Adobe PDM - Adobe Analytics (2015v1)

The Products and Services described in this PDM are either On-demand Services or Managed Services (as outlined below)
and are governed by the General Terms, the Exhibit for On-demand and Managed Services, this PDM, and the applicable

Sales Order.
Section Name of Products and Services Type of Service
Section 1 Adobe Analytics On-demand Services
Section 2 Adobe Analytics—Mobile Apps On-demand Services
Section 3 Adobe Analytics Premium—Attribution | Includes-
e On-demand Services: Adobe Analytics and
Adobe Analytics—Mobile Apps
e Managed Services: Data Workbench (25%
data capacity), including Algorithmic
Attribution
Section 4 Adobe Analytics Premium—Predictive | Includes-
Intelligence e On-demand Services: Adobe Analytics,
Adobe Analytics—Mobile Apps, Live
Stream dashboards, Live Stream triggers,
and Contribution Analysis
e Managed Services: Data Workbench (25%
data capacity)
Section 5 Adobe Analytics Premium—Customer | Includes-
360 e On-demand Services: Adobe Analytics,
Adobe  Analytics—Mobile  Apps, and
Customer Attributes
e Managed Services: Data Workbench (25%
data capacity)
Section 6 Adobe Analytics Premium Add-ons e On-demand Services: Predictive
Intelligence Add-on and Customer 360
Add-on
e Managed Services: Attribution Add-on
Section 7 Adobe Analytics Premium—Complete Includes-
e On-demand Services: Adobe Analytics,
Adobe Analytics—Mobile Apps, Live
Stream dashboards, Live Stream triggers,
Live Stream data, Customer Attributes,
and Contribution Analysis
e Managed Services: Data Workbench
(including Algorithmic Attribution)
Section 8 Adobe Analytics Premium—Data | Managed Services
Workbench Capacity Pack Add-ons
Section 9 Adobe Analytics—Video Analytics On-demand Services

Adobe Analytics — Product Specifications

1. Adobe Analytics
1.1 License Metrics. Adobe Analytics is licensed per-Primary Server Call, per-Secondary Server Call, or both.
1.2 Description. Adobe Analytics is an On-demand Service and includes the following capabilities.

(a) Marketing reports and analytics.
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(i) Reports. Adobe provides many reports such as: Pages, Search Terms, and Site Sections. Each
Report may contain up to 500,000 unique values or data elements per month.

(i) Multi-Site Roll-up Report Suites. This feature provides a view of visitor behavior across
multiple Customer Sites by aggregating data from multiple Report Suites geographically or
organizationally. Multi-Site Roll- up Report Suites include data from up to 200 Report Suites,
updated daily.

(iii) Data Sources. This feature allows Customer to import data from its internal data stores into the
Adobe Analytics platform. For purposes of this feature, 1 row of data imported represents and is
equivalent (for billing purposes) to 1 Primary Server Call and will be charged in accordance with
the Primary Server Call rate set forth in the applicable Adobe Sales Order.

(iv) Props. This feature allows Customer to determine the amount of traffic that a certain dimension of
the Customer Site has received, and can be used to report on paths through such site. Props do not
persist beyond a page. This feature is limited to 75 Props per Report Suite.

(v) eVars. This feature allows Customer to determine which dimension of the Customer Site has
contributed the most to a Success Event. This feature is limited to 100 eVars per Report Suite.

(vi) Events. This feature allows Customer to mark a point on the Customer Site in which a successful
conversion event occurs. This feature is limited to 1,000 Events per Report Suite.

(b) Ad hoc analysis. This capability provides Customer with the ability to generate custom Reports filtered
by any available segmented variable, to define custom visitor segments, and to analyze data dimension
relationships, visitor behavior, conversion rates, revenue, and other pertinent success metrics in order
to understand and respond to visitor/activity trends. Each Report may contain up to 500,000 unique
values or data elements per month.

(c) Report builder. This capability allows Customer to pull Customer Data into Microsoft Excel and can send
data according to a predefined or user-defined schedule and set of instructions (each set of
instructions a "Scheduled Report"). This capability is limited to 10 Scheduled Reports run concurrently
per login ID, and the same login ID may not be used by more than 1 individual at a discrete moment
in time.

(d) Data Insertion Application Programming Interface (APl). Using this feature, Customer can insert
Customer Data programmatically through a web services-based API. For purposes of this feature, each
row of data inserted through the API represents and is equivalent (for billing purposes) to 1 Primary
Server Call and will be charged in accordance with the Primary Server Call rate set forth in the
applicable Adobe Sales Order.

(e) Customer Attributes. The Customer Attributes feature allows Customer to enrich Customer Data with
external consumer attribute data, such as customer loyalty level or lifetime value. This feature is limited
to 3 attributes.

(f) Contribution Analysis. The Contribution Analysis feature allows Customer to identify contributing
factors for changes in trended data and anomalies. This feature is subject to the following limitations:

(i) Contribution Analysis is limited to analysis of 3 dimensions;
(ii) Contribution Analysis does not support analysis of calculated metrics;

(iii) Contribution Analysis is limited to analysis of the top 50,000 dimension items per dimension of the
available 500,000 unique values or data elements per month; and

(iv) Only 1 Contribution Analysis may be run per Report Suite per On-demand User at a time.

(g) Adobe Mobile Services. This capability allows for the collection of data and reporting on mobile
applications. Reports include Usage, Retention, and Cohort. Adobe Mobile Services is subject to the
same limits listed above in 1.2 (a)-(f).

(i) Compliance with Operating System Program Terms. If Customer uses the Adobe Mobile Services
capability, Customer is responsible for complying with all applicable laws, application store terms,
program terms, and developer guidelines of the applicable operating system provider. For
example, the operating system providers may have program terms requiring the consent of the
consumer of the mobile app for the transmission of “PUSH” notifications within a mobile
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smartphone application or for the use of geo-location capabilities.

2. Adobe Analytics—Mobile Apps

2.1

2.2

License Metrics. Adobe Analytics—Mobile Apps is licensed per-Primary Mobile Server Call, per-Secondary
Mobile Server Call, or both.

Description. This offering allows for the collection of data and reporting on mobile applications. Reports
include Usage, Retention, and Cohort. Adobe Analytics—Mobile Apps entitles Customer to the same
capabilities as Adobe Analytics described above in section 1 as well as the Acquisition, Messaging, and
Location/points of interest features. Adobe Analytics—Mobile Apps is subject to the same limits listed above
in section 1.2 (a)-(f). Adobe Analytics—Mobile Apps is an On-demand Service.

(a) Compliance with Operating System Program Terms. Customer is responsible for complying with all
applicable laws, application store terms, program terms, and developer guidelines of the applicable
operating system provider. For example, the operating system providers may have program terms
requiring the consent of the consumer of the mobile app for the transmission of “PUSH” notifications
within a mobile smartphone application or for the use of geo-location capabilities.

3. Adobe Analytics Premium—Attribution

3.1

3.2

License Metrics. Adobe Analytics Premium—-Attribution is licensed per-Primary Server Call, per-Secondary
Server Call, or both.

