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https://news.adobe.com/news/news-details/2022/Media-Alert-Adobe-Digital-Price-Index-Online-Inflation-Hits-Record-High-at-3.6/default.aspx
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Adobe Digital Price Index: U.S. Year-Over-Year Change in Online Prices by Month across all 18 Product Categories
mmm| Source: Adobe Analytics
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Adobe Digital Price Index: Online Price Change by Category

Source: Adobe Analytics

Feb. 2022 Data Historical Data

Category YoY Price Change MoM Price Change | 2015-2019 Avg YoY

Electronics -3.20% -0.98% -9.06%
Personal Care Products +1.35% +0.62% -1.23%
Office Supplies +1.79% +0.27% -213%
Jewelry -1.55% -2.66% -557%
Books - 0.03% +1.54% - 0.88%
Furniture & Bedding +4.71% +0.36% -2.58%
Toys -478% + 0.67% -5.54%
Home & Garden +2.35% +0.52% -5.43%
Pet Products +5.59% +1.32% -112%

Grocery +7.62% +192% + 0.51%
Nonprescription Drugs +4.75% +0.81% + 0.01%
Tools & Home Improvement +777% +0.79% - 0.67%
Appliances +4.09% -0.41% -2.67%
Flowers & Related Gifts +14.94% +4.76% +0.37%
Computers -4.30% - 0.65% -9.24%
Sporting Goods +31% +0.40% - 3.42%
Medical Equipment & Supplies + 8.00% -0.10% -1.06%
Apparel +16.66% +0.32% -1.08%
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@ Adobe Digital Price Index: U.S. Year-Over-Year Online Price Change by Month | Tools & Home Improvement
mw! Source: Adobe Analytics
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== Adobe Digital Price Index: U.S. Year-Over-Year Online Price Change by Month | Apparel
= Source: Adobe Analytics
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= Adobe Digital Price Index: U.S. Year-Over-Year Online Price Change by Month | Groceries

Source: Adobe Analytics
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https://www.adobe.com/jp/sensei.html
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