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E Looking over mountains

—gp——

Address Critical Bugs Identified in QA Testing
£0QO0 | e o5y

Campaign title

My Barista

My Barista product line launch Paid search

g Percent complete
Campaign objective
Marketing chanel

Announce new My Barista
product line in all markets.

Social media

‘

A Creating segment...

Direct mail

Customer profile Ansha, your weekend starts here.

@ Ansha Khan .
, o What is a segment?

Relevant channels

80% complete

BODER INC.

Ansha, your
weekend starts
here. -

A segment is a group of customers or
users who share similar characteristics,

! = ] behaviors, or preferences. ‘
D = | MR
X % =

. ! wr NG Creating segment...
Purple sunset cityscape

»E

80% complete



Today’s Marketing Challenges
7

'I‘ Velocity \l,Costs 'rScaIe 'I\ Customer engagement
5X ~711%

increase in assets to support growth in of consumers expect a personalized
formats, channels, geos by 2024 experience in their interaction with brands
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Ai-Powered

Hey Mia! Are you still
interested in sneakers?

Yes, what other colors are available? ‘
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Welcome to Acrobat AlY

Vo

Variations

* ity Adobe Motoatep

-  Generative Layer

Generative Layer

Generative Reco

7" Intelligent captions: Line

Min: The lowert amount of viaits o0 July 2304, 2% lens than

Max: The highest amount of Viaits on, July 13th, 54 % more ¢
Spikes The period from hly $th to Mely TS showed the mos




Gen Al
Moving from Play to Production
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Get 50% off for
Cyber Monday.

Save on Creative Cloud All Apps
for the first year. Ends Dec1.

Buy now

White Friday is on.
Get 40% off.

Save on the Substance 3D
Collection for the first /
6 months. Ends Nov24. /

Black Friday is on.
Get over 70% off
Adobe Creative Cloud
All Apps for students.

In 2022,

7 weeks for 52,000 variations

White Friday is on.
Get 40% off.

Save on Creative Cloud
All Apps for the first year.

Black Friday is on. Ends Nov 24,
Get 50% off the Adobe

Substance 3D Collection.

White Friday
is on. Get
i over XX% off.

Save on
Creative Cloud
for teams for
the first year.
Ends Nov 24.

o Black
s Friday
is on.
Get over
70% off.

Adobe
Students save on
Creative Cloud
All Apps for

Black
White
Friday is Friday is
on. Get on. Get
POVl s0% off.
sreonve [t the first year.

A ops r e Ends Nov 24.

Ends Nov 24,

Upgrade now

Black Friday is on.

Adobe
White ::i::y ison. Black Friday is on. White Friday is on.
Crestve loud Al Apps. Substance 30 Collection. Get over 40% off
Adobe Creative Cloud
Black Friday is on. . ( S for teams.
Get over 70% off ﬁ‘/ y ciom
Adobe Creative Cloud \ @ } -y

All Apps for students.

> | %
a3 W ANy 2

Get over 70% off for Cyber Monday.

Students save on Creative Cloud All Apps for the first year. Ends Dec 3.

Adobe

White Friday is on.
Get 40% off.

Save on Creative Cloud
All Apps for the first year.

Black Friday is on.
Get over 70% off
Adobe Creative Cloud

All Apps for students. Collection for the first

EndsHovas Black Friday is on.
Get 30% off Adobe

Creative Cloud All Apps.

White Friday is on.
Get 40% off.
Save on the Substance 3D

6 months. Ends Nov 24. 4

Black Friday is on. Get 3C

Save on Creative Cloud All Apps for the first year. End.

Black Friday is on.
Get over 70% off
Adobe Creative Cloud
All Apps for students.

Adobe

Get 50%
off for
Cyber

Monday.
Save on

Creative Cloud

All Apps for the

first year.
Ends Dec1.

Get 50% off for
Cyber Monday.

Save on Creative Cloud All Apps
for the first year. Ends Dec1.