Description. Adobe Analytics Premium—Attribution includes all of the capabilities of Adobe Analytics
described above in section 1 (except as enhanced below in 3.2(b)), Adobe Analytics—Mobile Apps described
above in Section 2, plus 25% Data Workbench, including Algorithmic Attribution. Customer is limited to
bringing 25% of their annual Server Call committed volume into Data Workbench at any one time. The default
set-up is the last 3 rolling months of volume pertaining to the primary Report Suite; Customer may further
customize the dataset by bringing in additional online and offline volumes while holding to the 25% capacity
limit, but this customization will require the purchase of additional consulting services. Adobe Analytics and
Adobe Analytics—Mobile Apps capabilities are On-demand Services, and Data Workbench capabilities,
including Algorithmic Attribution, are Managed Services.

(a) Algorithmic Attribution. The Algorithmic Attribution feature uses statistics and machine learning to
determine the impact of each marketing touch along a visitor’s journey towards conversion. Using a
model with logistic regression, Customer can estimate the incremental number of purchases that can
be attributed to a given marketing channel by understanding the differences between visitors that
convert versus those that do not.

(b) eVars. This feature allows Customer to determine which dimension of the Customer Site has contributed
the most to a Success Event. This feature is limited to 250 eVars per Report Suite.

4. Adobe Analytics Premium—Predictive Intelligence

4.1

4.2

License Metrics. Adobe Analytics Premium—~Predictive Intelligence is licensed per-Primary Server Call, per-
Secondary Server Call, or both.

Description. Adobe Analytics Premium—~Predictive Intelligence includes all of the capabilities of Adobe
Analytics described above in section 1 (except as enhanced below in 4.2(d)), Adobe Analytics—Mobile Apps
described above in Section 2, plus 25% Data Workbench (excluding the Algorithmic Attribution feature), and
the Live Stream dashboards, Live Stream triggers, and Contribution Analysis features. This offering does not
include Live Stream data. Customer is limited to bringing 25% of their annual Server Call committed volume
into Data Workbench at any one time. The default set-up is the last 3 rolling months of volume pertaining to
the primary Report Suite; Customer may further customize the dataset by bringing in additional online and
offline volumes while holding to the 25% capacity limit, but this customization will require the purchase of
additional consulting services. Adobe Analytics and Adobe Analytics—Mobile Apps capabilities, Live Stream
dashboards, Live Stream triggers, and Contribution Analysis features are On-demand Services. Data
Workbench capabilities are Managed Services.

(a) Live Stream dashboards. The Live Stream dashboards feature allows Customer to access summarized
views of activities occurring in-session on Customer Site(s). This feature is subject to the following
limitation: Customer is required to engage Adobe Consulting Services for use of this feature.

(b) Live Stream triggers. The Live Stream triggers feature provides a programmatic notification of an event
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on a visitor by visitor basis (e.g., cart abandonment or form submission). This feature is subject to the
following limitation: Customer is required to engage Adobe Consulting Services for use of this feature.

(c) Contribution Analysis. The Contribution Analysis feature allows Customer to identify contributing
factors for changes in trended data and anomalies. This feature is subject to the following limitations:

(i) Contribution Analysis does not support analysis of calculated metrics;

(i) Contribution Analysis is limited to analysis of the top 50,000 dimension items per dimension of the
available 500,000 unique values or data elements per month; and

(iii) Only 1 Contribution Analysis may be run per Report Suite per On-demand User at a time.

(d) eVars. This feature allows Customer to determine which dimension of the Customer Site has contributed
the most to a Success Event. This feature is limited to 250 eVars per Report Suite.

5. Adobe Analytics Premium—Customer 360

5.1

5.2

License Metrics. Adobe Analytics Premium—Customer 360 is licensed per-Primary Server Call, per-
Secondary Server Call, or both.

Description. Adobe Analytics Premium—Customer 360 includes all of the capabilities of Adobe Analytics
described above in section 1 (except as enhanced below in 5.2(b)), Adobe Analytics—Mobile Apps described
above in section 2, 25% Data Workbench (excluding the Algorithmic Attribution feature), and the Customer
Attributes feature. Customer is limited to bringing 25% of their annual Server Call committed volume into
Data Workbench at any one time. The default set-up is the last 3 rolling months of volume pertaining to the
primary Report Suite; Customer may further customize the dataset by bringing in additional online and offline
volumes while holding to the 25% capacity limit, but this customization will require the purchase of additional
consulting services. Adobe Analytics and Adobe Analytics—Mobile Apps capabilities, and the Customer
Attributes feature are On-demand Services. Data Workbench capabilities are Managed Services.

(a) Customer Attributes. The Customer Attributes feature allows Customer to enrich Customer Data with
external consumer attribute data, such as customer loyalty level or lifetime value. This feature is limited
to 200 attributes per Report Suite.

(b) eVars. This feature allows Customer to determine which dimension of the Customer Site has contributed
the most to a Success Event. This feature is limited to 250 eVars per Report Suite.

6. Adobe Analytics Premium Add-ons

6.1

6.2

License Metrics. Adobe Analytics Premium Add-ons are licensed per-Primary Server Call, per-Secondary
Server Call, or both.

Description. These add-ons may only be added to the Adobe Analytics Premium—Attribution, the Adobe
Analytics Premium—~Predictive Intelligence, or the Adobe Analytics Premium—Customer 360 offerings above
in sections 3, 4, and 5. The Live Stream dashboards, Live Stream triggers, Customer Attributes, and
Contribution Analysis features described below are On-demand Services, and the Algorithmic Attribution
feature is a Managed Service.

(a) Adobe Analytics Premium Add-on—Attribution. This add-on allows Customer to utilize the Algorithmic
Attribution feature in Data Workbench. The Algorithmic Attribution feature uses statistics and machine
learning to determine the impact of each marketing touch along a visitor’s journey towards conversion.
Using a model with logistic regression, Customer can estimate the incremental number of purchases that
can be attributed to a given marketing channel by understanding the differences between visitors that
convert versus those that do not.

(b) Adobe Analytics Premium Add-on—Predictive Intelligence. This add-on allows Customer to utilize the
Live Stream dashboards, Live Stream triggers, and Contribution Analysis features. The Live Stream
dashboards feature allows Customer to access summarized views of activities occurring in-session on
Customer Site(s). Live Stream triggers provides a programmatic notification of an event on a visitor by
visitor basis (e.g., cart abandonment or form submission). Both Live Stream dashboards and Live Stream
triggers features are subject to the following limitation: Customer is required to engage Adobe
Consulting Services for use of these features. The Contribution Analysis feature allows Customer to
identify contributing factors for changes in trended data and anomalies. This feature is subject to the
following limitations: (i) Contribution Analysis does not support analysis of calculated metrics; (ii)
Contribution Analysis is limited to analysis of the top 50,000 dimension items per dimension of the
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available 500,000 unique values or data elements per month; and (ii) Only 1 Contribution Analysis may
be run per Report Suite per On-demand User at a time.

(c) Adobe Analytics Premium Add-on—Customer 360. This add-on allows Customer to utilize the Customer
Attributes feature. The Customer Attributes feature allows Customer to enrich Customer Data with
external consumer attribute data, such as such as customer loyalty level or lifetime value. This feature
is limited to 200 attributes per Report Suite.

7. Adobe Analytics Premium—Complete

7.1

7.2

License Metrics. Adobe Analytics Premium—Complete is licensed per-Primary Server Call, per-Secondary
Server Call, or both.

