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Social Distancing is the new normal in any business
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Partially digitizing Forms and Documents has helped organizations

Enrollment Onboarding Communications Servicing

Customer
Journey
~—
Deliver scheduled or
Your Create enrollment Process PDF applications,  on_demand emails, letters ~ \Webforms/PDFs available
Organization webforms/PDFs manually as PDF attachments on websites
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But key challenges remain unresolved

Organizations easily The amount of time it takes ’ Solving by an in-house ‘
have over thousands of to modernize the entire &5y

e DIY solution can become
forms to manage across form collection is verv costly with < B
departments intimidating g Y
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Create Forms
Rapidly

Leverage Al/ML driven Automated
Forms Conversion to convert
batches of PDF into adaptive forms
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Need of the hour: A solution that modernize forms

@

Improve Operational
Efficiency

Empower business user to manage
forms with user-friendly Ul
Reduce reliance on IT resource

Leverage reusable components
and centralized forms
collection to scale with eas



Key Capabilities Desired

Lo

Cross-channel
Optimization

Ability to render forms
across all devices and
form factors
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Business-friendly,
Authoring

Visual drag & drop form
creation, workflow
authoring & integrations

Data-driven
Insights

Gauge Form efficiency,
experiment with multiple
form versions

Interactive

Communications

Dynamic, drill-down
charts and tables
embedded in the forms




Adobe Experience Manager Forms Overview

I
Digital Forms & Customer Documen
Data Capture Communications Services
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Cross Channel Optimization

Create a form once; publish

= to multiple devices with a
= Author one format and publish across = | click

desktop, mobile, tablet & app

= Multi-device preview ensures layout is
optimized for all devices

= Responsive elements adapt for screen
sizes

= Extend forms to iOS, Android, Windows
smartphones & tablets
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Business Friendly Authoring

Drag and drop

q . < | Dota Sources S = t
= Drag and drop authoring makes it easy for fOft " bcsifl’sz]g':;” s

even business users to author forms . 2= DG e

v new_firstname new_lastname
-7 ne: sline, new_addressline2

new_state new_zip . new_country

= (Centralized library with re-usable form &
document fragments for faster authoring

Auto Insurance — Renewal Reminder

Auto Insurance — Renewal Reminder

= Theme Editor & templates ensure
consistency across brands and channels Sl N

er new_grosspr
new_lastname ate emiumnew

= Visual Rule Editor to add logic in form fields
without coding

ce has been useful to you for the past year!

EXPERIENCE MAKERS .\«




Automated Form Conversion

- Al/ML enables batch conversion of existing PDF & XDP files to adaptive forms
- Extract re-usable form components and data schemas for scalability
- Apply templates and themes for consistent brand experience across forms collection

- Add automatic document of record generation

Start Automated Form Conversion

Loan Application

Before you sign this form, please read the section titied ‘Protection of your Privacy’ shown
"

In the Declarations and Authoritios section o page
Personal Details - Person 1

Upload PDF/XDP Set up Configuration Review & Adjust
Al Conversion
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Data Driven Insights

Forms measurement via Adobe Analytics*
offers granular visibility into form usage

Customizable dashboard identifies drop-
off points in enrollment and areas for
improvement

Design and run A/B tests via Adobe
Target* to optimize form enrollment on
every channel

Embed personalized offers in forms and
documents via rules-based targeting via
Adobe Target
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Interactive Communications

The customer journey doesn't stop with a form. Make every touch point count.
- Scale the mobile adaptive experience from acquisition to communications

- Ensure the customer experience is consistent, even with on-going self services

- Personalized, engaging customer communications create opportunities for cross-sell/ upsell

Customer onboard —> Welcome Kits ~ ——>  Monthly Statements On-goiwortg&d CrVigg

“
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AEM Forms: Key Capabilities

Lo

Cross-channel Business-friendly, Data-driven Interactive
Optimization Authoring Insights Communications
v" Mobile-optimized forms with v' Centralized authoring with v’ Measure usage and analyze v" Batch & on-demand
data pre-fill, with save & reusable components, styles, field-level abandonment communications across web,
resume and themes mobile, print
v Embed personalized offers
v" Mobile app for offline data v" Connectors to RDBMS, CRM, and content in staterments v" Dynamic, drill-down charts
capture for field workers and other systems of record and communications and tables embedded in
communications
v Workflows & routing, with v" Visual drag & drop forms, v A/B testing to continuously i
compliant e-signatures documents, workflows, & improve v" PDF output for archival and
integrations compliance
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Complete the last mile execution for your Form with Adobe Sign

