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Media Alert 

Adobe and Stellantis Expand Relationship 

to Reimagine Automotive Customer 

Experiences  
 

• Adobe Experience Cloud enables beautifully designed digital properties 

across Stellantis brands  

• Stellantis selects Adobe Commerce to power online car sales as it plans 

to sell one-third of cars online by 2030  

 

LONDON — June 8, 2023 — Today, at Adobe Summit – the industry’s leading Digital Experience Conference – 

Adobe (Nasdaq:ADBE) announced an expanded relationship with leading global automaker and mobility provider 

Stellantis. 

 

Adobe and Stellantis have a longstanding relationship: Stellantis uses Adobe Creative Cloud and Adobe 

Experience Cloud applications to design, deliver, and personalize beautiful and inspiring content for its websites, 

digital channels, and user interfaces of in-car displays, across their automotive brands. Under the new agreement, 

Stellantis will use Adobe Commerce as its integrated e-commerce engine for car sales, supporting the Company’s 

goal of selling one-third of its cars online by 2030.  

 

Accelerating Digital Transformation 

In recent years, the automotive industry has transformed, and consumers have changed the way they shop for 

vehicles, no longer following a linear process of researching vehicles before visiting dealerships to finalize their 

purchases. Today’s consumers are increasingly purchasing online, and the number of people opting for vehicle 

leases has increased significantly.  

 

“Today’s customers have come to expect beautifully designed, personalized buying experiences, and this is 

particularly true in the automotive world,” said Luc Dammann, President, EMEA at Adobe. “Working together, 

Adobe and Stellantis are connecting the digital and physical worlds, using the world’s best tools to design and 

deliver engaging experiences across many of the world’s most iconic automotive brands – from customers’ initial 

research of Stellantis cars to the moment they sign their purchase agreements. Our Content Supply Chain 

solution support brands in delivering powerful experiences that translate to business value.” 

 



 
About Adobe  

Adobe is changing the world through digital experiences. For more information, visit www.adobe.com.  
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