Adobe Global Anti-Corruption Policy & Procedures
GRI 205-2 Policy to Address Corruption in High-Risk Areas Adobe Global Anti-Corruption Policy & Procedures
Society: Community
Access for Disabled Persons Adobe Accessibility
GRI102-16 Company Philanthropic Guidelines Corporate Responsibility
Society: Education
GRI 203-2 Digital Inclusion Initiatives Adobe Education Initiatives
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http://www.adobe.com/careers/awards.html
https://benefits.adobe.com/
https://benefits.adobe.com/
https://benefits.adobe.com/us/employee-discounts-and-perks
https://www.adobe.com/diversity.html
https://www.adobe.com/content/dam/acom/en/corporate-responsibility/pdfs/code-of-conduct-ext.pdf
https://blogs.adobe.com/adobelife/
mailto:ERC%40adobe.com?subject=
mailto:ERC%40adobe.com?subject=
mailto:integrity%40adobe.com?subject=
http://www.adobe.com/about-adobe/integrity.html
http://www.adobe.com/content/dam/acom/en/corporate-responsibility/pdfs/public-policy-guidelines.pdf
https://wwwimages2.adobe.com/content/dam/Adobe/en/corporate-responsibility/pdfs/code-of-conduct-ext.pdf
http://www.adobe.com/about-adobe/integrity.html
https://wwwimages2.adobe.com/content/dam/Adobe/en/corporate-responsibility/pdfs/code-of-conduct-ext.pdf
http://www.adobe.com/content/dam/Adobe/en/legal/documents/anticorruption_policy_ext.pdf
http://www.adobe.com/content/dam/Adobe/en/legal/documents/anticorruption_policy_ext.pdf
https://www.adobe.com/accessibility.html
https://www.adobe.com/corporate-responsibility.html
https://www.adobe.com/corporate-responsibility/youth-creativity.html
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REFERENCE INDICES KEY PERFORMANCE INDICATOR 2019

Climate: Sustainability

CDP Report CbP
GRI102-35 Incentives for the Management of Climate Change Issues cbp
GRI 201-2 Climate Change Risks and Opportunities CDP and Adobe 10-K
GRI 302-5 Company Products that Support Climate Change Mitigation cbp

Climate: Waste

Adopted 3rd Party Supply Chain-Related Codes Responsible Business Alliance Code of Conduct

GRI 102-16 Enterprise-Wide Environmental Policy Adobe Sustainability Policy

Climate: Suppliers

GRI1102-16 Supply Chain Implementation Standards Adobe Supply Chain

GRI 102-16 Scope of Social Supplier Standards Adobe Supply Chain
GRI102-16 Supply Chain Monitoring Practices Adobe Supply Chain
GRI1102-16 Global Human Rights Policy Global Human Rights Policy
GRI103-2 Tool to Report Human Rights Violations Adobe Integrity

GRI 412-3 Human Rights Criteria in Selection of Suppliers Adobe Supply Chain
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https://www.adobe.com/corporate-responsibility/corporate-responsibility-reports.html
https://www.adobe.com/corporate-responsibility/corporate-responsibility-reports.html
https://www.adobe.com/corporate-responsibility/corporate-responsibility-reports.html
https://www.adobe.com/content/dam/acom/en/investor-relations/pdfs/ADBE-10K-FY19-FINAL-CERTIFIED.pdf#page=33
https://www.adobe.com/corporate-responsibility/corporate-responsibility-reports.html
http://www.responsiblebusiness.org/media/docs/RBACodeofConduct6.0_English.pdf
http://www.adobe.com/corporate-responsibility/sustainability/corporate-policy.html
http://www.adobe.com/corporate-responsibility/supply-chain.html
http://www.adobe.com/corporate-responsibility/supply-chain.html
http://www.adobe.com/corporate-responsibility/supply-chain.html
http://www.adobe.com/corporate-responsibility/human-rights-policy.html
http://www.adobe.com/about-adobe/integrity.html
http://www.adobe.com/corporate-responsibility/supply-chain.html
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https://www.adobe.com/corporate-responsibility/creativity.html
https://www.adobe.com/corporate-responsibility/youth-creativity/scholarship-programs.html#developing
https://www.adobe.com/corporate-responsibility/youth-creativity/scholarship-programs.html
https://www.adobe.com/corporate-responsibility/community.html
https://www.adobe.com/corporate-responsibility/youth-creativity/scholarship-programs.html
https://www.adobe.com/diversity.html
https://www.adobe.com/diversity.html
https://www.adobe.com/corporate-responsibility/education/digital-academy.html
https://www.adobe.com/corporate-responsibility/education/creativity-scholarships.html
https://www.adobe.com/corporate-responsibility/community/pro-bono.html
https://www.adobe.com/diversity.html
https://www.adobe.com/diversity.html
https://www.adobe.com/careers/why-adobe.html
https://www.adobe.com/corporate-responsibility/sustainability/corporate-policy.html
https://www.adobe.com/corporate-responsibility/sustainability/product-innovation.html
https://www.adobe.com/corporate-responsibility/sustainability/operations.html
https://www.adobe.com/corporate-responsibility/supply-chain.html
https://www.adobe.com/corporate-responsibility/sustainability/operations.html
https://www.adobe.com/corporate-responsibility/sustainability/partnerships.html
https://www.adobe.com/corporate-responsibility/corporate-responsibility-reports.html
https://www.adobe.com/content/dam/cc/en/investor-relations/pdfs/ADBE-Proxy2020.pdf#page=14
https://www.adobe.com/content/dam/cc/en/investor-relations/pdfs/ADBE-Proxy2020.pdf#page=14
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https://www.adobe.com/corporate-responsibility.html
https://www.behance.net/noorlander
http://www.studiorainwater.com
https://www.adobe.com/

