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Deliver a superior
commerce experience.

Adobe Commerce can help
your business win online.




Whatever type or size of business you're in and whether you sell
B2B or B2C - or are moving to D2C - delivering a compelling online
buying experience has never been more essential. Your customers
have increasingly high expectations and look for unique, easy-to-
use, personalised buying options across all devices and locations.

A seamless customer journey is no longer a nice-to-have - it's now
a must-have as your business adapts to a digital-first world.

This past year brought a dramatic acceleration of digital commerce.
Consumers flocked online to shop, interact with others and deal
with the effects of the pandemic.
2020 gave consumer ecommerce
an extra $183 billion boost in the
US, Adobe research found. And the
85% shift to digital among companies
serving business buyers was even
more dramatic. According to
McKinsey & Company, 85 percent
of business-to-business (B2B)
companies shifted their models to
include digital commerce in 2020.

of B2B companies shifted
their models to include
digital commerce in 2020.

But finding the right commerce

platform can be challenging. While
there are many software packages that can get you up and running
quickly, they have limited features, are difficult to customise and
won't scale as you grow. If you choose the wrong solution, your
online customer experience can end up looking and feeling just like
thousands of others.



Adobe Commerce is the industry's leading commerce platform and
it's used by many of the world's most recognised brands. With an
intuitive interface and powerful artificial intelligence (Al) features,
it enables you to create personalised commerce experiences that
work across devices, typically without extensive IT support. Adobe
Commerce supports multiple B2B and B2C stores and multiple
brands, all via a single back end. The platform helps reduce your
time to market and the cost of design and deployment. A report
prepared for Adobe by Stax Inc. suggests businesses that switch to
Adobe Commerce achieve a three-year return on investment (ROI)
of more than 165 percent.

This eBook provides a detailed look at the Adobe Commerce
features that can help you design a superior commerce experience -
a compelling and personalised one that gets results.
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Create compelling experiences
that bolster your brand.

How you design your website — and how it works for
both desktop and mobile users - can make or break its
effectiveness. Research recently published in the CMO by
Adobe blog found that 60 percent of ecommerce traffic
now comes from mobile devices, making the look of your
site on smartphones and tablets more important than
ever. Adobe Commerce delivers a full suite of features
that can help you build a well-designed, responsive and
compelling shopping experience for anyone who visits
your site.



Manage content with Page Builder
for richer shopping experiences.

Page Builder allows your team to manage content independently,
without needing developer support each time a change is made.
With the tool's drag-and-drop capabilities, your team can gain control
of content management, helping you deliver personalised content
updates much faster and more easily: Think hours or days, not
weeks or months. You can create exclusive events and promotions,
add relevant product recommendations, and schedule and preview
content changes before they launch. You can also add video
backgrounds, product carousels and dynamic content with targeted
promotions or recommendations for specific customer segments.

Deliver a mobile app-like
experience with PWA Studio.

PWA Studio makes commerce sites vastly more mobile-friendly
and easier to maintain. Developers can create Progressive Web
Apps (PWAs) that use a variety of performance optimisation and
responsive design strategies to load content fast on any network
and provide a consistent experience across desktops, tablets and
smartphones. With PWA Studio, you can transform the mobile
experience and help gain new customers, improve conversion rates
and search rankings (SEO) and lower development costs.



Boost sales, spend less,
save time.

Think about what a single, integrated commerce platform - one that
drives faster growth, significantly reduces TCO and supports all your
B2B and B2C needs - might make possible for your business. The
deep feature set of Adobe Commerce can help you create powerful
commerce experiences that captivate customers, boost your sales
and get you to market faster and easier.

Build your dream store quickly
with headless commerce.

With Adobe Commerce, you can design completely original
headless storefronts that are powered by Adobe’s proven back-end
logic, security and workflows. Instead of using the coupled Adobe
platform, you can take advantage of PWA Studio, Adobe Experience
Manager or other creation tools to design a unique user experience
and evolve it over time. This also lets you deliver a consistent
experience across all your touchpoints — web, mobile, social, kiosks
and even Internet of Things (loT) - future-proofing your investment
as new digital touchpoints such as augmented reality and virtual
reality (AR and VR) emerge.



Design more attractive web pages in less
time with Adobe Stock integration.

Adobe Stock integration allows you to search for and license Adobe
Stock assets right from the Adobe Commerce Admin and use them
in Page Builder. It's a fast and affordable way to build more attractive
web pages without the hassle of searching multiple royalty-free
stock libraries for photos, videos and other rich media. With Adobe
Stock integration, you can publish great-looking content while
spending less time sourcing and buying photos.