Description. Adobe Analytics Premium—Complete includes Adobe Analytics, Adobe Analytics—Mobile
Apps, Data Workbench (including Algorithmic Attribution), Live Stream dashboards, Live Stream triggers,
Live Stream data, Customer Attributes, and Contribution Analysis. Adobe Analytics, Adobe Analytics—
Mobile Apps, Live Stream dashboards, Live Stream triggers, Live Stream data, Customer Attributes, and
Contribution Analysis components of Adobe Analytics Premium—Complete are On-demand Services. The
Data Workbench (including Algorithmic Attribution) component of Adobe Analytics Premium—Complete is
a Managed Service. The terms set forth within the Adobe Analytics in section 1 and Adobe Analytics—
Mobile Apps in section 2 above all apply to Adobe Analytics Premium—Complete (except as enhanced
below in 7.2(g)), in addition to the following terms.

(a) Data Workbench. The Data Workbench capability included as part of Adobe Analytics Premium—
Complete is 100% Data Workbench capacity which enables Customer to bring 100% of their annual
Server Call committed volume into Data Workbench at any one time. The default set-up is the last 12
rolling months of volume pertaining to the primary Report Suite; Customer may further customize the
dataset by bringing in additional online and offline volumes while holding to the 100% capacity limit, but
this customization will require the purchase of additional consulting services.

(i) Analysis. This feature provides an application that connects to and queries data collected, stored
and processed within the Adobe Analytics environment, providing interactive visual analysis and
report development. Specific capabilities include data discovery, multi-dimensional analysis,
dynamic segmentation, data visualization, visual alerting, system administration and other
capabilities for data-driven business professionals.

(ii) Universal Data Loading. This feature enables the flexible, extensible, continuous and automated
loading of data from data sources through structured flat files, XML files and via ODBC
connectivity. For purposes of this feature, 1 row of data imported represents and is equivalent
(for billing purposes) to 1 Primary Server Call and will be charged in accordance with the Primary
Server Call rate set forth in the applicable Adobe Sales Order.

(iii) Data Integration. Using this feature, Customer can integrate external lookup table data
containing a common key with available event data.

(iv) Digital Envoy Data Access. This data is provided “AS IS” by Digital Envoy, Inc. and is updated on
a periodic basis. The data service provides the following data fields to be plotted on a globe
enabled by Adobe Analytics Premium—Complete: area code, ASN (Autonomous System Number),
carrier, CBSA (Core Based Statistical Area), city, company, connection, country, CSA (Consolidated
Statistical Area), DMA (Designated Market Area), domain, latitude, longitude, primary language,
proxy name, region/state code, time zone and zip code.

(v) Query APIL. This feature provides Customer a means to access Customer Data programmatically
through an API, and to configure dashboards and other reporting applications that process
Customer Data within the Query APl. Customer is prohibited from using the Query API to
configure applications for the purpose of distributing such applications to third parties.

(vi) Decision Trees. This feature allows Customer to evaluate visitor characteristics and relationships
based on a specified positive use case and set of inputs. Each decision tree may only contain up
to 14 inputs at a time.

(vii) Propensity Scoring. This feature allows Customer to define visitors based on their possibility of a
successful conversion or completion of a specified event. This feature is subject to the following
limitation: up to 50 inputs at a time.
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(b)

(c)

(d)

(f)

(8)

(viii) Algorithmic Attribution. The Algorithmic Attribution feature uses statistics and machine learning
to determine the impact of each marketing touch along a visitor’s journey towards conversion.
Using a model with logistic regression, Customer can estimate the incremental number of
purchases that can be attributed to a given marketing channel by understanding the differences
between visitors that convert versus those that do not.

Live Stream dashboards. The Live Stream dashboards feature allows Customer to access summarized
views of activities occurring in-session on Customer Site(s).  This feature is subject to the following
limitation: Customer is required to engage Adobe Consulting Services for use of this feature.

Live Stream triggers. The Live Stream triggers feature provides a programmatic notification of an event
on a visitor by visitor basis (e.g., cart abandonment or form submission). This feature is subject to the
following limitation: Customer is required to engage Adobe Consulting Services for use of this feature.

Live Stream data. This feature allows Customer to stream Customer Data (or a subset of Customer
Data) in-session.

Customer Attributes. This feature allows Customer to enrich Customer Data with external consumer
attribute data, such as customer loyalty level or lifetime value. This feature is limited to 200 attributes
per Report Suite.

Contribution Analysis. The Contribution Analysis feature allows Customer to identify contributing
factors for changes in trended data and anomalies. This feature is subject to the following limitations:

(i) Contribution Analysis does not support analysis of calculated metrics;

(i) Contribution Analysis is limited to analysis of the top 50,000 dimension items per dimension of the
available 500,000 unique values or data elements per month; and

(iii) Only 1 Contribution Analysis may be run per Report Suite per On-demand User at a time.

eVars. This feature allows Customer to determine which dimension of the Customer Site has contributed
the most to a Success Event. This feature is limited to 250 eVars per Report Suite.

8. Adobe Analytics Premium—Data Workbench Capacity Pack Add-ons

8.1

8.2

License Metrics. Adobe Analytics Premium—Data Workbench Capacity Pack Add-ons are licensed per-
Primary Server Call, per-Secondary Server Call, or both.

Description. Each Add-on described below is a Managed Service.

(a)

(b)

(c)

Adobe Analytics Premium Add-on— +25% Data Workbench Capacity Pack. This add-on may only be
added to the Adobe Analytics Premium—Attribution, the Adobe Analytics Premium—Predictive
Intelligence, or the Adobe Analytics Premium—Customer 360 offerings above in sections 3, 4, and 5.
This capability increases the amount of data Customer can bring into Data Workbench at any one time
by an additional 25% of their annual Server Call committed volume. The default set-up is for an
additional 3 rolling months of volume pertaining to the primary Report Suite; Customer may further
customize the dataset by bringing in additional online and offline volumes while holding to the 25%
capacity limit, but this customization will require the purchase of additional consulting services.

Adobe Analytics Premium Add-on— +100% Data Workbench Capacity Pack. This add-on may only be
added to the Adobe Analytics Premium—~Complete offering above in section 7. This capability allows
Customer to have the same tools available in Data Workbench, but increases the amount of data
Customer can bring into Data Workbench at any one time by an additional 100% of their annual Server
Call committed volume. The default set-up is for an additional 12 rolling months of volume pertaining
to the primary Report Suite; Customer may further customize the dataset by bringing in additional online
and offline volumes while holding to the 100% capacity limit, but this customization will require the
purchase of additional consulting services.

Adobe Analytics Premium Add-on— +200% Data Workbench Capacity Pack. This add-on may only be
added to the Adobe Analytics Premium—~Complete offering above in section 7. This capability allows
Customer to have the same tools available in Data Workbench, but increases the amount of data
Customer can bring into Data Workbench at any one time by an additional 200% of their annual Server
Call committed volume. The default set-up is for an additional 24 rolling months of volume pertaining
to the primary Report Suite; Customer may further customize the dataset by bringing in additional online
and offline volumes while holding to the 200% capacity limit, but this customization will require the
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purchase of additional consulting services.