A
g Sales Contract Mortgage Loan NDA

Approve

Purchase Order Service Order Project Approval

\ {
. P Terms & Conditions Policy Update Legal Notification

Certify 5 B

Change in Policy Update
Terms & Conditions

\_/v
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AEM Forms Use Cases across functions

Sales Customer Service
* Contracts and agreements * Service & work orders
* Proposals and quotes * Field service forms &

* Application forms acknowledgements

Human Resources

* Employee onboarding & off-boarding
* Benefits enrollment

* Employee policies

Xy Procurement Resources

28] *  Supplier contracts « Lease & facilities agreements
*  Requests For Proposal (RFPs)  Request-for-service forms

PROC * Vendor onboarding * Facilities planning

ifjﬁ Legal Product Management

* Contract management *  Change authorization
Oth ers . Nopdlsclosure agreements *  Requirements acceptance
* Policy management Roadmap approval
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Marketing

A4
IT & Operati

Customer enrollment
Marketing contracts
Release forms

Change authorization
Vendor agreements
Asset management

e
.



AEM Forms Use Cases across businesses

B2B

B2C

Operations

CUSTOMER
EXPERIENCE
Terms and Conditions
Financing agreements
Service Centers
Warranty certificates

PARTNER PORTAL
Consent Management
Survey Consent
Management
Privacy Consent
Terms and Conditions
NDAs

HUMAN RESOURCES
Transfer Agreements
Policy Acknowledgements
Candidate NDA's & Offers
Contractor agreements
Benefits servicing (tax,
leave, 401K, CoA, direct
deposit, coverage)
Employee Training
Certifications

IT/SOURCING
Data Standards Approvals
IT Risk-related contracts
Vendor agreements
Security sign-offs
Equipment/Application
approvals
Data center access

IT
Project budget approvals
Asset management
Change authorizations
Requirement signoff
Access management

Procurement
Bill of Materials
Product Requirements
Manufacturing Build Package
Purchase orders

Human Resources
Onboarding documents
Time off management
Offer letters
New hire packages
Benefits enrollment

Finance
Pay stub acknowledgements
Travel/spend authorization
Reimbursement requests
Invoice approval/processing
Budget approvals

Finance
Contracts (MSA, etc.)
Agreements (T&C review)
Legal case management
Compliance (ISO 27001, SOC, PCI DSS, HIPAA,
21 CFR, GDPR, FedRAMP)

Facilities
Inspection Guidelines
Work orders
Lease agreements
Parking permits
Facility inspections
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AEM Forms ROI

On average, organizations saw a 379% ROI
with AEM Forms with below benefits:

* 20% Lower form/document abandonment rate
* 56% Faster time to update forms/documents
* 63% Faster time to author new form/document
* 66% Higher productivity for teams using AEM

Forms

Additional Annual Revenue**

$1.73M
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Value of Higher Productivity

$3.42M

Authors:
Terry Frazier
Matthew Marden

ber

Business Value
Highlights

faster delivery of new
forms/documents

faster onboarding of new
customers

(
lower customer form
abandonment rate

1DCWhits Papar

The Business Value of Adobe
Experience Manager Forms

EXECUTIVE SUMMARY

Few aspects of digital transformation have as mu erall workforce productivity
and customer satisfaction as streamlining, simplifying, and a ating the design,
management, deployment, and tracking of forms and documents. Forms have long been the
de facto standard for gathering information from people, whether employees or customers.

But the drive for both data and control of processes has caused forms to multiply. And multiply.
And multiply. For many, form overload has become a symbol of red tape and laborious
bureaucracy.

The combination of robust digital form offerings, simple user interfaces and mobile
deployment has the challenges. Smooth integration with workflow
and proc ty applications have given the enterprise opportunities to automate and manage
processes in ways that were previously not possible.

ns that are using Adobe Experience Manager Forms (AEM Forms)
digital forms and documents. These study participants
raged AEM Forms to better engage users and customers as
business strateg efficiently and effectively. They are realizing strong value with AEM
Forms, which IDC quantifies at an annual average value of $242,300 per 100,000 forms and
documents submitted per year, by:

Delivering a more uniform, robust, and user-friendly form and document expe:

Increasing mobile and self-service use rates for forms and doc its, which in tumn
contributes to highes and document completion rates and results in higher revenue

Reducing the amount of time employees must spend handling data collected through
forms and documents

Improving productivity for teams that author and deliver digital forms and documents

Document $U544205918 ©20181DC. wwwaidccom | Page 1




Forms may be the biggest bottleneck in your digital transformation
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WE CAN HELP: Reach out to us for

1 2 3

Forms Digitization Forms Modernization Digital Process
Strategy Assessment Runbook
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