Manage your growing business
from a single platform.

Growing your business can be difficult if you have to source new
commerce solutions as you expand to new audiences and markets.
Adobe Commerce allows you to manage multiple sites for different
brands, customer segments or geographies from a single admin
interface and database, which simplifies administration of your
digital stores and allows you to easily analyse your business across
channels. And you can do it in multiple languages and currencies

- and easily adjust for regional tax policies, shipping needs and
payment processors.

Adobe is a Leader in Digital Commerce for both B2C

and B2B as defined by Gartner and Forrester.



https://business.adobe.com/uk/resources/leader-in-experiences.html

Rely on multi-cloud platforms on AWS and Azure.

Adobe Commerce is an open, extensible, secure platform that's
pre-integrated with leading cloud technologies and services.

This enables you to scale globally to support growth and customise
for unique business needs with cloud-native tools.

Access working capital through Wayflyer
to accelerate business growth.

Adobe has partnered with Wayflyer to help businesses in select
geographies obtain working capital loans to improve and scale

their online presence. Merchants can use these loans for a variety
of business needs, such as to meet seasonal demand (holiday peak
shopping, for example), to increase marketing and digital advertising
spend or to invest in discounted shipping and returns programmes
to drive online conversion. Loans can also be used to upgrade

to the latest Adobe Commerce platform or modernise the brand
experience by working with an Adobe Solution Partner.


https://www.wayflyer.com/partners/adobe
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Design, publish and
manage your site with ease.

Designing pages, publishing content and checking for errors
shouldn't be complex and time-consuming. Adobe Commerce
offers efficient site administration and automates behind-the-scenes
tasks to make them much simpler. You can instantly make additions
and changes to your storefront, preview how they will look, create
category displays, manage your Amazon listings and more.

Stage and preview before anything goes live.

With staging and preview, you can see exactly how your product
listings, promotional campaigns and content updates will look on
your website before they go live. A convenient dashboard allows
you to schedule changes, preview any updates and automatically
schedule content to be published. With staging and preview, you
can be sure everything that will ultimately go live on your site is
engaging and error-free.



Create an attractive category display
with visual merchandising tools.

With Adobe Commerce visual merchandising tools, you can

create digital “window displays” for all your product categories. To
maximise sales, just drag and drop product tiles to wherever in your
display you want them to appear. The process is so easy that any of
your non-technical team members can do it.

Instantly add products to categories
with sourcing rules.

Category product rules can automatically add specific products to
categories based on conditions that you define. For example, you
might decide to add products from certain brands to a particular
category and then sort them in a particular way to optimise

sales — for instance, with out-of-stock items at the bottom of the
list. With category sourcing rules, product updates and category
merchandising take much less effort. Your categories and listings
essentially maintain themselves.




Automatically manage your Amazon
product listings.

Amazon Sales Channel” lets you manage your Amazon listings,
inventory and pricing from the same administrative interface you
use to manage your commerce sites. Because all your product
information is stored in a single database, updates are easier to
make across both your Amazon and web channels. You can also
analyse your Amazon sales alongside the rest of your digital
commerce business.

Easily add digital signing capabilities
with Adobe Sign.

Adobe Sign integrates with Adobe Commerce so that you can easily
make digital signing processes a part of the purchase experience.
This offers a significant advantage for businesses for whom various
contracts and signature workflows (purchase agreements, waivers,
terms and conditions, warranties, etc.) are a necessary part of the
buying journey. Adobe Sign features can be easily configured to
match the look and feel of your website, providing your customers
with a frictionless digital signing experience.
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“Amazon Sales Channel is available in select geographies.
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Build personalised, targeted
purchase experiences.

Both business buyers and consumers clearly want - and now
demand - a personalised commerce experience. According to
Forbes’ CMO Network, 80 percent of consumers are more likely
to buy from a brand that provides personalised experiences,
and 63 percent will stop buying from brands that use poor
personalisation tactics.

Adobe Commerce enables you to give all your customers a highly
personalised, targeted buying experience. With Al features powered
by Adobe Sensei, you can turn customer data into insights that
provide precise recommendations and drive sales.

Match the right content with the
right customers.

With segmentation and targeting, you can automatically serve
hyper-relevant content and offers to all visitors to your site. You can
define segments for guest visitors based on their site behaviour,
such as products viewed and shopping cart contents. You can also
segment registered users who log in to your site based on their



browsing and purchase history or other information they've
shared. Once your segments are defined, you can determine what
kinds of personalised content and offers the customers in each
segment will see.

Deliver Al-enabled product recommendations
powered by Adobe Sensei.