9. Adobe Analytics—Video Analytics

9.1 License Metrics. Adobe Analytics—Video Analytics is licensed per Primary Stream, per Secondary Stream,
or both.
9.2 Description. Adobe Analytics—Video Analytics allows Customer to measure videos on Customer Site(s)

and provides metrics for both video content and ad content including the following: starts, time spent, and
completes. Customer will be charged for each Primary Stream, Secondary Stream (or both) in accordance
with the rates set forth in the applicable Adobe Sales Order.

Adobe Analytics—Product Specific Licensing Terms (additional terms for Managed Services offerings)

10.

11.

12,

13.

14.

Pre-Production Phase. During the Pre-Production Phase, Customer is responsible for:

10.1 creating a Runbook and providing such Runbook to Adobe for review;
10.2 obtaining Adobe’s written approval of such Runbook; and

10.3 the completeness and accuracy of the Runbook, including the listing of all Customer Customizations in such
Runbook.

Production Phase. During the Production Phase, Customer may not make customizations to the Managed Services.
If Customer desires to make any customizations to the Managed Services once the Managed Services are in the
Production Phase, the following will apply:

111 Customer will request that Adobe launch a cloned staging server, implement such customizations, and
request that such customizations be reviewed and approved by the CAB.

11.2 The Managed Services will then revert back to the Pre-Production Phase in connection with such
customizations on such cloned server.

11.3 Adobe will continue to simultaneously run the Managed Services in the Production Phase while such
customizations are in the Pre-Production Phase.

Customer Customizations.

12.1 Adobe will not be responsible for any defect or failure in the Managed Services caused by Customer
Customizations or by Customer’s failure to meet obligations in section 10 (Pre-Production Phase).

12.2 Customer is solely responsible for all security testing of Customer Customizations, and Adobe has no
obligation in connection with any failure or defect caused by Customer Customizations or Customer’s failure
to meet the obligations in section 10 (Pre-Production Phase).

Development Partners. In addition to the obligations set forth in Section 4 of the General Terms,

13.1 Adobe may deny access to any Development Partner it deems is adversely impacting the Managed Services
or other Managed Services Users; and

13.2 If, during the term of this Agreement, Customer learns that the Development Partner is, has become, or
plans on becoming a direct competitor of Adobe for the Managed Services purchased herein, then Customer
will immediately terminate the Development Partner’s access to the Managed Services and any other
Confidential Information of Adobe.

Data Retention for Managed Services. Customer Data may be permanently deleted from Adobe’s servers 25 months
from the date of its collection or receipt.

15.

Additional Terms.

15.1 Support. Adobe provides 24x7x365 unlimited access to Adobe Client Care for a maximum of 5 named
Customer technical support contacts. Support includes: Live Phone, Chat, and Email Support from Adobe
Client Care; access to the Online Interface for Support Issue Management; access to the Searchable
Knowledge Base; and access to On-demand Training Modules.
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16. Additional Definitions. Unless otherwise defined herein, capitalized terms will have the meanings ascribed to them
in the corresponding Adobe General Terms or the Exhibit for On-demand and Managed Services.

16.1

16.2
16.3

16.4

16.5

16.6

16.7

16.8

16.9

16.10

16.11

16.12

16.13

16.14

16.15

"CAB” means the Change Advisory Board, a panel of Adobe employees who may be engaged (at Adobe’s
option) to approve any changes requested by Customer and/or the Development Partner to the Managed
Services in the Production Phase.

“CPMM” means cost per million.

“Customer Customizations” means the customizations made to the Managed Services by Customer, the
Development Partner, or both, during the Pre-Production Phase. Customer Customizations do not
constitute Indemnified Technology.

“Development Partner” means a third party systems integrator who has rights to access and customize the
Managed Services during the Pre-Production Phase as a result of such party’s relationship with or
connection to Customer.

“Pre-Production Phase” means the period of time before the Production Phase in which Customer or
Development Partner (A) may customize and test the components and features of the Managed Services
for the purpose of evaluating potential configurations of the Managed Services; (B) may conduct quality
testing of those configurations by performing bug elimination, simulations, and integration with other
Customer systems; and (C) creates a Runbook and obtains Adobe’s written approval of such Runbook.
“Production Phase” means the period of time when Managed Services Users use the Managed Services (A)
on Customer Sites; or (B) for its internal operations.

“Primary Mobile Server Call” means each screen view, track call, or other event on the Customer Site(s) to
the extent that Customer tags, allows to be tagged, or causes to be tagged such screen views, track call, or
other events for purposes of accessing and using Adobe Analytics—Mobile Apps. Each tagged screen view,
track call, or other event will be counted as one Primary Mobile Server Call. Each row of data imported from
offline sources will be counted as one Primary Mobile Server Call, as further described herein.

“Primary Server Call” means each page view, exit link, download, customer link, or other event on the
Customer Site(s) to the extent that Customer tags, allows to be tagged, or causes to be tagged such page
views, exit links, downloads, custom links, and other events for purposes of accessing and using Adobe
Analytics. Each tagged page view, exit link, campaign container request, download, custom link, or other
event will be counted as one Primary Server Call. Each row of data imported from offline sources will be
counted as one Primary Server Call, as further described herein.

“Primary Stream” means each Stream to the extent that Customer tags, allows to be tagged, or causes to
be tagged such Stream.

“Report Suite” means a repository of Customer Data within the Adobe Analytics platform pertaining to a
specific source of traffic that has been identified by Customer.

“Runbook” means a document written by Customer, the Development Partner, or both, that provides
Adobe with a list of the Customer Customizations and configurations Customer, the Development Partner,
or both, made to the Managed Services. Such list is intended to assist Adobe in running and supporting the
Managed Services in the Production Phase.

“Secondary Mobile Server Call” means each duplicate screen view, track call, or other event on the
Customer Site(s) to the extent that Customer enables multi-suite tagging or real-time segmentation of
Customer Data using VISTA rules (Visitor Identification, Segmentation, and Transformation Architecture) on
such Customer Site(s).

“Secondary Server Call” means each duplicate page view, exit link, download, custom link, or other event
on the Customer Site(s) to the extent that Customer enables multi-suite tagging or real-time segmentation
of Customer Data using VISTA rules (Visitor Identification, Segmentation, and Transformation Architecture)
on such Customer Site(s).

“Secondary Stream” means each duplicate Stream to the extent Customer enables multi-suite tagging or
real-time segmentation of Customer Data using VISTA rules (Visitor Identification, Segmentation, and
Transformation Architecture) on such Customer Site(s).

