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customers now consider their 
experience with a company to 

be just as important as its 
products or services

8 out of 10 
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80%And while 
of companies surveyed 

believe that they provide 
a superior experience

Less than
of customers agree

10%



Consumers expect brands to know them 
irrespective of where/how they interact with them 

are marketing departments 
reacting to this expectation?HOW



Hey Tim!
Grab a Bounce 
at the big game!
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65%
of customers refuse 

to watch ‘ads’

Hyper personalisation is needed..yet our tolerance 
for advertising is wanning…
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of customers refuse 

to watch ‘ads’

Hyper personalisation is needed..yet our tolerance 
for advertising is wanning…



Your First Party View of the Customer



Real-Time CDP 
Collaboration

Customer View Enabled by Data



Adobe Mix Modeler



Adobe Mix Modeler

Measurement of Media After Cookie Deprecation

M&ERetailCPG

19%
Increase in ROI through

AI-powered planning

28%
Performance over target

leads generated

16%
Savings on ad spend

20+
Models created across 6 

business lines in less
than 2 months

10%
Increase

in revenue

50%
Savings on ad spend

FSI



Marketing is
the business
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Adobe Journey Optimizer 
B2B Edition



Embrace 
Gen AI NOW



Measure creative assets across 
any channel and use AI to 
discover which attributes of an 
image or experience connects 
with customers, to optimise 
content at scale.

Connecting Content and 
Performance

Adobe Content Analytics 
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Root in Authenticity
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Root in Authenticity

Decision Makers in this space 
are ready to adopt GenAI80%
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AAA Northeast
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Are Our Core
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Our Process 
Is Our



© 2024 Adobe. All rights reserved.AdobeConfidential.

Our
Is Our Enabler Adobe 

Target

Adobe 
Analytics

Adobe 
Experience 

Manager

Adobe 
Advertising

Adobe 
Campaign

Adobe 
Audience 
Manager
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JOINS

+123% UPGRADES

+180%

RENEWALS

+50%

FUNNEL CONVERSION

Our Are 
Our Impact
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AUTO 
INSURANCE

-88%
HOME

INSURANCE

-69%
TRAVEL 

PACKAGES

-92%

COST PER LEAD

Our Are 
Our Impact
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Adobe Journey 
Optimizer

Adobe Customer 
Journey Analytics

Adobe
Real-Time CDPOur

Is Our Enabler
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98%
LESS 

EMAILS
77%

MORE
TRANSACTIONS

75X
MORE SALES 

PER EMAIL

EMAIL RESULTS

Our Are 
Our Impact





Marketing is 
the business

Embrace 
Gen AI NOW

Root in 
Authenticity




