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»o Adobe Digital Price Index: U.S. Year-Over-Year Change in Online Prices by Month across all 18 Product Categories
sl Source: Adobe Analytics
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@ Adobe Digital Price Index: Online Price Change by Category

Jan. 2022 Data | Historical Data
Category YoY Price Change I MoM Price Change I 2015-2019 Avg Yo
Electronics - 3.44% + 200% - 906%
Personal Care Products +044% +086% -1.23%
Office Supplies + 154% +222% - 213%
Jewelry 357% +543% S57%
Books - 204% +0.33% - 0.88%
Fumiture & Bedding +403% +186% 2.58%
Toys -596% + 310% - 5.54%
Home & Garden + 154% + 201% -543%
Pet Products +466% + 107% 112%
Grocery + 582% +1.22% + 0.51%
Nonprescription Drugs +409% + 0.05% + 0.01%
Tools & Home Improvement +695% +1.38% - 0.67%
Appliances +304% + 224% 2.67%
Flowers & Related Gifts +9.50% - 294% +037%
Computers 568% + 1.57% - 9.24%
Sperting Goods +322% + 1.07% 342%
Medical Equipment & Supplies + 816% - 0.06% -106%
Apparel +15.75% 1.74% 108%
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Adobe Digital Price Index: U.S. Year-Over-Year Online Price Change by Month | Groceries

Source: Adobe Analytics
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Adobe Digital Price Index: U.S. Year-Over-Year Online Price Change by Month | Medical Equipment & Supplies

Source: Adobe Analytics
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