“Stream” means each single video playback (including ads) on Customer Site(s) through a 30 minute interval,
or if video is completed or abandoned in less than 30 minutes, the shorter interval.
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(i) RIVFHA rO—LT7 v TLR—FRAS—b: KEEEIC K Y, BEHDOLKR—FRLA— D
5., T—R EF AR FE - EFIRBERBRENICEIH T EHILITE T, EHOEEHK
YA M35 EOTHOBENEONET, YILFYA rA—LT7T Yy TLKR—F
AL —FIEwEK 200 EDOLR—FRA— DD T—E2EEH. THLHIIEBREHFSI
F9,

(iii) Data Sources: AHEREIZ LY., BHADT—2 X R 7HHT—4 % Adobe Analytics 75 v
FIA—LIZAVR—FTEFET, AEEODBEMIZEWVWT, 1 v R—bShhfzT7—4% 1
TN, BEFERE 1 @OTSAT)—HY—N—a—)LEA—REN, BRHENS7 FE
TR —F—THEIND T34 —Y—N—a— LHEEITH>THERINET,

(iv) Props: A#EHEIC K Y, BEHY A FOBENTA A2 avhRELENS T4 v IDE
FHETE, 512, MDD YA FENLI=NRRADLKR—KMZFERTEET, Props [E
R=THBATHESINFEEA, REEEX, 1BEDOLR—FRAL—FHTFY 75 Props 2l
REhTWET,

(v) eVars: BEHRYT A bODEDTA AL IVREDH I ERAA R MIRBEMLIZAZH
B A5 EMTEET, AEEE. 1HEDLR—FRA—FZET=Y 100 eVars ICHIB ST
WEY,

Vi) FIRVM EBILEaAVN—23 AR MRELEBERY A MRSV FEFITH S
EMTEFET, AEElE. 1 BDOLER—PRA— &Y 1,000 1 R MIHIRSHTL
ESCIR

(b) Z RARY V9 AHEEIC LY., FARELGEI AL FOEHRICEYMBEEShE-HDRE2LDL
R—FDER., hRAZLDFEE LT AV FDEE. T—2 T4 AT 3 VBER. HEED
T8, aoNnN—2avER FTE TOMGBEFZIITHOERZERZL. ThIZHET S
FODEETE2HIERA R Y IDAHEFTIENTEET, ELAR— MIXABRK
500,000 DEEEE =TT —2EZNEENET,

(c) Report builder: AHEHEEIZ L Y . Microsoft Excel IZEEH#HT—2 AL, EEFATEIEFA—
H—EBEINERATDa—LELUGSEEY b (FRFhOGESEY +E R Pa—)L &
nzLiR—b1] EVWWVWET) ICEDWTT—E25EETHENTEET, Ry Pa—)LE
nfzLAR—KEAT 1> 1D HfzYREFIC 10 FICHEBESATOWET, £z, 2 ALLOI—
Y—HELAY A2 D ZEFICERTEEE A
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(d) Data Insertion Application Programming Interface (API): Z#EE(C K L), Web H—EXRX—Z D API
EFNLT. BERT 22 TOJSLTEATHIENAREICHRYET, AEEOCBMICE
WT. APL ZNLTHERASAEZ 1TTSEDT—E40NENEN, #HEFERLE1EBO TS —
Y—nN—a—)LEE—HEIh, BHINDT7 FEE—ILRA—F—THEINDI T4 <
)—H—/N—a— )LHEEITR>THEREINET,

(e) Customer Attributes: Customer Attributes #BEIC &L Y. BER BIDDE S WO EEM{E % £ 5B
DHEERUT 2231 o THERT 2 %58LT 52 ENTEET, AEEEIL 3 HDOEMEIC
RESNFET,

(f) Contribution Analysis: Contribution Analysis #8EIC & U, T—2HEROELOEREIZFEE L-EXK
ERETEHENTEFET, ABEEE. LTORIRICARLET,

(i) Contribution Analysis [, 3#HDT A4 A2 a v DRHICRESNET .
(i) Contribution Analysis [, ETEINI=A L) v I DRHEHR—FLEEA.

(iii) Contribution Analysis [&£. 1 # B %7 Y FIRATIEE%E 500,000 FOBEHEEIET—2EZD
TAATIUITDELM 500004 DT A2 aAVTATLOAHIZBESNET,
(iv) 1A TRV FA—H—I22F, 1 DO LHR— b RA— &z Y —EIZ 1 D Contribution

Analysis DAHEITTH ENTEET,

(g) Adobe Mobile Services: AHEREIZ K Y, ENAIIWT T r— 3 VLT, T—2ORESLVL
R—T 4T %#T5ENTEET, LAR— FIZIE, Usage, Retention, Cohort WMEENFET,
Adobe Mobile Services [ EFRE 1.2 H@)M S HICEEH SN TLEIDER—DHIRIZRLET,

() BRASRATLOTOHSLEEBEDOHESE: HEHH Adobe Mobile Services HEREZ FIFA T 5154,
BEERIL. ERAHITRTODES. FIVr—a VA NTOHREKIE, 70T 5 LOFEE
H, SAHIERAVATLRBEORREERITHA RS54 U EBFTHEEZAVET,
BIZIE, ERVRATLRBBEENENSMILT TUS— 3 VDHEEZEDI VT UVIZDNT,
ENAINARAI— T 2DT7 TV —2a0DRIZTy Y 1 BANDEETIIMAE HFRE
BEDFRAZEHEMTIEELZRITTLDIIEENHY EFT,

2. Adobe Analytics — Mobile Apps

2.1

2.2

SAtE R A MY w4 : Adobe Analytics — Mobile Apps £, TS5 4 <) —F/NA LY —/N\—a—)LE
BfIH LLIEEAUTE ) —FNS VY —N—a— LB, FLEFOMATIA U RAFHEINE
ER

TARDU T3 BFENANT TV E—23 0 ETOT—AREBSLULER—T 125 D1®H
[ZEMtEINET, LR— FIZIE. Usage. Retention & & U Cohort NEFENFE T, Adobe Analytics -
Mobile Apps [C& 2T, BFEFKIC. 5 1 KIZEEEID Adobe Analytics & @] CHEBES & U Acquisition.
Messaging & & U Location/points of interest #48E #12t L F£9", Adobe Analytics — Mobile Apps [&.
F12E@QMLIZEEHESINZ D ER CHIBEIZAR L EF 3, Adobe Analytics - Mobile Apps (&, > T
TV RY—EXTT,

(a) BRAVATLDTOT S LFEDESF: EEHIE. ERAHIITARATOES. 7FU5r—avR

F7OEEE., TOYSLDOEEKIE,. ERHIERVATLRBREORREERITHA K
SAVEBTFTHIEFEEVTET, FIRIE. ERVATLRBENENALT T 54—
SAVOEEBEEDA VT UVIZONT, ENAILRATI— R I+ 2DT7TYH— 30D
FIZTY D2 BHDOEEE (I EFREEOFREERTTIEEEFERTTVSIGE
NHYET,

3. Adobe Analytics Premium — Attribution

3.1

3.2

SAtE R A MY w4 Adobe Analytics Premium - Attribution (&, 754 <) —H—/A\—a—)LE
. Eho B —HY—N—a— LB, HEIVNEZTDOEA TS LU RBFHEINET,

T4 RAH 1) FS 3 2 Adobe Analytics Premium Attribution 121, 2 1 LIZEH S TULVS Adobe
Analytics (LATDE 320)EICEVNTRIESNDIIDEREZTFEY) BLUFE 2 FITEHE SN TS
Adobe Analytics- Mobile Apps M3 X TDHERE(CADZ . Algorithmic Attribution BA&FE4 S 25% Data
Workbench MEENFE T, B8EH (L. Data Workbench IZ—EIZEBY—/A—a—)LE LTHERL
fzAR) 2—L®D 25%FTERYRALIENTEET, BMEDRTEIE. EiED 3 ¥ BEHGHD TS
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AR —LR—=bRA—=FREIR)2—LTHY. BFRKRIE, 25%DF v/ T 1 IR EHHF
LTWBRY., #3534 0B&UF T34 0DR) 2a—LFEBMLT, T—2 Y bESHITH
RATARFTBHIENTEFET, L. SOHREIAX(E, A2HIILT 4 VI —ERDE
INEBANKE(ZA Y F I, Adobe Analytics 85 & U Adobe Analytics- Mobile Apps D#EREIZA T >
KH—EXT#HY. Algorithmic Attribution Z&d Data Workbench MD#RE(X, Y R—P FH—E X
T,