Every great customer experience comes from using data and insights
to make improvements that drive business value and reduce TCO.
Product recommendations powered by Adobe Sensei use machine
learning to understand buyer behaviour and to automatically
provide personalised product recommendations in both B2B

and B2C scenarios.

This feature is easy to configure, and because machine learning
algorithms strengthen over time, you can always make the best
recommendations without any manual effort. You can set up
recommendations that take into account customer-specific pricing
and catalogue assortments to support the nuances of B2B or
hybrid selling. Product recommendations can be embedded in a
PWA Studio-based storefront. And you can see a preview of your
recommendations as they're being configured.



Help customers find exactly what they
want with Adobe Live Search.

Adobe Live Search combines the power of Adobe Sensei Al with
commerce data to return personalised results, all while simplifying
back-end processes. You can create rich search experiences right
in the Adobe Commerce admin to help customers quickly find
what they want and what they didn't know they needed. Fast,
personalised “search-as-you-type” results become smarter over
time based on ongoing Al-driven analysis. Live Search can also
power capabilities such as category browsing, which lets shoppers
navigate the site and sort by characteristics such as price, brand or
ranking. Live Search offers insightful reporting based on shopper
behaviour, with KPIs to help your business measure performance.
This enables you to optimise off results and execute actions such as
boosting (or burying) a product or creating synonyms to help your
buyers navigate more efficiently.

Incorporate rich product content -
including video, photos and more.

With rich product content from Adobe Commerce, you can give
customers all the information they need to feel confident about
buying your product. You can incorporate video, photos with image
zoom and text into your product detail pages. Or you can use rich
product content to deliver colour and fabric swatches, user guides
and certifications, and product ratings and reviews.
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Deliver personalised offers and discounts.

The Adobe Commerce promotions engine lets you define over
100 promotions to be automatically served to different customer
segments. For example, you can send your most frequent buyers
a coupon for a discount on a new product or offer free shipping
for purchases over a certain amount. By engaging buyers with
personalised offers, you can increase conversion and encourage
repeat purchases over time.

Include Yotpo customer reviews.

Today's customers trust opinions and reviews from other customers.
Adobe Commerce integrates with the Yotpo marketing platform,

so you can provide customer reviews, photos and videos with your
product listings. When shoppers don't have to leave your website

to see credible reviews, they're more likely to become buyers.

Integrate with dotdigital live chat.

Live Chat can help you engage customers who are stuck in the
funnel and move them on to purchase. Adobe Commerce integrates
with dotdigital chat, so you can offer help exactly when your buyers
need it. Chat agents can be triggered by customer behaviour on your
website or by shoppers who need assistance.


https://marketplace.magento.com/yotpo-module-yotpo.html
https://docs.magento.com/user-guide/marketing/dotdigital/chat.html

Direct-to-consumer
gains ground fast.

The direct-to-consumer (D2C)
model is experiencing rapid growth,
both because consumers want it
and because businesses are looking
for new revenue streams. Statista
projects that D2C sales for 2021 will
reach $21.25 billion - an increase of
approximately $3.5 billion from the
previous year. Brands like Adidas,
Glossier, SleepyCat and more have
found success using D2C strategies.
And the move to D2C has attracted
all types of businesses: According
to Adyen, 78 percent of enterprises
claim they are either actively
implementing or planning a formal D2C strategy.

78%

of enterprises claim
they are either actively
implementing or
planning a formal

D2C strategy.

What's essential for successful D2C selling is a superior consumer
shopping experience. This is what will help you attract and retain
customers and set your business ahead of the competition.
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Create a simpler, faster
purchase experience.

No digital commerce site is immune from cart abandonment.
Customers who have filled a cart and begun the process of paying
and choosing a shipping option are serious about buying - but you
can't take the sale for granted. If customers encounter friction during
checkout, they will leave your site for a competitor’s. Recent cart
abandonment statistics from GetSiteControl.com range from 58 to
84 percent, depending on industry, with mobile users more apt to
abandon. And, according to Dynamic Yield, annual US sales revenue
loss due to abandonment is a staggering $18 billion.
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Typical issues that trigger checkout abandonment are unexpected
shipping fees or taxes, slow shipping, inconvenient payment options
and poor website design. Because the Adobe Commerce checkout
experience is frictionless, flexible and secure, you avoid these issues.

Make it easier and faster to buy.

