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Achaia “Kaya” Walton
Director of Analytics, Voice of America
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About Me

• Director of Analytics, Voice of America
• U.S. Federal Agency + International News 

Broadcaster

• Working with newsrooms that cover over 40 
languages around the world

• University of Maryland & UMBC Alumna

• Notorious candy thief & football fan
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Time-Based Tricks to Streamline Reporting

KEY TAKEAWAYS

• How to use existing time-based features within Workspaces

• How to create and use custom date ranges
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Adding Time Period Columns
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Comparing Time Period Columns



©2020 Adobe. All Rights Reserved. Adobe Confidential.

Use Cases for Creating Time-Based Columns

• Assessing if a specific change implemented on a certain date made a 
difference

• Did changing page design or user flow increase conversions?

• Did editing metadata generate more traffic?

• Monitoring if a certain event affected platforms

• Did a search algorithm impact traffic?

• How did a server outage affect traffic and conversion?

NOTE: Comparison columns, especially for custom date ranges, do not update when you change the timeframe of 
the project. You will need to update this every time.
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Setting the Workspace 
Calendar to Rolling Dates
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Use Cases for Setting the Workspace Calendar to Rolling & Fixed Dates

• Reporting on a specific event that started at a fixed date

• How have traffic and conversions changed since a specific event?

• How is a marketing campaign that started on a specific date doing?

• Rolling dates + scheduled projects allow you to automate reporting; generate 
dashboards for stakeholders.
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Creating Custom Date Ranges
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Applying Custom Date Ranges
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Use Cases for Using Custom Date Ranges

• Custom Date Ranges save time when reporting on frequently used date ranges.

• Fiscal Years

• Marketing Campaign Date Ranges

• Current Event Date Ranges

• Creating date ranges that make more sense for your business

• How have performance indicators changed over fiscal years?

• Have certain marketing efforts or current events affected digital platforms?



Benjienen 'Benj' Toledo
Digital Analyst, Philips
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Cohort Analysis: NOT to let your digital campaign fall in the cracks

3-Step Cohort 
Analysis

Implications and know 
when to reengage

Perfect Data and Time to sustain 
engagement and retention 
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Date Select

Cohort Analysis 3 Rights

Choose Return Frequency Drag to Create Another 
Layer to Channels
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Cohort Analysis
• Example, you want to check your website users' return frequency in the last six months. You can 

choose the date range OR select a Preset date
• Drag Return Frequency to the Last Touch Channel that you want to investigate like Email or Display.
• Download data as CSV and analyze



Cohort Analysis: Email Activation
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• 35% of return visits from Email happen within 24 hours, average of 12% returns from 1 day-1 month.
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Cohort Analysis: Email Activation
• 40% of return visits from Email happen within 24 hours, average of 12% returns from 1 day-1 month.
• There’s an uptick between 7th-14th day, probably due to remarketing Email sent.

Implication:
If users missed your email within 24 
hours, it would likely be missed out 
until a remarketing email is sent.
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When is the Best Day?
• Choose the channel that you want to deep dive on, highlight and right click > Display only selected row
• Drag the Day of Week Dimension > Show all 7 days of the week
• Download Data as CSV and analyze



When is the Best Day to Send a Remarketing Email?
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When is the Best Time?
• Choose the channel that you want to deep dive on
• Drag the Hour of Day Dimension
• Show all 24 hours
• Download Data as CSV and analyze



When is the Best Time to Send Remarketing Email?
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Cohort Analysis
NOT to Let Your Digital Campaign Fall in the Cracks



Gipson Mohlongo
Analytics Specialist, Nedbank, SA
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Quick Introduction

• Gipson Mohlongo

• Analytics Specialist

• Nedbank

• 2022 Adobe Analytics Champion

• South Africa

Connect with me on 
LinkedIn
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I choose a lazy person to do a hard job. Because a lazy 
person will find an easy way to do it.

- Bill Gates
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Freeform Table Static and Selected Rows

• Static Rows are NOT deduplicated

• Filter or Segment to retain deduplication
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Display only selected rows - NOT deduplicated
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Filter and Segment - Deduplicated

Filter Definition Segment Definition
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Free Form Table Quick Actions
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Top Three Must Have Adobe Analytics Extensions

• Adobe Experience Cloud Bookmarks

• Adobe Experience Platform Debugger

• Launch and DTM Switch
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FOR MORE TIPS & NEW FEATURES



Katie Gaborcik
Omni-Channel Analyst, BD
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Introduction

• Omni-Channel Analyst, BD

• Started my career client facing and made the 
switch to analytics 5 years ago

• I’m a newlywed!

Connect with me on LinkedIn!
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Segment Comparison Two Ways: From Panel
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Segment Comparison Two Ways
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Segment Comparison Two Ways
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Segment Comparison Two Ways
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Segment Comparison Two Ways: From Freeform Table
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Segment Comparison Two Ways: From Freeform Table
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Segment Comparison Two Ways: From Freeform Table

Freeform Table Panel
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Combining Segments
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Combining Segments
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Combining Segments
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Combining Segments



Mandy George
Senior Analyst, Home Depot Canada
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Introduction

• Senior Analyst, Online Experience Analytics at Home Depot Canada

• Born in Niagara Falls, Ontario

• Started with Home Depot in 2016

• Supports 200+ stakeholders/analytics users

• Has three cats – Arthur, Merlin, and Morgana
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Flipping Analyses Upside Down

Do you see it?
Do you analyze it?

Can you determine if it’s a problem?

Sometimes it’s easy to see . . . .

. . . . Other times, not so much

• Everyone loves to look at what is going right on their website​

• What happens when something goes wrong?
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Creating Calculated Metrics to Spot Errors

• Use dimensions and segments to focus your calculated metrics on specific pages

• Instead of using raw hits – look at your errors as a percentage of your overall traffic

• If overall site traffic goes up or goes down, using
a percentage can help you place that in context

• If you know a certain page or type of page is 
likely to cause an error, limiting your analyses to 
that can help you spot an anomaly
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You Don't Have to Spot it on Your Own

• Even with your calculated metrics you still need to spot when something is out of the ordinary

• Anomaly detection can tell you when something is off – both too high and too low

• Use automated alerts to be notified on a daily or weekly basis when there is a problem
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What to do once you get an alert
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Key Take Aways

• Measuring your failures is as important as measuring your successes

• Make use of calculated metrics to look at percent changes instead of raw numbers

• Act on alerts to resolve errors and improve your on-site experience



Questions?



Thank you!




