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of organisations are struggling with
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Hey Zoey! Use your blue card to pay for
groceries and get 3X bonus points. TODAY
ONLY!

Great job getting a runin! Your heart 4 | want to plan a trip for next month
rate was within normal levels, which i
what we want to see.

I think you would like a trip to our hotel @
in Southern France

Oh Good.

Paid $47.52 at Local & Fresh’s . 000 - yes! LOVE that idea
Market, with Blue Card )

Keep logging your workouts for Dr.
Nichols to see how you’re progressin

Generating trip ideas

Letting Toni know you’re on the way

::‘ 000

Saving routine to profile

ﬁ 0.7mi
Paradise Rd

Driving ETA5:43pm

Great Work, Zoey!

Toni know's
you're close by
and will have

Toni’s Dry Cleaning
345 Park Blvd.

Route is
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Completeness of vision

Source: Gartner (Feb 2024)
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Supplement with Vitamin D
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Changing the

Imagine & express ideas

B
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< Students
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Consumers
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 ultimate creative toolkit.
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Light CTA
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Adobe’s ecosystem approach to Al innovation

\ Deeply integrate into our industry-leading apps and workflows

Adobe GenStudio

Apps & B
interfaces 2%

N

2 Liquid Modein Acrobat

Models

N

Data



Al steps from “Playground to Production” and from “Compliance to Competitive Edge”

of the $4.4T . 48 “ | Key Business Function
opportunity \ : identified was
from Al | | .' Sales & Marketing

from 4 key
Business Functions

Source: McKinsey (Feb 2024)
Source: Digital Trends Report (March 2024)



Al steps from “Playground to Production” and from “Compliance to Competitive Edge”
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Harnes enhance CX speed and agility

Practitioners’ top generative port speed and agility of marketing and CX initiatives

Streamlining creative workflows Optimising customer journeys by Updating content in real time
and asset production integrating new data sources to stay relevant
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Adobe
GenStudio
for
Performance
Marketing
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