(a) Algorithnic Attribution: Algorithmic Attribution #$8El&. FARIEMN D V/NN— 3 VIZEM S5 1BFET
D—D—DDDI—YTTAVTZIFDA 2N b EFRBE=OIHETEMmEEEFEARALTL
FT. APRTAvIVITLYLa DETILEFERAL, BEHL., aoNnN—C3 09 55
MEBEBEOUN—D3V LBVGHBEBEOEREVWEERT LI LIZKY. RIEDOIY—4Y T4V
FYRIICERTE5THAOBABDEMZFET L ENTEET,

(b) evars: AHEEEIZ & Y. BEHRYA FOEDT A AL IUNEDH I ERA AL ML ER
L= ZHETBHEANATEET, AEEL, 1O LKR—FRA— 271V 250 eVars [ZHIFR
ShTWWET,

4. Adobe Analytics Premium - Predictive Intelligence

4.1

4.2

SA 2R A Y w4 : Adobe Analytics Premium — Predictive Intelligence £, 754 < 1) —H—/\—
A—VEM, vHUF)—H—N—a— LEMNELFZOAATSIA LV AHFESNFET,

F 4 RV T3 2 Adobe Analytics Premium — Predictive Intelligence &, & 1 EIZEE&H ShTLVS
Adobe Analytics (L FDE 42(d)BICEVNTRIEEINDLDERETFET) BLUE 2 KICEH S
TLV% Adobe Analytics- Mobile Apps M X TDHEBEIZA Z . 25% Data Workbench (Algorithmic
Attribution ZFPBREFEJ) . Live Stream & v ¥ aR— F#HEE. Live Stream 1) H—i#geEbs L U
Contribution Analysis #EEMNE ENFET T, TNIZIX, Live Stream T—R XEENFHA. BEHIL.
Data Workbench [C—EIZEMY—/N—O—)LE LTHEHNLEARY 2—L4LD 25%F TERMYAL
ENTEET, BEDHREF. EiED 3 » AE{EIDTSA ) —LR— XA —KZHRBAR
Ja—LTHY. BERIL. 5%DF v N\ TAHIREHFLTOIRY ., o314 08&UF
IT53AVDR) 2a—LFEBMLT, T—2EY FESLICHREAIARTEHIENTEET, 1=
L. SOAREIAXE, Ao T AT H—EXDEBMBANBEICHEY FF, Adobe
Analytics # & U Adobe Analytics- Mobile Apps DHEBE. Live Stream & v & 2 7R— FHHE. Live Stream
k1) H—H#EEES &K U Contribution Analysis #RE(XA > T~ > K4 —E X TY, Data Workbench ##E
FIXr—L FY—ERXTT,

(@) Live Stream &' a7R— F: Live Stream &y aR— F#EEICK Y. BEHY A LZEITS
Y a IR ELTWAEHEEELEOHEA—IZ7IERTEHIENTEET, ZDOH
BEFERT 21X, BFEHIEL. Adobe AVHILT 4 VI —EREZBATIHENDHY ET,

(b) LiveStream k1) i—:LiveStream k1) H—H#REIL. FHRBN—XTHMBICET 2/ R+ %
TOOSLENE-BMTHMOEEIHEETT (XX, h—rZEHVUTIZT B, F=(F
TA—LERET D) . COWBEZERT HICIE. BEHKIL. Adobe A VHILT 1 VT H—
EXZBEBATILELAHYET,

(c) Contribution Analysis: Contribution Analysis #$BE(C & Y, T—2ERDELOCEREICHFEL-ESR
TRETAHAIENTETET, AHEEIL. LTOHIRICARLET,
(i) Contribution Analysis (&, FtEENf-* ) v I DL HEYER—ELEEA,

(i) Contribution Analysis I&. 1 4 B 1= Y FIAREE%E 500,000 HOBEIFEF =TT —2EZD
TAATavIZDELA 50,000 DT 4 A2 a3V TATFLORHICBRESNET,

(ii) 1A T FA—H—[2D2F, 1HDLR—FRA—FH-Y—EIZ 1 40 Contribution
Analysis DAHEITTHZENTEET,
(d) eVars: RHEREICK Y, BEH YA LDEDT A A2 avBREDH I ERA RN MIxEERK
LD ZHT I ENTEET, FMEEEE. 1 DL R—FRA— M7= 250 eVars IZHIR
ShTWET,

5. Adobe Analytics Premium — Customer 360

5.1

SAt2 R A MY w4 : Adobe Analytics Premium — Customer 360 (£, 754 <) —H—/A—a—)L
B, tho o) —Y—N—a— )LBEuFLIEZOMATIA o RFHEINET,

PDM — Adobe Analytics (2015v1) 4/10 R—



5.2

F 4 RH V) TS 3 : Adobe Analytics Premium — Customer 360 (&, 5 1 IZER&H SN TLVS Adobe
Analytics (LATDES20)EICEWVNTRIESNDIIDEREFY) BLUFE 2 FITEHESIA TS
Adobe Analytics- Mobile Apps DI X TOHEBEIZHINZ . 25% Data Workbench (Algorithmic Attribution
#BREFT) B KU Customer Attributes BEEEN S ENF T, BEHRIL. Data Workbench [Z—E(Z
FMY—/N\—a—J)LELTHEHALERY) 2—LD 25%FTTERYRAL I ENTEET, BEDEE
ElX, BiEiD 3 » AEBAD T34 I)—LiR— b RA—FMZRBR)2—LTHY. BEHKIL.
25%DF v N TAHIREHBFLTVWEIRY., o34 0BKUVA T4 0DRY) 2a—L%FEM
LT, T—9 Y bE2EBICHREIIARTEHIENTEET, L. SOHRETA XL,
AVYLT A VT —ERDEBMBANBEIZZY 9, Adobe Analytics 5 & U Adobe Analytics-
Mobile Apps DH#EEEF & U Customer Attributes #BE[EA > T3> KH—E X T, Data Workbench
BEEIITR—Y FH—EXTY,

(a) Customer Attributes: Customer Attributes #EEIC L Y . AR RO D E S WO EEM{E L £ 5B
DHBERMT 2L THBERT 2 EBILTIHIENTEET, AL, 1 oL
R—FRA— &Y 200 BDOBHEICRESNET,

(b) evars: KEEEEIZ K Y, BEHR YA FDEDT A A2 avhEDH IR AL MMZRELEM
L= ZHIT A ENTEERT, AEEEL, 1O LR— PR A — 271U 250 eVars [ZHIR
ShTWED,

6. Adobe Analytics Premium 7 F#4 >

7.