In 2023,
52,000 variations in 5 days, 21 variations each minute

Ea€SDe6 off fox White Friday is on asne - : :

Cyber Monday. Get 40% offy White Friday is on. Black Friday is on. White Friday is on. BIaCk F"day Is on. Get 30

Soveon CreativeCloud All Apps coveon Crestve Clond e e Get over 40% off Save on Creative Cloud All Apps for the first year. End:
e sy Enda Docl A o o e ey Adobe Creative Cloud

Black Friday is on. i Black Friday is on. - g for teams. Upgrade now
Get 50% off the Adobe Get over 70% off ﬁ( (F‘ y f'
Substance 3D Collection. Adobe Creative Cloud \ i v ‘,‘_ﬁ

; v Ty
All Apps for students. y S0 57 t,g;,, ﬁ
| L = -!ﬂ\‘u

White Friday is on. v4 Get 50% offfor
Get 40% off. B3P X’ Get over 70% off for Cyber Monday.
E:‘i‘o{" :::Zosr'}:gz:%i 3D : , Y ~ rd (=) Lo ." White Friday y o~ / )} % Students save on Creative Cloud All Apps for the first year. Ends Dec 3.
months. Ends Nov 24. / > 3 - y
/ 2 is on. Get 9 ! idayi
{ 2 1 . Buy now Black Friday is on.
‘ Adobe over XX% off. ~ N : Get over 70% off
A — Save on W4y, b) vyl Adobe Creative Cloud
Creative Cloud All Apps for students.

for teams for
the first year. MObe
Ends Nov 24.

ol Black

It's Cyber Monday I:riday White Friday is on. White Friday is on. Adobe
. Black Friday is on. 0, A
- s on , Get 40% off. b Get 40% off, et 50%
Black Friday is on. Get over - Adobe Creative Cloud Saven J:fosr‘i:i‘fi?s‘f 3D
Get 70% off Save on Creative Cloud All Apps for students. / . off for
Ad ole) e‘:;e;ativ:a oud 70% off AlldApps for the first year. : 6 months. Ends Nov24. / A Cyber
. Ends Nov 24. . . /
All Apps for students. Adobe e Black F"day ison. \ ’ Monday.
' . Studenssavean Get 30% off Adobe onds
d pogidll  oncer Creative Clow Creative Cloud All Apps. Crestve Cloud
oncet ] All Apps for PP Al zzf;z:m
the first year. Ends Decl. Get 50% off for
Ends Nov 24.

Cyber Monday.
Save on Creative Cloud All Apps

for the first year. Ends Dec1.

Upgrade now

Black Friday is on.



From training assets to custom model
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Content Creation

B < Photoshop 2024 Facebook Ads

Adobe

Header goes here

Adobe Photoshop

Media

Images (3)

(5 Create Facebook ads

Content Review
& Approval

‘ ‘ PROJECT Percent Complete Project Ow|

Journey of Flavor: Explore ... 0%

=< Documents (1)
Tasks

Project Details

=N Busine Workfront Account (

Updates e
. ) - " O

Documents (1) =

-

) Issues (0) Media
> Risks

Approvals " . ® Approved |

. —&

00:12

Frescopa journey of flavormpd

-

= Workload Balang

People

[~] Utilization

% Queue Details
outing Rules

Vv Show More

Content Meta Data

Content Credentials
| d by Edit Suite on March 4,

This image combines multiple pieces of
content. At least one was generated with
an Al tool.

Produced by Jane Smith
Website http:/example.com

Caption
Penguins seen in the desert.

App or device used Edit Suite
Al tool used Edit Suite 1.0

Additional history Yes

Inspect
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Serenity Gutie
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310%

ROI

0% 0%

(over three years) (over three years)
Reduction in hours Reduction in hours to
spent creating and create varying assets

reviewing core assets

FORRESTER

“The Total Economic Impact(TM) Of Adobe's Content Supply Chain Solution", a commissioned study conducted by Forrester Consulting on behalf of Adobe. Results are based on a composite organization over three years.
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Evolving
content
operations

to improve
scale, costs,
speed

Evolving our
use of creative
technology

to accelerate
creativity
and
productivity

Evolving our
brand
(] (=L o]

to strengthen
brand and
accelerate use of
generative Al

Evolving our
content
ecosystem

to enable brand
cohesion and
common global
operating model

Evolving our
talent and org
model

to ensure we
have the right
skills to deliver
on today’s
demands






Thank you

Best of Adobe Summit
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