With Adobe Commerce, you can give all buyers a simple checkout
experience, whether they're visiting your site from a desktop or a
mobile device. Rather than having to go through the complicated
process of setting up a user ID on your site, users can complete
purchases in a couple of quick steps that capture their payment and
shipping details. And approval workflows for buyers are seamless,
so sellers can support their B2B customers’ purchasing policies with
efficient, automated approval workflows.
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Let customers check out in two clicks or less
with Instant Purchase.

Instant Purchase allows customers to speed through the checkout
process using information that's saved in their accounts, such as
stored payment and shipping information. When enabled, the
Instant Purchase button appears on the product page for customers
who meet the requirements. Users can check out without multiple
checkout steps, making the process virtually effortless.

Offer flexible payment options.

Today's shoppers want to pay not just with credit cards but via

a variety of other options too - even paying for purchases in
instalments or only after they've received their shipment and
decided to keep the product. Adobe Commerce works with various
payment providers that offer flexible payment terms, including
Amazon Pay, Klarna, PayPal Credit and others, so you can let

your customers pay how and when they want. You can also allow
customers to save payment methods (such as their credit card,
Amazon Pay or PayPal account access information) securely, making
two-step checkout even faster.
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Give shoppers more choice in delivery options.

Getting your delivery when you expect it is a critical part of the
shopping experience. Of 1,500 consumers surveyed by Convey,

98.1 percent said that their delivery experience would make or break
their brand loyalty. Integrated with USPS, UPS, DHL and FedEx,
Adobe Commerce supports a wide variety of shipping and delivery
methods that save businesses both time and money by making it
possible to automate and optimise order fulfilment and sourcing.

Offer Seller Assisted Shopping to
improve the buying process.

The Seller Assisted Shopping feature empowers you to improve
customer engagement and deliver exceptional service by allowing
your sales or customer service reps to log in to your website as the
customer. Having access to the buyer’s experience allows the rep
to support them in several ways, including helping to troubleshoot
their buying process, walk them through custom functionalities,
place orders on their shelf and more.




Show customers exactly what they'll
pay in taxes.

Online tax rules are constantly evolving. It can be a major hassle
for you and your customers to figure out, for each transaction, how
much tax must be paid to local and national authorities. Adobe
Commerce works seamlessly with leading tax solution Vertex, so
you can calculate taxes owed automatically and provide accurate
information to your customers and the tax authorities.

Use FedEx capabilities to drive demand and
expand the business.

FedEx and Adobe have partnered to enable Adobe Commerce
customers to integrate their storefronts with ShopRunner, a leading
ecommerce platform and FedEx subsidiary. Businesses in select
geographies can offer benefits such as free two-day shipping, one-
click checkout and seamless returns, and take advantage of the
FedEx digital and physical networks to optimise shipping, features
particularly attractive to B2C and B2B companies looking to expand
to D2C. The integration, combined with FedEx data and logistics
intelligence, can help you drive demand, reduce cost and gain
customer insights.


https://docs.magento.com/user-guide/tax/vertex.html
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Deliver an engaging,
powerful, personalised
commerce experience.

Your customers expect a distinctive and personalised shopping
experience - one that will engage them and bring them back for
more. Adobe Commerce lets you create this experience, helping your
business stand out in today's increasingly crowded online world.

While focusing on a superior commerce experience, you also want
to be confident that you've chosen the right platform to enhance
ROI, grow your business and support new business models. A recent
IDC report reveals that Adobe Commerce has helped customers

win significant new online and omnichannel business opportunities,
resulting in sizable incremental revenue gains (an average three-year
revenue gain of 247 percent).

As digital commerce becomes more and more important to your
business success, make sure you have the right tools in place to
create and deliver the best customer experience possible.

Learn more

Schedule a demo
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https://business.adobe.com/uk/products/magento/magento-commerce.html
https://business.adobe.com/uk/products/magento/get-demo.html

Adobe Experience Cloud

Adobe Experience Cloud is the most comprehensive suite of
customer experience management tools on the market. With
solutions for data, content delivery, commerce, personalisation and
more, this marketing stack is created with the world’s first platform
designed specifically to create engaging customer experiences.

Each product has built-in artificial intelligence and works seamlessly
with other Adobe products. And they integrate with your existing
technology and future innovations, so you can consistently deliver
the right experience every time.

Adobe Commerce

Adobe Commerce is the world's leading digital commerce solution
for merchants and brands. With Adobe Commerce, you can build
engaging shopping experiences for every type of customer - from
B2B and B2C to B2B2C. It's built for enterprise on a scalable, open-
source platform with unparalleled security, premium performance
and a low total cost of ownership. Businesses of all sizes can

use it to reach customers wherever they are, across devices and
marketplaces. It's more than a flexible shopping cart system.

It's the building block for business growth.
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