6.1

6.2

SA 2R A MY w45 : Adobe Analytics Premium 7 KA (&, TS5SA4 <) —H—/N\—a— LB,
HOF) =Y —N\—O— LEMNFLEZTOmMATSA Vo ASNET,

TARYIN T3 ThoDT7 RFA VIR, B35 F4EFREESFITThThBH SIS
Adobe Analytics Premium — Attribution, Adobe Analytics Premium — Predictive Intelligence & 7= [ Adobe
Analytics Premium — Customer 360 IZxt L CTODHEMT D EMNTEET, UTICEEH IND Live
Stream & w3 2 7R— K., Live Stream k') FH—. Customer Attributes ¢ & U* Contribution Analysis @
BEEIIA VT KH—EXTH Y. Algorithmic Attribution #EEIX, ¥ —2 FH—EXTY,

(a) Adobe Analytics Premium 7 F7Z > — Attribution: X7 F#4 > [Z& Y, Data Workbench M ®
Algorithmic Attribution ¥4BEZ#{E AT 5 Z ENTEFE T, Algorithmic Attribution #EgElL. EARE
MAUN=D 3 VICANIBERTD—D—DDI—TTAUITE2IFDA N\ +#851=
OHIZHFEEMFEZFERLTVWET, OPRTav I YT Ly avDETILEFERL.,
EEEN, aVN—2a g 35BBELUN—D a3V LBV HREDEWEERT S &
IZ&Y. IEOI—T T4V T FYRIVICERT S THAIBAYMDEMEFERT LI LN
TEEY,

(b) Adobe Analytics Premium 7 K7 > —Predictive Intelligence: &7 KA > [Z& Y. Live Stream % vy
2 aR— K., Live Stream k) 7—& & U Contribution Analysis D& e ZFERT A EMNTE
F9, Live Stream Ay aR— FHEEICK Y. BEHYA MBSy 3 UohIZEEL
TWAEBEFEDOEL—IZTTIERTHIEMNTEET, Live Stream + 1) H—HEHEEIX,
SER—XTHEEICET 2ARY M ETO5SLESNEBANTHLOE 2HEETT (=&
ZIE, h—brZEDVTIZT B, F=lE, 74—LZFRHET D) . Live Stream A aR—FK
BEES KU Live Stream ~ Y H—HEEZFERAT HICI1E. BERRIE. Adobe VY ILT 4 Y
H—EXRZBATEILEMNHY EIF, Contribution Analysis HEREIZ K U, T—2ERDZELOER
BICHEELIEERZHETHOENTETFET, ABREE., UTOFRIZRLET . (i)
Contribution Analysis &, STEINf=A L) v I DR EHR—FLEEA, (i) Contribution
Analysis [&. 1 4 B&7=Y FIFAARELL 500,000 - DEFEFIET—FERDT 1 A3 VI
DEEAI 50,000 EDT A A2 a3 v T7ATLDOWICBESNET, ()1 A>Ty Fai—
Y—I2DF, 1O LR— XA — &Y —EIZ 1 4D Contribution Analysis DHEITT 5
EMTEFET,

(c) Adobe Analytics Premium 7 KZ > — Customer 360: "7 K74 > IZ& Y. Customer Attributes 1
BEEZEHAT A EMNTEET, Customer Attributes HEREIZ K Y. BEEBHDDES LVOAEEM
EGENROEEERET 3 2L - THEERT 2%t T 52 EMNTEFET . RaEE.
1BEDOLR— XA —FEZY 200 BOBEHEICRESNE T,

Adobe Analytics Premium — Complete
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7.1 SA 2R A MY w%H: Adobe Analytics Premium — Complete [&. TS5 4 <) —H—/N—a— JLE{s,
HUF) =Y —N\—O— LEMNFLEZTOmMATSA UV ASNET,

7.2 F 4 RZ 1) T 3> Adobe Analytics Premium — Complete [&. Adobe Analytics. Adobe Analytics-
Mobile Apps. Data Workbench (Algorithmic Attribution Z&#& £ 3) . LiveStream %y aR— K,
Live Stream k1) H—. Live Stream T—% . Customer Attributes & & U* Contribution Analysis A& %
NFEJ, Adobe Analytics Premium — Complete M 5 5. Adobe Analytics. Adobe Analytics- Mobile Apps.
Live Stream % v & 1 7R— K, LiveStream k') H—. Live Stream T—% . Customer Attributes & & U
Contribution Analysis [, 4> T <> FH—E XT3, Adobe Analytics Premium —Complete D 5 %,
Data Workbench (Algorithmic Attribution #&# £ J) . YR—Y FY—EXTT, UTDHEEH
[CHIA T, E1EITEEEH SN TLVS Adobe Analytics § & UVE 2 £IZERE S TLY 3 Adobe Analytics-
Mobile Apps DT R TDEHEN., UTDEHEIZIMZ T, Adobe Analytics Premium — Complete [Z 3 FH
SNFET (BL. UTOE72BICEVVTHRIESNZBDERETET, ) o

(a) Data Workbench: Adobe Analytics Premium — Complete ®—&f & L T& F 415 Data Workbench
BEIE. BEHEN., EHY—/N—a— L& LTaZIy LAY 2—LD 100%% Data
Workbench TWDTHES Z A TES 100% Data Workbench ¥ /3T 4 TY, BEENER
ElX, BEED 12 ¥ BEHGHADTSAI)—LR— XA —FrDR)2—LTHY. BEHIL.
100%DF v /N T4 HIREHFLTUVAIRY . o534 0BLUVF T34 0DRY) a—L%E
BMLT, T—3 Y FEEBICHREIIARGTHIENTEET, L. COHhRET
AR, AVHNLT 4TS —ERDEBMBANBEIZAY FT,

(i) Analysis: AH#EHEIC & U, Adobe Analytics IRIBTINE. RE. LEINI-T—2 Dk
EVT)—FFTW, A5 T4 THERMENSTELR— MEENTEET, EARYN
[ZIE. T—4RE. ILFTA AV a Vo, eI A T—23> T—4DE
a7k, BENTS—FRTR. VATLEERE, T—4BRHEOED KRR TN
ZzylaFILEITOBENESENTLET,

(i) Universal Data Loading: AHEREICK Y., BEILSN=TF Y T 7M. XML T 7 AL,
XY ODBC HEHMENL T, T—F2YV—AM DL ZHTHRAEEN DEZRNLEHHIZL S
T—ADHEAAADAREICHEY FT, AEREOBMIZCEWT, 1 viR—+rShiz7—42 1
TN, BEERE 1 BOTSAT)—HY—N—a—)LERA—REh, ERENB7 KFE
T—ILRF—F—THREIND TSI )—Y—N—a— LHEBITH > TERINET,

(iii) Data Integration: AMEEEIC K Y, HBEFXF—FEONBL VI TV TT—TLOT—2 LA
R MT—2OHMENTEET,

(iv) Digital Envoy Data Access: 27— % [& Digital Envoy, Inc.IZ& V) TIRIRE L] TR h., EH
MIZEHFEINET, KRT—42HY—E XL, Adobe Analytics Premium - Complete [Z & V) #hEK(Z
TOY rTEEZT—E 74— ILFRERELET, ThLICZIE, THEE. As S (B
L AT LES . Autonomous System Number) . BIEEZEE. CBSA (T 7 AN—X#fstihis) .
WM. 2. #EHG. B, cSA (LiE#fHig) . DMA (FEMGHIE) [ FAL 2, BE.
BE. $—55E. Joxo—4, g - Moa—K, 24 LV—2, BEZENHY T,

