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Heightened awareness and action by consumers

69% 61%

clear their clear cookies use an ad blocker
browsing history

48%

took more steps to protect their adjusted privacy settings
privacy following a data breach on social media*
/j Y
Source: Adobe and Advanis, Adobe Consumer Unleash Data Survey, APAC Jan 2020. *eMarketer, US, August 2019 L ( /
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Data regulation is the future

PRIVACY ACT
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‘ CALIFORNIA
CONSUMER

Information Commissioner’s Office
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PROTECTION COMMISSION
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Government of India
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Competing on privacy - increasing browser cookie policies

Sept 2019
September 2017 June 2018 January 2019 April 2019 Firefofblocks 3rd
Apple releases TP Apple releases TP Firefox announces ~ Apple releases ITP  party cookies by
1.0 20 ETP v2 22 default
~2013 - 2017
Safari blocks 39 Party cookies by default
Firefox introduces cookie "blacklisting”
@ oo @ 000000 0@ OO
June 2017 March 2018 October 2018 February 2019  May 2019 Jan 2020
Apple announces Apple releases TP~ Firefox releases beta Apple releases Google announces Google
TP 11 version of Enhanced ITP 21 Chrome changes  announces plan
Tracking Protection to block 3 party
(ETP) cookies within 2
years
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Advice for digital marketers

the changes and the
impact to
your business

your 15t party
data strategy
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Diversify
your footprint

device graph value-

add opportunities

your authentication and
privacy experience

v

Develop
strategic partnerships
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Thank you!
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