\ 7 RE PRTFTLX HARK

141-0032 &)X A& 1-11-2

AdObe F—=bSTFARIBA— T —19F

TRE, JOXFvRIVLEF v IOR—2%8LT S
Adobe Advertising Cloud O #rigE* F&
Roku & DiIEHEE HRE
Adobe Analytics & DE%. BREREEDRILH
=L ABLEEEE S 5 ICHE

XYEBERNZ, 209F 3 A 26 BICKEAREISHERINAESL IV —XOWERTT,

[20193527H]
KERNAMS ZARHZF : Adobe (Nasdaq: ADBE) (&4t : KEAU 7 #IL=T7MH >/
Y. ULTF7RE) I&. Rokuinc. (Nasdaq:ROKU. LA Roku) X DFifciEEEHRLEL
foo COREICEDT7FEDEALEIF. BEIVTOVYREZA VYR -3y MEHTIRMHET
3% —EX (OTT: Overthe Top) ABITLDODOHZARMRLHEES —T + TV XU LT,
MEEICR =TT« 792 CHERICED £9, F7o. Adobe Advertising Cloud. Adobe
Audience Manager# & *Adobe AnalyticsZEH T2V -7 X —Ild. T—T A IV RDS55D7T
TF—AMN=FT A I XY FERRIC. RokuF Ty b T3 —LETE—S T4 27952 H
AREICARDE LT, TRI ST v ILENE DY —LLRBT I T4 R—2 3> ERokun'
RUHIBLEEEOHAZEBL. N7 X —3F v U R—VORRILEKR. BEOEEE LV
OTTTCOF v oR—VHMROAEZHETETDLDICADF LT

Adobe Advertising CloudD N1 X 7L 2T Y b REX SN A —T v —THB3F—X 1 —T «
— (Keith Eadie) (. XD &K SITBRTULE T, Adobe Advertising Cloudid > 712>
ATHAIYREV T4 =T T4 8L0 WICTLED) REEEICEALTED.
LEFEIISHOETEITHEMINIOEEZICH L. > —LL ABRLEFRRZIRMET S 2 eHH
BETd. COEDRKUEDEEICLD. PREDBAREFIFELRTLEZA NI —ZVI TS
YhIA—LETHF v IOR—VERBIZIEOBEMNEZETSICEDHONDZLDICHD LTl

Roku®Platform BusinessiBY 2SI YR —J vy —THDR Ay b O—¥ > /N\—% (Scott
Rosenberg) Kld. XD K SICHARTWVWET, (A M= VITADI T MIED I—7R—
3. TLELETER =5 v b ERSTHBEBICEASHITIZA VWS D DODTHVWFEZFICLEL


https://news.adobe.com/press-release/experience-cloud/new-adobe-advertising-cloud-capabilities-power-cross-channel
https://news.adobe.com/press-release/experience-cloud/new-adobe-advertising-cloud-capabilities-power-cross-channel
https://www.adobe.com/jp/advertising/adobe-advertising-cloud.html
https://www.adobe.com/jp/advertising/adobe-advertising-cloud.html
https://www.adobe.com/jp/analytics/audience-manager.html
https://www.adobe.com/jp/analytics/audience-manager.html
https://www.adobe.com/jp/analytics/audience-manager.html
https://www.adobe.com/jp/analytics/audience-manager.html
https://www.adobe.com/jp/analytics/adobe-analytics.html
https://www.adobe.com/jp/analytics/adobe-analytics.html

Tco ROKUIZTHEE E DEEMHD DT 7— XA MN—=T 1 L LTOBERKRE. OTTICEVLWTERDEA
RILEHEZHE > TVWET, COEDEHICLD T REDQDBAREIL. B5DT—X%ZE M
Lahs. TLEDSRokuT/NA XA TOREEICBIT LI A—H—ICU—FTEBZ—LLAR
FRZEBITBZCENAIRBERD T,

B=FTaVI PHAOYEAE) T4 BLVI TP  A0%AE

LERMEY—7 T« VI EMOBRAVEKRICADEEITTVWEHT, I—7Z—Id. 1R X
TATDT—REFERALTHF v R—VORBEERD . BEHZ Y1 D5 DOERERILT
BHEEIMELIEVWCEATVED,

Advertising AnalyticsZ £ 9 2 C & IC& D [REE(IFAdobe AnalyticsRICEWT I U v o L
—CEa— R)N—AYN=U3>ZBUTETET, 75 F{EEIFAdobe Advertising Cloud&
Adobe AnalyticsOm A Z AT 25 Ty [LEZHMIY A b LOITEIPHLE VWS LEERLE
CRABREICH L. EDOEIICHEEZEZTVWAIDONHERT D EHTETET, oo LAR—
T4 TP RBIEDT=®HIC. Adobe Analyticsd 7 — % % Adobe Advertising Cloud E T/ER T %
CEDHABETT . CHOVOIHRICED. REERT A FEOTEMCEATELR—Tr 2Tk
Ao rEALEL. Fv > R—2%ZKi#E{L L. Adobe Experience CloudV ) 2a—> 3> D&
KICEZBEEERRICEVWTA—T A IVADEIX YT =23 VHBRBITRELSICRDE
Jo