(v) Query API: KHEHEIC K Y, API ZN L. BEBRT—RICTOISLTTIRRTEIEN
AREIC Y, FyiadRlR—FK, BLXUVIITY—APIHZEWTEEHEDT—2Z20NET L ZF
DD LR—F 4 7TV r— a3 VERETEET, DB T7ITUSr—2avESE
ZHICERAITHENT. 9T —APIZE>TT7 TS —2 a3 VR TETHEIFELES
nTtuhEd,

(vi) Decision Trees: KHEHEIC L Y . BEHRIE. HIBEDRS T4 T1—RT—RELUVA >
Ty bty FMZEDWEHHEOHMEERETMT L ENTEET, & Decision
Tree &, —EIZ14 42Ty FETHEETEET,

(vii) Propensity Scoring: RHEEEIZ K U, BERIEFON—D 3 VICHINT S AEEME (X H S
HEDAANY FDETOABESICEDVWTCHHEBEEERT A ENTEET . KRR
—EIZ504 Ty FETICHEBSIAET,

(viii)Algorithmic Attribution: Algorithmic Attribution #8E(X. FHEEFEN I /N—D 3 VIZEAM D
BETOD—D—DDI—TTAUTZIFDAINY bERBE=ODICHET EHEEE %
FERALTWEYS, BPRTay 2 YT Lyl av@ETILEERAL. SFHN, 2
N—=Ta T B5MBFLEaIUN—2Dary LEVWHREOEWEERET S LICKY. R
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EDI—Y5 T4 F v RILICERT S THASBAHDOENEFTET L ENTEE
T

(b) Live Stream &< 1 7R— F: Live Stream # v ¥ a/R— FH#EEIZK Y. BEHRY A MZHITH
Yy a RICRELTWAEHZELEOEA—ITT7IERTEHIENTEET, ZOH
BeEEAT BICIE. BEHIE. Adobe aAVHILT 4 VY —EREZBATILENDHY FF,

(c) Live Stream k') H—: Live Stream k) —H#REIL. SHMEBN - THRHICEHT S > b+
ETRTSLEN-BHMTHOEOMEETT (EXE h—FEIUTITT S, F(F
TA—LERMT D) . COMREEERT BICE. BEKIE, Adobe TIUHILT 4 VT Y —
EREZBATILENHYES

(d) Live Stream T—4: AHEEIC L U BEHRT—42 (FLEABEEHRT—2DYTEY ) #X b+
J)—LTBHIENTEET,

(e) Customer Attributes: Customer Attributes #$EEIC & VY, AR EFHDDES LVOEEMEL £ 5 ER
DHEERMT %L - THEEHRT —IZRIELTDHIENTEET, AHHEEE, 1 HFOL
R— bR — &Y 200 4DEEICRESNET,

(f) Contribution Analysis: Contribution Analysis #$BEIZ & V). T— 2 ERIOELOEEICFS L-EFR
ERETDHENTEET, AHEEE. LTORIRICARLET,

(i) Contribution Analysis [, StE SNz A R v I DR EHR—EFLEEA,

(ii) Contribution Analysis I&. 1 4 B 27= Y FIFHAEE%: 500,000 DB FEE T T—FEZRD
TAAD I UITDELFS0,000 DT A A0 I VTATLORHICRESNET,

(i) 1A TV FA—HF—[2DE, 1D LR—FRA—FE=Y—EIZ 1 4O Contribution
Analysis DAHZEITF D EMTEET,

(g) eVars: KIEEEICK Y, BEKRY A FOEDT A A avNEDY I XA RV MIRLER
LIz ZHIERT 5 ENTEET, ABEBEIL. 1D LR— bR — &1z Y 250 eVars [ZHIFR
ShTWET,

8. Adobe Analytics Premium — Data Workbench Capacity Pack 7 K#4 >

8.1 SA 2R A M1 w25 Adobe Analytics Premium — Data Workbench Capacity Pack 7 KA > I&, 735
AR —Y—N—a— LB, thoF)—HY—N—a—LEHF-EZOEATIA VRS
nxEy,

82 TARYVVTLaAL:UTICRBTIET FAVE. §RTIX—D FH—ERTY,

(a) Adobe Analytics Premium 7 K7 > - +25% Data Workbench Capacity Pack: X7 K74 > (%, &£ 3
&. BAEZEHLUE 5 FITELE SN 5 Adobe Analytics Premium — Attribution, Adobe Analytics
Premium — Predictive Intelligence & 7=1d Adobe Analytics Premium — Customer 360 [CD&BINT
BIENTEET, A#EEIC K Y. BEHIL. Data Workbench TWDOTHHERATHZEMNT
ELHEICHELITVWERT—ANESE, EMY—/IN\—a—)LELTazIy bLERY 2—L4LD
BRELICHEINT B ENTEET, REDREF. BEED 3 ¥ AERADTSA<TY—L
R—=FrRA—FDR) 2—LTHY. EFRIE. 5%DF v /O T o HIRZH#HIFL TSR
Y, o534 0BELKUVFIT7540DR) 2a—LZEEMLT, T—2 €Y b2 ELICHRAET
ARXFTBHIENTEET, 2L, SOHREIIAXE, AVHILT 1 VT —EXDIEM
BANBEIZRY FT,

(b) Adobe Analytics Premium 7 K7 > - +100% Data Workbench Capacity Pack: &7 KA i, F 7
%2528 S 1B Adobe Analytics Premium — Complete [CDH BT BT ENTEET, KAiaE
12k Y. BEHIL. Data Workbench THIAAEELGR LY —ILEHE O ENTED L. BEH
/Y DataWorkbench TWDOTHFERTH I ENTESLT—RADEFEMY—/N\—a—J)LELT
XY bhLEARY2—LD 100%ELICEMT S ENATEEFT, BENDHREX, EED
12 y AEHADTSZAI)—LER—FXA—FDR)2—LTHY. BEHKIE. 100%D
FrNOTAHIBREHFLTOEIRY ., #0534 0B8&UAT7S540DR) 2a—L%FEML
T. TR Y ESLHICHREIRARTBHIENTEFET, L. SOHRETA XL,
AVHILT AV TH—ERDEMBANBLEIZGY T,

(c) Adobe Analytics Premium 7 K7 > - +200% Data Workbench Capacity Pack: &7 KA (&, 5§ 7
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Z (2528 &5 Adobe Analytics Premium — Complete [ZTDHBMNT B ENTEET, KRi%HE
I2& Y., BEHRIL. Data Workbench THIFRRERR LY —ILEEDIENTES L, BEHK
/Y DataWorkbench TWDOTHFERT S ENTEST—ADEEEFERMY—/1\—a—)LELT
Oy hLFARY 2—L0D 200%ELICEMT S ENTEET, BEDHREIX. EED
24 » AEBHD T34 —LIR—bRALA—FDRY2—LTHY. BFHRIE. 200%D
XN TAHIBREHFLTOWEIRY ., 0534 0B8&UA T4 0DR) 2a—L%FEML
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