T REIFELESE. PREDODAIHEE (A) $LUOIXIVZ—Z2TDTL—LT—UTHB
Adobe Senseix T > > & ¢ %Performance Optimization DI%RE & ME%E & 5 ICILAT 37
8. Adobe Advertising Cloud Search% K1&IZ581t L % L 7co

FELGRRI VIV TRBIEEMAEFHFINZILICED. I—T Z—IESEMADFREE D
LS ICRAILTE 2Nl zBS5NTLWE T, Adobe Advertising Cloud Searchi3&#H D 7 v
T— b T EROBRRI YD ZRRICATLERE Z 2R Y B Performance Optimization for
Adobe Advertising Cloud Searchz#&& L. LEEMREIA TV SEEZHRL £ I,

Performance Optimization Tl&. SEMD#ERZFHE L. DO ALERERZFE > TXT 1 7IRE
ZEBOF v OR—VETHRT ST, BREMXMRZEHNICRBELTEE T, Cnid
BHOBRIV OV ALEMICOD 2 ANOREZERR L. FRTHIDHDTOVI U

7YVa1—>3>T9Y,

BEhEY >



e JMZ&%E : Digital Advertising: 25 Years Old and Already the Most Dominant Force in
Advertising (3258

e 7JO7F2% | Driven by Data - The Future of TV Advertising (358

e CMO.comiBEHDADILR— ~ICBEF %52%E © Consumers Demand Value As They

Declutter Their Digital Lives (%55

Adobe Advertising Cloud ICDWT

Adobe Advertising Cloud I&. /ERDTLENSTIHILETIREWVWT #—<X v FOLEDS —
LLRBAHBREERTEIZERVOIVRY I RO LTSV b T +#—LTY, 7R
EQTZv b7 x—Lid. TV RORe%. ERMODRA L. Adobe Creative Cloud & T
Adobe Experience Cloud DEENZRARICRIET S CICERZBE. HARAFOLEEHNLSE
SXHZBEYNCAY FO—-IILLT, EDXXBIRZERTESDLSICLET, Allstate. Ford,
Johnson & Johnson. Kraft. Liberty Mutual. L'Oréal. MGM. Nickelodeon. Southwest
Airlines Z (Z L & 3% 1,000 7t E DA Adobe Advertising Cloud Z B L TIREF v >~
R=VZBELTVWET, FLIFIESZTEBLLIET L,

ZREICDWT

T REIE HREZZZ3TOXIEBREZRELET,

7 RE PRTLAX $AESHIEZFOEAEATY,, EICEAT ZE5MABRIE. web 1 ~ B
FINTWETY,

©2019 Adobe Inc. All rights reserved. Adobe and the Adobe logo are either registered
trademarks or trademarks of Adobe in the United States and,or other countries. All other
trademarks are the property of their respective owners.


https://theblog.adobe.com/25th-anniversary-digital-advertising-past-present-future/
https://theblog.adobe.com/25th-anniversary-digital-advertising-past-present-future/
https://theblog.adobe.com/25th-anniversary-digital-advertising-past-present-future/
https://theblog.adobe.com/25th-anniversary-digital-advertising-past-present-future/
https://theblog.adobe.com/driven-by-data-the-future-of-tv-advertising
https://theblog.adobe.com/driven-by-data-the-future-of-tv-advertising
https://www.cmo.com/adobe-digital-insights/articles/2019/3/20/consumers-demand-value-as-they-declutter-their-digital-lives.html
https://www.cmo.com/adobe-digital-insights/articles/2019/3/20/consumers-demand-value-as-they-declutter-their-digital-lives.html
https://www.cmo.com/adobe-digital-insights/articles/2019/3/20/consumers-demand-value-as-they-declutter-their-digital-lives.html
https://www.cmo.com/adobe-digital-insights/articles/2019/3/20/consumers-demand-value-as-they-declutter-their-digital-lives.html
https://www.adobe.com/jp/advertising/adobe-advertising-cloud.html
https://www.adobe.com/jp/advertising/adobe-advertising-cloud.html
https://www.adobe.com/jp/
https://www.adobe.com/jp/

	アドビ、クロスチャネル広告キャンペーンを強化する
	アドビ、クロスチャネル広告キャンペーンを強化する
	Adobe Advertising Cloudの新機能を発表
	Adobe Advertising Cloudの新機能を発表
	Rokuとの提携を発表
	Rokuとの提携を発表
	Adobe Analyticsとの連携、検索機能の強化が
	Adobe Analyticsとの連携、検索機能の強化が
	シームレスな広告体験をさらに推進
	シームレスな広告体験をさらに推進

